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0ZET

Bu arastirma, insanin en eski ve o zamandan beri en yakin eg-
yasinl, giyimi, giyimin insan yasaminda ihtiyag¢lari karsilar-

ken oynadigi rolleri ortaya g¢ikarmak amaciyla yapilda.

Sagligil korumak, rahatlik ve fonksiyonel y¥nleri yaninda gi-
yim, gdriintiiler araci1lifiyla insanlararasi etkilegimi saglama
firsatini vermektedir. Herkesin farkinda oldugu gibi, baska-
lariyla ilgili, her zaman etkili olacak derin yargilara, ka-
¢inilmaz ve geri dbnigli olmayan bir bicimde, kars: karsiya
geldigimiz ilk saniyelerde variriz. Bu gercek bile giyimin
sifreli mesajlar yollamasinin ne kadar $nemli oldugunu kavra-
maya yveter, Oyle gdriinmektedir ki, giyimde tarz-desen-renk bu
sessiz dilin alfabesidir. Belki, bu dil araciliiyla gbénderi-
len mesajlara, bilingsizce de olsa, siki sikiya sarilmamiz
hi¢ kimsenin kendi gériintiisiinii rastgele bir bigimde secememe-
sindendir. Kalic1i tarz desen renk tercihlerimiz, ya da zevk-
lerimiz, 8yle gdriinmektedir ki, kigiligimize, benlik imajimi-

za ve sosyal tutumumuza dofrudan baglidair.

Bu aragtirmada, bircok insan ihtiyacin: karsilayan giyimin,
bu sasirtici zenginlikteki potansiyelinin, belirlenebilen,
6lgiilebilir ve agiklanabilir oldugu ortaya konmugtur. Bunu
saglayan da, bilincaltindaki bilgileri dahi ortaya ¢ikaran
yansitma teknifi dolayli test y8ntemlerinin, giyime uygulana-

rak ve geligtirilerek kullanilmis olmasidir.



ABSTRACT

The research is conducted to discover the roles clothing vlays in

our lives,what are the clothing motives,or what are the needs clothing

satisfy and how.

Many types of tests are used in the research.Demographic and socio-
economic characteristics,attitudes and opinions,awareness and know-
ledge,motivation and behavior are all measured with a 163 variables
questionnaire.Pictured projective tests,design preference tests are

specially develoved and used in the research.

In data analysis,frequencies,cross-tabulation and factor analysis

are used.

Frequently used clothing items,accessories,even mustache and beard
are found to have imacges.People think a bearded man is intellectual
and unconformistic without being aware of the fact that "beard"
stimulates these personality attributions.The projective technicue

develoned in this study showed that clothing items send some visual
messaces,and these messages can be identified and measured although

they are unconscious.

Style,design and color seem to be the alvhahet of a silent language.
We judge others gettiqg several messaqges from apnearance and clothing
in the first fewv seconds of a meeting.Our tastes,how we make ourselve
look,or our nermanent style-design-color nreferences sesm to be close
related to our personality,self-image,social attitudes.Ilt is shown
that design tastes are also identifya»le aﬁﬁ measurable if the ohjec-
tive elements of design like "simplicity-complexity","symmetry-asym-

metry","dynamism-statism"” are considered senarately.As an exampdle,

unconformistic and more individualistic people tend to prefer complex



design consisting of asymmetrical bkalance,crossing lines,and contrast-
ing shades of color.And this taste is not only clothing specific,but

a general preference.Colors are closely related to designs.Resides
their very well-known ability to send messages,it seems they also
have some functional abilities in c¢lothing.Grey color,for instance,

is shown to be an economic color because of its multi-purpose cha-

racteristics,

It seems that some life-styles are identified with clothing.Fashionablq
women, for instance,develop their individuality and their self and
social image‘by caring and imhroving their look in the determined

way of following fashion and innovations.Some other people use wv.
clothing as a means of social adaptation.Conservative,classical,con-
forming clothing seem to create resvect and as a consequence social

accentance in traditional sacial. environments.

Some other veople make shopping of unnecessary cloths to compensate

personal disillusion,

It seems that a relaxing nhvsical harmony hetween bhody and cloth
secures and make certain peonle more comfortable.They nrefer cloths

which are soft and just fitting the bhody like a natural fur,

Brand loyalty and value perception are closely related to status-
prestige seeking motive.Frequently renewing expensive hranded cloths

seems to reflect a show of economic nowver.

Clothing reflects,help to identify,and satisfy the needs of any
personality:conformistic or unconformistic,perfectionist or down-to-

earth,defensive or extrovert,leader or follower.
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INTRODUCTION

The present study attempts to explote clothing,the oldest and ever

closest human's goods, the roles it vnlays in satisfying human needs.

. Besides health protection,comfortability and functional aspects,
clothing offers the oprortunity to communicate and interact visually
People's judgements on others devend deeply on the first impressions
which inevitably and irreversibly haprmen in the first few seconds

of a meeting.This fact is persuasive enough to see the importance

of clothing to send coded messages.Style,design and color of clothin
appears to be the alphabet of this silent language.Perhaps,we devend
unconsciously but so firmly on these messages,because nobody arbit-
rarily orefers his/her lock.Our permanent preferences,or tastes,of
style-design-color seem to be directly related to our persocnality,

self-image and social attitude.

This amazingly rich potential of clothing,which satisfy several
human needs,is shown to be identifvable,measurable and explicable,
if indirect test methods,like projective techniques,are developed

to get unconscious,even psychologically-censored information.’



LITERATURE REVIEY AND THEORETHICAL BACKGROUND

A motivations research swecifically on the clothing subject doesn't
exist in the literature.However,some studies having different
'scopes helved in determining the scope and content of the present
study. '
IT.I ARTISTIC APPROACH
Color and Designﬂa book written by a retailing orofessor,has an
unusual apvroach to clothing subject.Any cloth has color and a
design and,by exverience we know that,it is not sufficient that
clothes are functional,in order to be sold.This study showed how
color and design are used in clothing.Although the study is not a
research,it imovlied that clothes satisfy much more mere than
physical needs by their colors and designs.Colors and designs have
scme structure:
IT.I.a DESIGN
Design is the planned arrangement of details.Princioles of design
are influenced bty nature.Best fitted structural forms in the nature
are models of functional designs such as egg and honevhee.
The elements of design are Color,Provortion,Rhytm,Balance,Harmony,
Emvhasis. ‘ ‘

Pronortion:The relation of one mart of an object to another wmart.

Egyntians then Greeks worked out scme of the basic laws of vronortior
Pythagorian or Euclidian rectangle ,1/1.618 nromortion (width/length)
is freguently emnloyed in desiqgn.

Balance:A loss of balance imnlies a loss of equilibrium which
results in falling.Likewise,a badly balanced costume seems to fall
anart.This element of design has to do with the distribution of colorx
line and swace from an imaginary vertical and an ihaginary horizontal
line.There are two kinds of halance:formal and informal(or occult).
When the marts of a design are iquidistant- in all resnects from an
imaginary center line,the design is said to he formal.Georgian
architecture and furniture are formal in character.The orientals
develoned occult balance illustrated by desinns in which the

movement of the eve is necessary to commlete the sense of bhalance.

1.Pernice G. Chambters,"Color and Design in Awnarel’,New York Univer-—
sity nublications, 1945,
F )



Objects are not nlaced equidistant from a certain noint,but balance
each other as to light and color.Formal balance is also called
symetry and informal balance is also called asymetrvye.

Rhytm:This element of design involves repetition.Designs lacking
this element become chaotic,without order or nover.Prefered designs
show a subtle use of rhytm in rewetition of a line,color or
decoration.

Emphasis:Every good design nossesses a dominant idea,form or
silhouette,color,or detail,or is made of a dominant material.In
other words,one feature must be more imnortant than the others.

Harmony or Unity:The princinle of unity calls for a "pleasing”

effect in the selection and use of materials.Nothing is suverflous
in such a design,nothing could be omitted without destroying the
effect.

When all the elements of design are combined annronriately,the
desian involves a snritual or aesthetic quality.Really well-designed
clothing almost always has a look of simmnlicity.Although there are
is concensus in some standards of beaty,veonle of different
nationalities have different standards of beatthy.

ILLUSIOY or TROMPE L'OEIL:Various atrangements of line ,form and
color nroduce an effect of other than the real.By using this

arrangement weonle can anmear taller or thinner.
FASHION:A fashion is a style or varticular design nonular at any.
given time.
The study integrated the ominions of ewmerts snecialized in the
clothing and design fields.Obviausly,it offers research ommortuniti:
by defining from a marketing noint of view,the artistic side of
clothing.

IT.II IMTTEGRATIVE APPROACH
The research by Gutman and Mills involved an integrative ewnlicatio:
hetween life style,self-concent,demograrhics,shooning orientation,
and overall fashion sense as these relate to store matronage and
shop»ing behavior.The results of the study »rovide new innut for a

hetter understanding and definition of both the fashion swectrum

l.Cutman J. and Mills M.K.,"Fashion Life Style,Self-Concent,Shommin
Orientation,and Store Patronage:An inteqrative Analvsis," Journal
of Retailing, Vol. 58,No. 2,mp., A64-86, Summer 1982,




and~the strategic retail omwnortunities.This study nrovided a
marketing background for "Clothing Motivations Research".The integ-

rative aprroach,defined marketing oriented concents have been
utilized in the »resent study.

IT.IT.a LIFE STYLE

‘Life style is a consistent way of living,a behavioral mattern, a
consumer adonts to conduct his daily activities.Life style dimensions
are: A)Variety:wide versus narrow
b)Fraquency:more versus less frequent
c)Snace:wordly versus nrovincial
d) Priority:more versus less important
e)Time frame:vast versus vresent versus future
fl)Initiative:vassive versus active
g)Organisation:nlanned versus unplanned
IT.II.» SELF-CONCEPT
Self image wnairs are used to measure self-image(perceived).
a)Sorhisticatede..ceeessncosseessassDOUN-to-earth
B Traditional.e.eeseeescssnssssssasatiodern
C) i Y ONt ceeecseconssasssennssssasCOnventional
d)Taking ChanCeS.eesescnsssssrsnsss..Playing safe
F)Confident.cseasssosscsessseasseessssdnCertain
G)Creative.eeeesseasasccasersansasaaStable
h)S0ciabhle.eeeesssrssanncecncacaessssReserved
i)Standing out in a crovd...........Blending into a crowd
j)Having a simnlified life style....comnlicated life stvle
II.II.c TASIIION ORIENTED FACTORS
aYrFashion Lezdershin
b)Fashion interest
c¥Imnortance of being well-dressed
d)Antifashion attitude
IT.II.4)SIOPPING ORIENTATION FACTORS
a)Shonming orientation
biCost Consciousness
c)Traditionalism
d)Practicality
e)Planning
f)Following



IT.IT.e PERSONAL TRAITS(PROFILES)
a)Leader
b)Follover
c)Indevendent
d}Uninvolved
e)Neutral
f)Negative
ag)Rejector

The factors cited ahove are wmartly utilized in the »nresent study.
The research which is hasiclv on retailing used 22182 questionnaires.
These are mailed to notential female resnondents in eleven major
geogranhic areas of Los Angeles.Factor and Cluster analyses are used.



RESEARCH DESIGN AND METHODOLOGY

III.A PURPOSE AND OBJECTIVES

The nurvose of the study is to exvlore clothing~-snecific motives,

with any behavioral correlates,trough the smectrum of general human
motives.

It can be observed that clothing is relevant with nhysical health,
individual and social group needs,social and cultural rules and
norms.Physical needs in clothing are health nrotection,durability,
utility.The verceived and unmerceived immortance of these cited

. clothing functions is a concern of this study.However,the main concern
is about the communication related functions of clothing.This exnlo-

ratory study aims to answer to many gquestions asked below:

1.Does individual interact with his/her own clothes,influencing
and being influenced by them?

2.Do individuals and grouns interact between each other,influencing
and being influenced by their clothes? ,

3.If these are true,vhy and how this visual communication takes
rlace?

4,Is a "nreferred" cloth is an identity of this individual?

5.Is it nossible to chahge individuals by means of their clothes?

€ .Besides individuality and conformity,do clothes also verform
the function of unity and conformity in social groumns and
cultures?

7.In this communication,are colors and designs the "words" of
a visual lanquage?In other words,colors and design elements are
they svmhols carrvying information?

8 ,Are these symhols just labels? or do they carry information hv
their identical nature with the feeling or act or wosition they
renresent?So,are these symbols universal?

9.Do we judage each other hased on these  symbols?

10.Is this symholic language unconscious?

11.If it is true,can we get unconscious information from the peonle

by means of this language?

It is already known that colors verform some of these roles.For

instance,even animals use red color as a symbol of agression.

Is it also true for design?...



12.It is well known that "skin touch" is immortant for humans.
So,what is the imvortance of "touch" between skin and clothes?
#hy some skins are more sensitive than the others?How clothes
are used for these nurpvoses?

13.%7hat are the relations hetween behaviors and attitudes towards
clothing?

14 .How these behaviors and attitudes relate to general human
motives? )

15.7hat are the swecific clothing motives?what are their content?

16 .Do these c¢lothing motives have an overall unity or are they
comnletely indevendent?...

It is nossible that this study will not he sufficient to answer to
all of these gquestions.fowever,since it is an exnloratory study,it
can answer to unvredicted guestions...



IITI.B SAMPLING

The non-vrobabilistic sample of the research covered 96 students

of Bofazigi University Business Administration department.Question-
néires are given under supervision in classrooms which guaranteed
that response rate is 100%,a2ll the questions are understood,in the
limited time of 40 minutes questions are answered without influencing
each other.Respondents are at the age of 22 to 24,67% are females,
74% live in luxurious quarters,only &% have lower income,and clothing

and entertainment are their prior expenditures.

The sample has many limitations in representing all the society in
terms of age,cultural-educational background,economic-sccial situation
ané life-style.However,the sample group is interested in clothing,

and thev are actually or potentially customers of the main clothing

stores.,



2.Psychological tests:Questions from MMPI' are used to collect
information on bpersonality level.Some of the questions develowned
in this study aimed to get information on wersonality but,not
from clinical view.In this tyvme of questions,the symbolic
meaning of clothes or clothing styles are used.

3.80cial nsychological tests:Since relations between individuals,
between grouns and,between individual and groumns are included
in the scome of this study,questions from Cattell,7rightsman, i -
Edwards,Rotter,Janis~-Field tests are selectively used.

4 .Projective tests:These illustrated cquestions are develoned in
the light of Mason Haire's "Nescafé image"research and Thematic
Avnercention Test technique.This type of question aimed to
measure verscnal and collective images of some clothes or clothin
styles, . ‘

5.Design Preference tests:Every design has commonly accented
elements.This study attemnted to measure nersonal v»references
for design elements.These nrefererences that is called nersonal
tastes,are vital in clothing.In the measurement of the nreference
of any design element,one vair of nictures abstracting high and
low levels,forced the reswondents choose only one of the two.

l1.Minnesota clinical test.

2 .Bernice,G.Chambers ,Color and Design,New York University,1945.

{o



FINDINGS

PART I

MEASUREMENT
QF
UNCONSCIOUS IMAGES OF CLOTHING ITEMS



MEASUREMENT OF UNCONSCIOUS IMAGES OF CERTAIN CLOTHING ITEMS

Some frequently used clothing items such as mustache,beard,
necktie,short skirt,accessories seem to play an important
role in daily life.However,it is evident that they have no
positive function like shoe,for instance.So,what makes them
80 important?

It is aimed at discovering the unconscious images or biases
or symbolic meanings attributed to these clothing items.In
order to measure these unconscious attributions,a new tech-
nique is developed based on Mason Haire's study.Mason Haire
developed a projective technique in which a group of res-
pondents are given a long shopping list.First,the group is
given the first list including Nescafe,and second,the same
group is given the same list but with Maxwell House this time,
after a while.In each time,the grouvn is asked to make perso-
nality attributions.depending on the shopning list.What xind
of woman would prepare this shopping list?Any addition or
difference in the attributions made to the lists by the same
respondent is considered to reflect Nescafe and Maxwell House
image difference.Obviously,no respondent could remember or

bé aware that only coffee brand is different in the lists.

In a similar way,the present study used a projective tech-
nique,but this time dressed man and woman models in the form
of drawings are used.Thesge drawings are given on different
pages of the questionnaire in order to prevent comparison
and remZbering.Looking back to previous pages of the question~

naire is also prevented.As an example,mustache image is

measured with the models in figure 1.
e



FIGURE 1,

QUESTION 38: Considering the clues given in the figure,
Please specify the characteristics of a man to whom this

clothing is likely to belong?{please express your own
opinion).

(page 1) (page 5)
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% COMMON ATTRIBUTE - ATTRIBUTIONS TIMES
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EVALUATION

If the attributes are grouped:

PERSONALITY ATTRIBUTIONS: 45%
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e g
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NECKTIE IMAGE
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EVALUATION

It seems that neck-tie is perceived as a sign of discipline,respon-

sibility,dependence and traditionalism.

SUMMARY PROFILE

ORDERED-SERIOUS-DISCIPLINED~RESPONSIBLE
PROFESSIONAL~MANAGER
TRADITIONAL

ASOCIAL




MUSTACHE IMAGE
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EVALUATION

It seems that mustache is a sign of responsible and ordered perso-
nality,also giving a message of masculinistic and middle-aged man.

However,some peoble perceive. it negatively.

SUMMARY PROFILE

PROFESSIONAL
RESPONSIBLE-ORDERED
CONFIDENT-DYNAMIC

MIDDLE-AGED
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EVALUATION

It seems that accessories have mostly a positive image in the minds
of people.It appears that accessory is a sign of self-care,and care

for appearance,while it is also perceived as a sign of showiness,
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EVALUATION

It seems that short skirt gives messages on the personality of
women.While some people interpret short skirt positively,others

perceive it negatively.
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PART II

THE ROOTS
OF
DESIGN-COLOR — STYLE PREFSRENCES



SIMPLE VERSUS COMPLEX DESIGN PREFERENCE(()3)

this.study,it is aimed at measuring‘and explaining individuals'
3ign and color preferences called "tastes".It is hypothesized

at individuals have some design element ' preferences which are
asistently related to their conscious and unconscious personali-
traits,self-image,social orientations...

this question,respondents are given two designs:the one having
nple,parallel and straight lines,the other having complex and
ossing lines.Respondents are asked to choose simply one of these
signs without any explanation.The first design has simple design

aracteristics,while the second has comvlex design characteristics.

FINDINGS

ose who prefer simple design to complex design:

a.prefer clothes having'’similar shades of color' to clothes hav-
ing 'contrasting shades of color'(76%),(Ql0),

b.are well-informed on fashion (69%),(Q40),

c.dress according to the peculiarities and necessities of the
places they go (72%),(Q83),

d.prefer costumes to have variety suitable to different places
and situations,and do not prefer costumes to be the tyve they
can wear anywhere (69%),(Ql17),

e.follow new fashion only after they see on others and their
eyes become familiar with it (71%),(Q75},

f.don't wear clothes that others don't like they wear (88%)},(Q67),

g.think they are missing opportunities because they can't

decide rapidly (undetermined) (79%),(Q77).



those who prefer compléx design to simple design:
a.prefer asymmetrical design to symmetrical design (68%),(Q5),
b.prefer more dynamic design (69%),(Q4),
c.prefer clothes having 'contrasting shades of color' to clothes
having 'similar shades of color'(61%),(Q1l0),
~d.prefer clothes having more than one color (66%),{Q25),
e.dQn!t have clothes that they can't dare to wear (risk percep~

tion) {96%),(Q71).

EVALUATION
Simple design is defined as the contribution of minimum design
elements:iminimum variation in color,contrast and drawings.Those
who visually prefered simple design to complex design are shown
to be consistent in their choice of clothes ‘'having similar shades
of color'.These peovle are interested in fashion.They dress
according to the peculiarities and necessities of the places
they go.They also prefer cosﬁumes to have variety suitable to dif-
ferent nlaces and situations,and do not prefer costumes they can
wear anywhere.Ilt seems that these peovle try to adapt themselves
to various environments by means of clothing.They need various
clothes for any different environment.However,it should be noted
that they constantly prefer simole designed clothes.They follow
new fashion only after they see on others and their e?es become
familiar with it.They don't wear clothes that others don't like
they wear.They think they are missing oppvortunities because they
can not decide rapidly.These findings show that these people are

less confident,undetermined.They are interested in fashion,they



participate in social activities,neverthless,they are always con-
forming and following "the last on the line".In their trial to
participate to various groups and environments,they seem to avoid
creating any 'difference’ which would in turn create (they perceive)
some reactions.So,they perceive risk in creating any difference
which would result in social rejection.Simple designed and place
oriented clothes seem- to be a successful means for this purpose.
It seems that,when social conformity is considered prior to per-
sonal difference,people tend to prefer simple designed clothes.
However,the most interesting of all,"simple design taste" can not
be considered solely as a purpcseful and functional "social
conformity means" .The visual preference of simple design is much
more general and unconscious than cloth preference.It seems that
people perceive,like and prefer desiqgns similar to their persona-
lity traits.Simple design preference is not only a "self projection”
of "less confident.conforming,fol;owing and risk perceiver perso-
nality traits® but the preference of simple designed clothes
provides a "relaxing self-justification oppvortunity”.

Complex design,in contrast,includes variations in color,contrast
and drawings.Those who prefer complex design to simple design
prefer asymmetrical design to symmetrical design.Symmetry is de-
fined as "the complete balance of design elements".Asymmetry

is defined as "the imbalance of design elemehts“ which makes eye
movement necessary in order to complete imbalance.This eye move-
ment gives "moving impression”.In short,asymmetry increases
complexity.Therefore,complex and asymmetrical design preferences
are consistent with each other.They also prefer more dynamic
design.Dynamism preference question includes two asymmetrical or

imbalanced designs.The two design are hasically the same,but one



of them is more dynamic,in other words,more imbalanced,resulting
in a relatively'more moving'impression.The preference of complex,
asymmetrical and dynamic designs together show that there is a

tendency to activity(complexity and movement) in designs -"when

a different group of people is concerned.They also prefer clothes

having 'contrasting shades of color'.Moreover,they prefer clothes
having more than one color.Therefore,complex design taste can be
summarized as:
a.Asymmetrical or imbalance of design elements giving 'moving
impression,
b.Tendency to more and more dynamic or moving impression,
ciContrasting shades of color' increases this activity feeling
in terms of light, |
d.'Use of more than one color' increases activity and complexiiy
feelings in terms of color.
The people who prefer this taste do not perceive risk in wearing
any of their clothes.It seems that complex design taste with its
activating impression creates difference.This difference seems to
be intended by the people who have individualistic,unconformistic

and confident personality traits.
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YREIGN  YREFERENCLS
SIMPLICITY-COMPLEXITY DIMENSION (Q3)
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)ESIGN BALANCE PREFERENCE(QS5)
14 32% 27
30 68% 23
JESIGN DYNAMISM PREFERENCE(Q4)
’ore Dynamlc
31 69% 24
14 31% 26
'OLOR CONTRAST PREFERENCE(Q10)
‘ontrasting shades 27  61% 12 24%
iimilar shades 17 39% 38 76%

'OLOR HARMONY PREFERENCE(Q25)
3ingle-Color Harmcny 15  34% 28
mlti-Color Harmony 29 66% 23




Y CLOTH VARIETY PREFERENCE(Q17) COMPLEX DESIGN

SIMPLE DESIGN

7arious Clothes for Various Places 20 35 69%
iulti-Purpose Cloth 25 16  21%
Y PLACE-ORIENTED DRESSING(Q83)

{es 22 37 72%
NO 22 14 28%
BY_DISOBEIDENT BEHAVIOR IN CLOTHING(Q®67)

Yes 16 6 12%
No 29 45 88%
BY PERCEIVED LEVEL OF FASHION INFORMATION(Q40)

Hell-informed 20 34 69%
Uninformed : 25 17 31%
BY FASHION NON-LEADERSHIP(Q75)

Follower 24 36 71%
Non-Follower 21 15 29%
BY RISK PERCEPTION IN WEARING OWN CLOTHES{Q71)

Risk Perceiver ' 2 4% 22
Non-Perceiver 43 06% 29

BY DETERMINATION(Q77)

Determined 21 11 21%
Undetermined : 24 40 79%



DESIGN BALANCE PREFERENCE ()5)

Balance or symmetry-asymmetry is a basic dimension of design.Like
‘simple versus complex design preference',it is hypothesized that
individuals tend to prefer either symmetrical or asymmetrical de—
sign .To measure this preference,basically the same design is
given to respondents with symmetrical and asymmetrical versions.
So,other design dimensions remained constant.Respondents are only

asked to prefer one of these designs without any orientation.

FINDINGS
Those who prefer symmetrical design:

a.prefer simple design to complex design (66%),(Q3),

b.try to conform to majority and avoid dressing in a way people

they respect would dislikeyand do not participate in innovations,

.. do not follow fashion (74%),(Q24),
c.prefer slow music to rhythmic music (65%),(Q22),

d.are those who are interested in positive rather than social

sciences (67%),(Q33).

Those who prefer asymmetrical design:

a.change their clothing habits,and prefer 'innovative-creative

clothes' to'econservative clothes' (71%),(Q27),

b.are those who are interested in social sciences rather than

positive sciences (60%),(Q33).
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EVALUATION

symmetry is defined as "the complete balance of design elements"
wvhile asymmetry is defined as "imbalance of design elements"®.
Asymmetrical design makes eye movement necessary to complete im-
balance.This eye movement gives 'moving impression'.
Simple and symmetrical designs are prefered at the same time.So,
the characteristics of the design prefered by these people are:

a.simple(minimum variation in design elements),

b.balanced and@ complete (static impression)
The people who consciocusly or unconsciously prefer these design
characters tend to conform to majority,do not participate in
innovations,and do not follow fashion.It seems that dependent,
conformistic and passive perscnality tend to prefer symmetrical
design which has similar characteristics.They also tend to prefer
slow music to rhythmic music.Slow music compared to rhythmic music
is:

a.motionless,

b.harmonious (complete,systematic),

c.less noisy.
These characteristics are very close to symmetrical design.Addi-
tionally,those who are interested in positive rather than social
sciences £end to prefer symmetrical design.Positive sciences com-
pared to social sciences are:

a.simple (less factors),

b.determined (complete and certain).

Those who prefer asymmetrical design or ‘'moving impression' also



prefer innovative and creative clothes,and tend to change their
habits.While there is only one version of balance or symmetry for
one design,there is an infinite possible versions of imbalance
or asymmetry.This fact shows the innovative and creative potential
of asymmetric design.Additionally,those who are interested in so-
cial rather than positive sciences tend to prefer asymmetrical
design.Social sciences compared to positive sciences:

a.are less complete,less certain {(undetermined),

b.are more complex (more factors),

c.include human factor.
Obviously,these methodological aspects of social sciences are very
similar to the characteristics of asymmetrical design.
The chain of behaviors related to deéign balance preference can
be summarized on a table.

TABLE 1, "SYMMETRICAL DESIGN TASTE"

Design .~ Personality = music Scientific
preference traits preference orientation
simple dependent slow positive sciences
complete conservative motionless simple

balanced conformistic harmonious certain

static ‘ passive less noisy determined

unsafe
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TABLE 2. "ASYMMETRICAL DESIGK TASTE"

Design Personality
preference traits
asymmetrical changing
imbalanced innovative
dynamic creative
complex confident

Secientific

orientation

social sciences
uncertain

complex

Therefore,pecple tend to perceive,like and prefer designs and mu-

sic (tastes) similar to their personality traits.It seems that

design and music which are similar to their personality is easily

perceived and liked because of the "self-projection" and "self-

justification" opportunities.So,when people consciously or un~

consciously prefer designs and clothes reflecting their persona-

lity,they do not only justify their personality,but also they send

external messages.In short,designs provide the opportunity to com-

municate and interact with other people by means of clothing.This

communication process seems to be permanent and instant.
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DESIGN BALANCE PREFERENCE (()5)

| QR Xy o smry @
BY VARIABLES ASYMMETRICAL SYMMETRICAL
DESIGN SIMPLICITY-COMPLEXITY (Q3)

Complex Design

FEEETEITDY %

% 30 14 44%
Simple Design
E z
E -4
% % 23 27 66%
B r ]
CLOTHING SOCIAL ORIENTATION(Q24)
Conservative-conformistic . 27 29 T4%
Fashion-innovation oriented 22 10 26%
INNOVATIVE VS COKSERVATIVE
CLOTH PREFERENCE (Q27)
Innovative cloth 37 71% 21
Conservative cloth 15 29% 20
SCIENTIFIC ORIENTATION{Q33)
Social sciences 42 ©0% 28 40%
Positive sciences 6 33% 12 67%
MUSIC RHYTHM PREFERENCE(Q22}
Rhythmic music 27 ’ 14 35%
Slow music 20 26 65%
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CLOTHING COLOR CONTRAST PREFERENCE(Q10)

It is hypothesized that individuals have some preferences of co-
lor contrast which are consisteﬁt with their design preferences
and their personality traits.There are two extremes of color
contrast preference:similar shades of color and contrasting shades

of color.

Those who prefer similar shades of color:
a.prefer simple design to complex design (69%),(Q3),
b.prefer 'pastel-colored clothes' to 'lively-colored clothes'
(84%),(Q31),
c.prefer costumes to have variety suitable to different places
and situations,and don't prefer costumes they can wear anywhere
(69%),(Q17},
d.think nudity would not be disturbing if there were no condi-
tioning (67%),{(0Q28),
e.are those who are more optimistic about the future of the

world (75%),{Q41).

Those who prefer contrasting shades of color:
a.prefer complex design to simple design (69%),(Q3),

b.prefer to wear costumes having more than one color (79%),(Q25).

I+ seems that there is a specific taste related to color contrast
preference.One extreme of this taste includes:

a.similar shades of color,

b.siﬁple design,

c.pastel-colored clothes,

d.various,place-oriented costumes,

APPENDIX P, 2%
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Although this taste looks like simple design and symmetrical de-
sign tastes,it differs with some characteristics.This taste also
seems to relate to a social personality trait.However,these people
are naturally smcoth and optimistic rather than trying solely to
aéapt themselves teo any environment.The fact that they are not

disturbed bhecause of nudity is an additional sign showing their

safe and peaceful character.
The opposite taste includes:
a.contrasting shades of color,
b.complex design,
c.multi=-colored costumes.
These characteristics have in common more complex and active color,

light and drawings.
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COLOR HARMONY PREFERENCE(QZE))

Like simple versus complex design preference,it is intended to
measure the differences in the choice of color harmony in cos-
tumes.In other words,why people tend to prefer costumes having
a single color or having more than one color?
Those who prefer single colored costumes:

a.prefer simple design to complex design (65%),(Q3),

b.prefer clothes having similar shades (against contrasting

shades) of color (81%},(0Q10),

c.like grey color (81%),(Q37)},

d.use grey color in their clothes (79%),(Q50),

e.do not use red color in their clothes (86%),(Q50).
Those who prefer costumes having more than one color:

a.like yellow color (73%),(Q37),

b.like red color (85%),{Q37)

c.are those who use red color in their clothes (82%),(Q50),

d.are those who dislike grey color (72%),(Q37),

e.are those who do not use grey color in their clothes (76%),(Q50).

| EVALUATION |

It seems that there are two almost opposite tastes related to
the choice of single versus multi-colored costumes.The findings
can be summarized as:
Single colored costume taste:

a.simple design,

b.similar shades of color in clothes,

c.liking and using grey color,and not using red color in

costumes.

APPENDIX P, g ' 40



This taste can be summarized as "liking and wearing simple
designed grey costumes't
The opposite taste of multi-colored costume taste:

| a.liking and using red color in clothes,

b.liking yellow color,

¢.disliking and not using grey color in clocthes.
This taste can be summarized as: when people dislike single
color harmony and especially grey coler,they tend to use red

and yellow colors together with other colors in their costumes.
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LIKING YELLOW COLOR{()37)

Yellow color,as black and grey colors,seems to play an important
role in clothing.Ilt seems to reflect some needs taking part in

a particular life style.

Those who like yvellow color:
a.are those who use yellow color in their clothing (95%),(050},
b.are those vho prefer light tones to dark tones in their
clothing (77%),(Q12),
c.are those who prefer to wear clothes having more than one
color (73%)}),(Q25),
d.are those who consider important softness of clothes (73%),(081),
e.are those who trust other people (71%),(084}, A
f.are those who prefer to leave a tolerant-relaxant impression
rather than an authoritarian impression {(65%),(Q1l9),
g.are those who think their daily life is not full of interesting
things (70%),(Q70),
h.are those who think nudity would not disturb if there were
no éonditioning (70%),{Q28),
i.are those who buy clothes whose quality they are sure of,
even if expensive,and to the risk of being cheated (72%),(Q26).

EVALUATION

The particular life style which is symbolized by liking and using
vellow color in clothing can be summarized as:
a.a personality trusting to other people,

b.wish looking tolerant-relaxant but not authoritarian,

AtrenDIX P 44



~_ce.more tolerant to nudity,
d.have an unsatisfactory-uninteresting daily life,

e.prefer high quality and expensive goocds to the risk of being

cheated,
f.like soft clothes,

g.prefer light tones to dark tones and use yellow together

with other colors (multi-colored) in their clothes.

To sum up,a soft~tolerant-relaxant personality seeking for more

interesting-satisfactory daily life,tr to compensate with

high quality and expensive,light and multi-colored (yellow) soft

clothes.



LIKING BLACK COLOR(Q37)

Liking or disliking black color seems to be an important factor
in terms of clothing motives and attitudes.
Those who like black color:
a.are females (79%),(Q44),
b;are well-informed on fashion (67%),(Q40),
c.perceive themselves as an important person {self-worthy)
(83%),(Q92),
d.are interested in Social rather than Positive sciences
(84%) ,(033),
e.think nudity would not be disturbing if there were no
conditioning (64%),(Q28),
f .they spend more time for dressing (86%),(Q46),
g.like make-up (71%),(Q78),
h.like to participate in innovations and like to follow
fashion (91%),(Q24),
i.consider opinions of them important (social image) (67%).(086),_
j.don't like to see others wear the same things they are
wearing (uniqueness) (90%),(Q69),
X.like pink color (67%),(Q37),
| l.use black color in their clothing {77%).,(Q50).

Those who dislike black color:
a.are males {(75%},(Q44),
b.are not informed on fashion (77%),(040);
c.think nudity would naturally be disturbing even if there were
no conditioning (67%),(Q28),
d.spend less time for dressing (71%),(Q46},
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e.dislike make-up (64%),(Q78),

f.try to conform to majority,avoid dressing in a way people

they respect would dislike (85%),(024),

ge.dislike pink eolor (77%),(Q37),

‘h.do not use black color in their clothing (95%),(Q50),

i.prefer picture of panorama to portrait (82%),(014).

It seems

findings

EVALUATION

that liking black color is part of a life-style.The

can be summarized as:

a.females,

b.who
c¢.who
d.who
e.who
f .who

g.who

h.who

tend to socialize and care for their social image,
perceive themselves highly self-worthy,

are fashjon-innovation oriented,

are well~informed on fashion,

spend more time for dressing,

like wearing unique clothes,

like to make-up,

i.like black and pink colors,

j.use

black color in their clothing,

k.think nudity disturbs because of conditioning which means

that they are tolerant towards more courageous clothes .

Black color,which was also the fashion color of the year,seems to

be related to a "female sexual motive® ,This color is the most

distinguishable even symbolic taste of this motive.

On the other hand,most of the males have almost opposing tendencies.

This fact is a strong conviction that black color and the related

female motive is clearly perceived by males.
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USE OF GREY COLOR IN CLOTHING(Q50)

Grey color by itself seems to play an important role in clothing.
a.those who like to be noticed and admired by their appearance
(67%) ,(07)
b.those who prefer "not to draw the attention of people" (100%),
(034),
c.those who consider well-dressing a part of good living (64%),
{@59),
d.those who think they are as successful as they wish (75%),(Q42),
e.those who like their costumes to have variety suitable to
different places and situations,and not the type they can wear
anywhere (76%),(Q17),
f.those who;prefer colors of clothing'that they like to the
colors which are in harmony with their skin-eye-hair colors
(68%),(Q29),
g.those who prefer dark clors to light colors in their clothes
(73%),(Q12),
h.those who prefer single colored costumes to multi-colored
costumes (79%),(Q25), |
i.those who like to wear pastel but not lively colored clothes
(86%),(031)
j.those who like grey color (93%),(Q37).

EVALUATION

It seems that grey color has several and almost contrasting
functions in clothing.First,grey color is used by both:
a.being attractive,

b.not drawing attention.

APPENDIX P, 149



These opposing purposes seem to be realized by the use of grey
color.But,it seems that those who wish being noticed and admired

by their appearance prefer various costumes to multi-purpose
costumes.Well-dressing is considered important.Single,pastel,

dark colors are prefered to multi,lively,light colors.The liked
color grey is prefered to colors which are in harmony with eye-skin-
hair colors.Grey color seem to facilitate adaptation to different

environments both as a means of aesthetic and a means of camouflage.

It seems that,the multi purpose characteristics of grey color in

clothing makes it an economical color in the eyes of everybody.
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EVALUATION

It seems that rhythmic music and asymmetrical desion are tastes
which are nrefered hy the same people probahly because of their
complexity,and perhaps because they are not orderly and halanced.
The peonle who prefer slow music is from the high income group, and
they are classical and conformistic.Slow music seems to reflect
the smooth,orderly,conforming mood of these people.lt seems that
they are satisfied with their life,and trying to conserv their
social position by conforming and respect creating,to guarantee
gsocial acceptance.This fact let to raise other questions: do
rhythmic music and asymmetrical design reflect the mood of non
conforming and reaction.These so0 simple design and music tastes
are they so closely related with social-economic satisfaction?

The answer seems to be positive.
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PART III

LIFE STYLES
ATTITUDES
AND

CLOTHING MOTIVES



FASHION INFORMATION - INTEREST (D4Q)

It is zimed at measuring perceived level of fashibn information
in order to find out its relatlon between fashion interest, and
if it represents a nece551ty for women who try to dress well.If

nit represents ocne of the most crltlcal factors in a specific

llfe-style.

FINDINGS

Those who are well-informed on fashion:

a.are mostly females (87%),(Q44),

b.think perscnality defects need not be hidden (70%),(Q23),

c.like to be noticed and admired by their appearance (80%),(Q7),

d.consider'appearance' more important than'ease' in clothing
(83%), (Q8),

e.prefer that costumes create 'aesthetic-beauty' rather than
‘respect' (91%),{Q11),

f.prefer leaving a 'tolerant-relaxant impression' to an 'autho-
ritarian impression' (96€%),(0Q19),

g.prefer ‘'innovative-creative cloths' to 'habitual-conservative
cloths (77%),(Q27),

h.like make-up (77%),(Q78),

i.like fashion shows (80%) ,(085),

j.Like their personality to be reflected (self-image) in their
clothing (69%),(Q56),

x.don't like to see others wearing the same things they are
wearing (91%),(Q69),

l.are against 'rules in clothing' (67%),(Q63),

m.like black color (91%),(Q37),

n.use black color in their cloths (70%},(0Q50),

o.perceive themselves as'an important person'(self-worthyness)

(92%),(Q92)
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p.have higher income (65%),(Q47),
q.prefer simple design to complex design (67%),(Q3),

r.prefer picture of portrait to panorama {67%),(0Q14).
EVALUATION

It seems that a fashionable life-style enahles females to develop

.Prestigious (status),

«open—-active (extrovert),

.8elf-worthy (important person},

«tolerant-relaxant

.independent-unconformistic

up-to-date (innovative)

Overall beautiful (aesthetic)
personality image.They participate all fashion-clothing activities.
However,this life-style is only in the disposition of high income
group.This fact shows the basic motive of status-prestige in this
rlifewétyle. The specific tastes for the life-style seem to be the
preference of 'simple design and liking-using black color (fashion
color of the vyear) in clothing.It should be noted that fashion
is perceived as a basically feministic activity especially by
males.They hold anti-fashion attitudes.This fact can be deeply
rooted in the oriental belief that 'males can not seek prestige-
status through "beautiful-ever changing(unstable) appearance”.

Males need not be good-looking but stable-dependable(classical),
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TABLE FASHION WELL-INFORMEDS

females

open, less defen#ive personality

self-wvorthy

"clothing without rules" attitude

being noticed-admired (appearance)

"appearance" factor more important than "ease" factor in clothing
leaving tolerant-relaxant impression

spend time for dressing

cloths create aesthetic (against respect)

participate innovations-follow fashion

watch fashion shows

like shopping

like make=-up

personality (self-image) reflecting, innovative-creative,exclusive

. 1 :
simple design preference (against complex) ¢ Otﬁ

like and use black color in clothing
prefer picture of portrait to panorama

higher income



SEX(044)

~ The importance of sexﬁal difference in terms of clothing motives
is evident.It is aimed at discovering the specific needs,persona-

lity traits,and clothing attitudes related to sex.

FINDINGS

Females:

a.are well-informed on fashion (87%),(0Q40),

b.like their personality to be reflected in their clothing
(77%) ,(Q56),

c.prefer to leave a 'tolerant-relaxant impression' against
'authoritarian impression' (72%),(Q19),

d.prefer 'innovative-creative' cloths to ‘habitual-conserva-
tive' cloths (77%),(Q27),

e.prefer cloths creating 'aesthetic-beauty' against 'respect’
(74%) ,(Q11), |

f.like wearing exclusive cloths {8%%),(Q69},

g.like shopving (89%),(Q54),

h.like make-up (71%},(Q78),

i.are sensitive to skin touch (82%),(Q87),

j.like black color (77%),(Q37),

k.like pink color (87%),(Q37),

1.use black color in clothing (84%),(Q50),

m.use white color in clothing (75%),(Q50),

Males:
a.spend little time for dressing (82%),(046),
b.spend little time for hair care (85),(Q48),

c.are uninformed on fashion (77%Y),(040),
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d.like broun color (80%),{Q37),

e.don't like white color (77%) ,(Q37),
f.don't like pink color (77%),(037),
g.use broun color in clothing (77%),(Q50),

.h.don't use black color in clothing (71%),(Q50).

EVALUATION

As it can be seen easily from the findings,sex and ‘fashion infor-
mation'are very close factors of the life-style explained in
fashion information findings.The profile of the female:
a.fashionable,up~to~-date (innovative),exclusive(unicque}
b.tolerant,relaxant,aesthetic.
Females have 2 additional tendencies compared to fashion informeds:
c.spending more time for dressing and hair care,
d.liking and using black and white colors in clothing.
It can be understood that fashionable life-style is time-saving,
because it seems that personal care becomes unnecessary.We can
see that a'woman can create 'well-cared image' with the help of
fashion but without spending time for personal care.This can be
a result of a more active daily life.In terms of color choice,
fashionable females seem to be oriented,since their unique color
choicg is black wvhich was the fashion color of the year.However,
females generally like and use white and pink colors in their
clothing.
Males to the opposite,have less interest in clothing and they care
less for their physical appearance.lt seems that males don't have
the tendency to attract people through aesthetic means but,it seems
that they try to impress people with authoritarian,respect creating

look,consistent and habitual appearance."Sexual attractiveness"
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of the females seems to leave its place to "leadership" in males.
Males' negative attitude towards white,black and pink colors,and
their liking of broun color can be the signs of defensive behavior

against "female adopted appearances".This shows the difficulties

to promote unisex fashion in Turkey..
. TABLE SEX

FEMALES MALES

fashion well~informed..cccececenscaceccersacess.s. .uninformed
tolerant-relaxant look({versus auvthoritarian)

aesthetic creating cloth(versus respect creating)
innovative-creative cloth

exclusive cloth

personality(self-image) reflecting cloth

more time spent for AresSsSinNgeceessescccssccssssless time
more time spent for hair Car€eeceeccscccscsese.less time
like shopping

like fashion shows

like make-up

skin sensitivé to touch

like and use black color in clothing...........dislike-don't use
like aﬁd use white color in clothingesseccesccsedislike
like pink COLOT eecsoaossvscavasssssnencsssassssdislike

dislike,don't use broun color in clothing......like and use

-1



AUTHORITARIAN VERSUS TOLERANT LOOK PREFERENCE (()1G)

It is well known that people try to impress others in cne way
or another by their appearance.Respondents are asked to pre-

fer one of the two contrasting appearances:
a)leaving an authoritarian impression is important.
b)leaving a tolerant-relaxant impression is important.

It is therefore indirectly asked what kind of social image

they are trying to create.

FINDIRGS

Those who consider "leaving a tolerant-relaxant impression more
important than an authoritarian impression:
a.are mostly females (72%),(Q44),
b.do not perceive themselves clumsy (89%),(Q88),
c.do not worry that they are not more beautiful or,they
feel satisfied with their physical appearance (79%),(Q66),
d.are against rules in clothing (65%),(Q63),
e.prefer‘'aesthetic creating cloths' to ‘'respect creating
cloths' (89%),(Q11),
.f.are well-informed on fashion (96%},(Q40),
g.prefer their clothing to have a pains-value only known
tb them (private pains-value of cloths) (84%),(Q6€0),
h.like make-up (69%),(Q78),
i.like fashion shows (70%),(Q85),
j.like shopping (83%),(Q54),
k.have'sensitive to tovch skin' (74%) ,(087),
l.like yellow color (65%),(Q37),
m.use black color in their clothing (65%),(Q50).

APPENDIX M-
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EVALUATION

The findings show that'tolerant-relaxant lock' is one of the
basic factors in the life-style which is deeply analysed in
'sex' and ‘'fashion information',the other basic factors of
this life-~style.These people try to improve their social and
‘self image by actively participating all fashion activities,

by improving their appearance-look with the help of clothing.
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INNOVATIVE VERSUS CONSERVATIVE CLOTH PREFERENCE(()27)

There are two opposing tendencieé in the choice of cloths:
a)looking for new and creative forms,liking to make changes,
b)no need to change habits.

"It is hypothesized that these two tendencies are related to two

different life-styles.
FINDINGS

Those who look for new and creative forms and like to make
changes:
a.are mostly females (71%),(044),
b.like their apvearance to be appreciated by others (73%),(Q7),
c.think clothing reflects self-image (70%),(Q62), |
d.are well-informed on fashion (77%),{Q40),
e.perceive themselves having a good taste for clothing (77%),{(Q53
f .prefer cloths which would make them look different from
others (85%),(Q64),
g.want to wear exclusive cloths (67%),(Q6%),
h.are against rules in clothing (77%),(Q€3),
i.prefer "asymmetrical design" to “symmetrical design"(71%),(QS5),

j.like to participate in innovations and like to follow fashion

(85%),(Q24),
k.like make-up(72%),(Q78),
l.need to justify themselves (65%),(089).
Those who do not need to change their habits:
a.try to conform to majority,try to avoid dressing in a way
people they respect would dislike (86%),(Q24),
b.don't prefer cloths which would make them look different

from others (88%),(64),

c.don't perceive themselves having a good taste for clothing

(71%)I(Q53). 9



. EVALUATION

The same life-style theme,observed in fashion information and
sex factors,emerge from the innovative versus conservative
tendencies analysesin the first group:

a.females,

b.wishing to be noticed and admired by their appearance,

¢.thinking clothing reflects gelf-image,

d.are well-informed on and follow fashion,

e.perceive themselves having a good taste for clothing,

f.prefer exclusive cloths which would make them look different

from others,

g.prefer asymmetrical design to symmetrical design,

h.are against rules in clothing,

i.like make-up,

js.are in need of justifying themselves,

kelook for new and creative forms when they chose clothing.

It seems that "modern-independent female" try to create a"fashionable-
new~-beautiful-exclusive-independent" self and social image.
Innovative-creative,asymmetrical designed clothing is the means
of this purpose.
In the contrasting life-style,there are the tendencies of:
a.conforming to majority,
b.avoid dressing in a way respected people would dislike,
c.don't feel a need to change their clothing habits,den't
look for new and creative forms, -
d.don't prefer cloths which would make them look different
from others,
e.don't perceive themselves having a good taste for clothing.
In this life-style theme,the basic motive seems to avoid any social
reaction-rejection harmful for social conformity.The adopted social

and clothing attitude is conformistic and conservative.Group-~society
Co



is prior to mersonality-individuality.Expectedly,uniformity-si-

milarity in clothing is prefered to novelty-difference (fashion).

(4]



to the belief that people adjust their manners to their costumes.
Some people seem to be motivated in the way that they create
respect by means of clothing.These costumes should have such an

image that they tend to play a'respect creating social role'

which is facilitated by means of clothing.



CLOTHING EASE VS APPEARANCE PREFERENCE((B)

comfortability and anvearance are two important choice criterias

in clothing.It is exmected to answer which comes first?who?and why?'
FIFDINGS

Those who consider their costume having a no-defect apnearance,

vhen they go a place important for them:
a.perceive themselves as an important person (self~worthy)(85%),(Q92}
‘b.consider others'opinionm of them important(social image)}(€8%),(Q86),
t.do not ﬁerceive'themselves as successful as they wish (76%),(Q42),
d.clothing is' a prior expenditure out of their budget (75%),(Q49),
e.are well-informed on fashion (83%),(Q40),
f.buv cloths at certain times,even if they don't need (shop

regularly) (91%),(Q16)

g.don't like broun color {(89%),(Q37).

Those who consider their costume's comfortability,when they qgo a

vlace important for them:

a.think their daily life is full of interesting things (life
satisfaction) (€7%),(Q70),
b.are not informed on fashion (67%),{(Q40),

c.buy cloths whenever they need them (unregularly)(é ) (Ql6),

d.like broun color {84%),(Q37).
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EVALUATION

It seems that a no-defect apnearance in a perceived to he important
place,is a result of the strbng wish to he nersonally and socially
important person.In order to reach this z2im,they consider how they
look,so,they are interested in fashion,then,they shop reqularly,and

they spend an important amount for clothing.

When comfortabhility of clothing and ease is prior to avncarance of
clothing,even in an important place,it seems that clothinn~,fashion,
shorping are not important for these people.Because,it seems,they
have different motives.They get satisfaction from their daily life
which,they think,is full of interesting things.It appears that hroun
color is perceived negatively by passionate people,while it is liked

by the satisfied,clothing-appearance-unconcerned peorle.



CLOTHING'S USE IX HIDING PHYSICAL DEFECTS VS EMHPASIzING REAUTI®ES(Q30)

Hiding vhysicsl defects and emvhasizing heauties are two important
functions of clothing.It is expected to discover if one of these

functions is more immortant for certain individuals,and why?

FIIIDINGS

Those who consider cloths covering vdhysical defects more important:

a.think humans naturally hide their personal defects (63%),(0Q23),

b.try to conform to majority and avoid dressing in a way people
they respect would dislike (against:participate innovations and
follow fashion) (78%),(Q24),

c.think more attréctive dresses had been worn in past times
(classical clothing taste) (67%)},(Q6€8),

d.prefer slow music to rhythmic music (69%),(Q22),

Those who consider cloths' emphasizing physical beauties more imvortant:

a.think personal defects need not be hidden (705:) ,(Q23)},

b.think a part of good living is well-dressing (84%),(Q59),

c.don'£ have cloths that they can't dare to wear {(no risk perception
(83%),(Q71),

d.don't feel themselves clumsy (74%),(Q88).
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EVALUATION

It seems that conservative ang conformistic peonle,who trv to avoid
dressing in a way people they respect would dislike,and who fo nob
participate in innovations and fashion,tend to hide Toth nersonality
and physical defects.It apnears that this conservatism is closely
related to regressive feelings;a yearning of the mast times and
cloths,preference of slow music against rhvthmic music,.These people
tend to react anything new,and try to hide anything defected with

a defensive,introvert personality.

On the other hand,the people who are-confident,open,and ' modern
do not tend to hide personality defects,hbut try to show their beauties

by well-dressing,and without perceiving any risk in wearing a cloth.
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COSTUMES INFLUENCE ON MAINERS(Q57)

It is always tried to find out how veonmle design and prefer clothb.

But,is there en influence from the opmosite vay?

FINDINGS

Those who think peonle adjust their wmenners to their costumes:

a.think external appearance,costume reflect what people think
of themselves(reflects self-imace) (£3%),(Q62),

b.consider more important that costumes create respect (against:
create aesthetic-bemuty) (94%),(Q11),

c¢.dress according to the peculiarities and necessities of the
nlace they go (69%),{(Q83),

d.when they decide what to wear,consult the neople whose idess
they resvect (don't feel free to dress as they wish)(€5%),(032),

e.follow new fashicn only after they see on others and their
eye - becomes familiar with it (71%),(Q75),

f.vhen they meet something thevy like,they don't buy without
thinking if they need it (73%),{(Q58),

g.use green color in their clothing (€7%),(Q50),

h.like blue color (68%),(037).

. 124
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EVALUATION

It seems that some pecple are very dependent on others:always
consulting others where and what to wear,what to do.They do not
feel free to dress,to behave as they wish.Their basic motive
seems to be socially accented.So,they consult others:what to
wear,what type of clothing would create respect in a specific
place.Interestingly,thev also think costume reflects what people
think of themselves.It seems that these neonle are suncected
what to he and how to hehave and what thev should think ahout
themselves.It appears that costume is the most critical means

for playing a suggested social role.Do they use green color in

their clothing to cive the messzae of neace,social conformitv?

Do thev like bhlue color hecause of social nwressure on their ego?

&8



CLOTH VARIETY-SUITABILITY PREFERENCE (()17)

"Suitability to different places" vs."multi-purpose" character

ié_ an important aspect of clothing.Obviously,to increase suita-
bility to different places,various and several cloths are necessary.
Multi-purpose cloth,to~the opposite,is worn in differént nlaces.

It is expected to find out,who prefers which tyne of clothing and

‘Jhy .

FINDINGS

Those who_like their costumes to have variety suitable to different
nlaces:

a.prefer simple design to complex design (€7%),(Q3),

b.prefer "similar shades of color" to "contrasting shades" in

their costumes (€9%),(Q10),

Thosé'who like their costumes to be the type they can wear anvvhere:
a.do not perceive themselves having a good taste for clothing

(71%) (QE3),
b.use grey color in their clothing (76%),(Q50)..

EVALUATION

It seems that,meople trying to wear various cloths suitable to
different places have two interrelated tastes.They always prefer
simple design and similar shades of color to-complex design and
contrasting . shades.This simple taste and simple designed clothing

but the need for place-oriented various cloths is a sign of confor-

mity and social adaptation need.
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On the other hand,when people prefer costumes they can wear anywhere,
they use grey color.Iit seems that grey color increases multi-purpose
character of clothing since it can be used both in sports wear or
night costumes, in serious and unserious places,and can be used in
harmony with almost all other colors.It apnears that this tvpe of
clothing is adonted by practical people who perceive themselves

having no good taste for clothing,or who are less interested in

clothing.



PART IV

QUALITY PRICE VALUE ruRCEPITIONS
AND
SHOP—BRAND LOYALTY

*



QUALITY,PRICE,VALUE PERCEPTIONS AKD SIIOP LOYALTY

(Q9,26,5872)

It is also tried to discover in the studv,how people evaluate

quality,how do they perceive price and value,what are the reasons

behind brand and shop lovalty.
FIKDINGS

Those who buy cloths whose gquality they are sure of,even if e:xmensive

(against: consider price,want to make sure of not heing cheated):

‘a.think_a part of good living is w&ll-dressing (immortance of
well-dressing) (89%),(Q59),

b.thevy buy without thinking if they need it when they meet
something they like (73%},(Q58),

c.the things thev wear sometime lose from their value in their
eyes (73%),(Q72),

d.shop directly from the shops that nroduce/sell tasteful
cloths {(against:find the suitable cloth only after searching

and trying) (82%),(Q9).

Those who consider price and want to make sure of not being cheated:

a.don't buy without thinkink if they need it when they meet
something they like (68%),(Q58),

b.the things they wear sometime don't lose from their value in
their eyes (?B%).(QTZ).

c.find the suitéble cloth only after searching and trying
{against:shop directly from the shops that produce/sell

+asteful cloths) (88%),(Q%).
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Those who shov directly from the shops that produce/sell tasteful
cloths:
a.buy cloths whose quality they are sure of (82%),(Q9),

b.the things they wear sometime lose from their value in their

eves {75%),(Q72).

Those who find the suitable cloth only after searching and trying

(not shop/brand loyal}:

a.the things they wear some time don't lose from their value

in their eves (60%),(Q72),

b.like grey color (73%),(Q37).

EVALUATIOR

It seems that for some peovle well-dressing is so important that
they buy a cloth even if expensive,even if they don't need,but
only if they like it.It seems that they shop from the stores
which ensure quality,without perceiving a risk of being cheated.
However,even these cloths lose their value in their eves after
some time.It aprears that a cloth,in their eyes,is a vrestigious
commodity when it is expensive,quickly renewed and having a
high gquality.This is especially so when all these characteristics
are-visually certified to everybody by hrand name.This implies
rebuying his/her own money,a status seeking motive by showing the

economic strength,by dressing so well that it can not be affordable

by others.



Some other people have an economic point of view to clothing.They
buy a cloth if they need it,but verceiving risks of bheing cheated
they find the suitable cloth after searching and trying or making
comparisons.These cloths can be worn for a long time without
~being psychologically obsolete.It seems that price-durability

and functional aspects of clothing are considered by these people
under the pressure of economic situation.Interestingly,these

neople like grev color.As presented in the findings of "li%ing
grey color",arey color has multi-purnose characteristics.It can

be successfully used with other colors,and it is perceived to bhe
suitable to any social environment.So,qrey color is economical.But,
liking the economical color grey seems to be a self rationalization

effort.



PART V

FACTOR ANALYSIS
OF

CLOTHING KOTIVES



CLOTHING MOTIVES

FACTOR NAME % OF VARIATION

1. DEVELOPING FEMALE INDIVIDUALITY THROUGH FASHIOLIABLE CLOTHING 16.2

2. DISMOTIVE FOR CARING PERCEIVED TO BE DEFECTED SELF 9.7
3. REACTING TO BE UNIFORM AND RULED BY MEANS OF CLOTIIING 7 42
4. WELL-DRESSING AS A FACTOR OF MODERN AND PLANKED LIFE-STYLE €.7
5. SELF JUSTIFICATION THROUGH PERSONALITY PROJECTION ON CLOTHING 5.2
6. BUYING CLOTHS TC COMPENSATE PERSOMAL DISILLUSION 5.9
7. PLAYING THE SUGGESTED SOCIAL ROLE BY MEANS OF CLOTHING £.2
8. SEEKING FOR HARMONY BETWEEN BODY AND CLOTH 4.3
9, BEING LIKED BY MEANS OF TASTEFUL CLOTHING 4.3
10.CLOTHING TO COVER PERCEIVED TO BE RISKY NUDITY 3.8
11.BEING ATTRACTIVE BY MEANS OF "ADJUSTED TO PLACE" CLOTHINS 3.6
12 ,CLASSICAL CLOTHING TASTE AS A RESULT OF ROMANTIC PERSORALITY 3.4
13.CLOTHING AS A MEANS OF SOCIAL CONFORMITY 3.3
14 .EASY CLOTHING AS A RESULT 6F SOCIAL INDIFFERENCE 2.9
15 .PERFECTIONIST CLOTHING AS AN ASPECT OF CHARACTER 2.7

THE REST IS OMITTED 1¢ .4

100.0°
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FACTQR 1 : DEVELOPING FEMALE INDIVIDUALITY THROUGH FASHIONABLE CLOTIHING

QUESTION no VARIABLE FACTCR SCORE

Q 19, Leaving a tolerant~xelaxing impression is more
important than an authoritarian impression.s.cieses .76
Q 40, I am Well-informed on fashion.siieeieeseeinannnaas . 68

Q 11, Aesthetic-beauty in costumes is more important

than theilr creating reSPECt.eueeeeeeeeronneeeocnnen .68
Q 44, Sexuality: Female..oa----o..----.--.-..-o.--..---c -66
Q78' I 1ike make‘up‘......l..-‘.....-..t..-‘..-lll....- .62

Q 27. When choosing clothing,I look for new and creative

forms,I like to make ChaNQgESe.ceeeecseesasscessass «55
Q 85, T like to watch fashion ShoWS.eeeieosvecoenosonenes . .50
EVALUATION

These findings can be summarized as:
JFemales,
«.wishing to look tolerant and relaxant rather than authoritarian,
.think that the function of costumes,creating aesthetic and
beauty,is more important than their respect creating function,
.80,they search for new and creative forms,and like to make changes,
.then,they need to be informed on fashion,
.they watch fashion shows,

.they like make-up.

The basic motive here seems to realize the personality,individuality,
and self-worthyness of a modern and independent female.So,these
females develop self-worthyness by caring for themselves.The way to
do this is to develop self and social image by creating admiration,

tolerance,relax by means of aesthetic and fashionable clothing. 1%



EACTOR 23 DISMOTIVE FOR CARING PERCEIVED TO BE DEFECTED SELF

QUESTION no VARIAEBLE

FACTOIL. SCORE

Q 48, Spend fewer time fOr halr CArE...eeeeeeeesenseransan .63
Q 46, Spend fewer time fOr GressSing....seececeseccesacesss .61
Q. 23, (think)humans naturally hide their defectS.......... .59

Q 65, When I buy something new,I wear it after waiting

sometime,when my eyes become familiar with iteeee... .56
Q 42, I think I am not as successful a8 I wWiSh.eeeeweveoeas .46
EVALUATION

It seems that people,who unconsciously perceive themselves
personally and physically defected,who feel unsuccessful,are
dismotivated to care for themselves.So,they don't care for their
look,don't try to improve their appearance,and perceive risk in
changing their ap%arance and image by means of clothing. This

factor,seems to reflect a lack of interest for clothing,rather

than being a motive.
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FACTOR 3: REACTING TO BE UNIFORM AND RULED BY MEANS OF CLOTHING

QUESTION no VARIAEBLE FACTOR SCORE

¢ 55, I don't change immediately when my costume is soiled.

Q 67, It happens that I wear cloths that others don't like

I Wear.-------oooo--....-------.--...........--.--..-

Q@ 63, There should be no rule in clothinfeeeceeececcececaan

Q 64, I buy cloths which would make me look different from

others----i--llllo.....oi-‘----.-u....loo..-o.oCOOGDG

EVALUATION

It seems that the basic motive here is to hehave unexpectedly

71

.58

.50

as

a reaction to being governed,ruled or influenced by others.In this

case,clothing plays the role "rebellion" against uniformity and

conformity.
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FACTOR 4: WELL-DRESSING AS A FACTOR OF MODERN AND PLANKED LIFE-STYLE

QUESTION no VARIABLE | FACTOR_SCORE

Q 16, I buy cloths at certain times{against:whenever

I need them)euueieiiinneienneesnennnsnceccacasnncnne .76
Q 59, (think)A part of good living is well-dressingesesccas .58
Q 24, I like to participate in innovations and like to

follow fashion (against:Itry to conform to majority,

I try to avoid to dress in a way people I respect

would dislike)'.‘...-..l..'.lll.'....‘......l......‘ .41

EVALUATION

It seems that,there exists a life-style with high standards of
living;modern, innovative,fashionable,and planned shopping...
Well-dressing appears to be the first requirement of this way

of living.
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FACTOR 5: SELF JUSTIFICATION THROUGH PERSONALITY PROJECTION OX CLOTHING

QUESTION no VARIABLE : FACTOR SCORE

o] 60, There should be a pains-value in my clothing only

known to me

...l..l...t.-....uc-.-..IC-lunoocci..-. l70

0 56, I like my versonality to be reflected on my clothing .53
Q 53, I have a good taste for Clothingeseeeeeeseoseceaens «49
Q 62, External appearance,costume reflect what people think

Of themselVES LELE AR RN R RN NI N I I N I NN I A B RN RO IR ‘40

EVALUATION

It seems that here clothing plays the role of identity,a communication
means betweén the self-image and external appearance.lt also seems
that there is a two-way communication:a tasteful cloth can improve

or justify self-image,because it is considered as a reflection of

the self.So,it is vossible to change the opinions of these people
about themselves just playing with external appearance or clothing.
This "painted or arranged" image of the self identified with clothéng
seems to encourage,justify,  rationalize,and support the person

constantly in the social environment.

2



FACTOR 6: BUYING CLOTHS TO COMPENSATE PERSONAL DISILLUSIOK

QUESTION no VARIARLE

FACTOR SCORE

Q 70, My daily life is not full of interesting thincs.... «70
Q 66, I worry that I am not more beautiful/handsome...as.. .53
Q 58, When I meet something I like,I buy without thinking

if I need it

L L B B R AT I A B B B N B IR I R R RN R I A 143

EVALUATION

It seems that buying something which is liked,z cloth for instance,
without thinking if it is needed,is a means of compensating the
disillusion of uninteresting daily life,and vhysical-look dissatis-
faction.This irrational purchase can bhe an interesting thing to
break the monotony of daily life,and can be a compensating qg#ft

for self-compassion.



FACTOR 7: PLAYING THE SUGGESTED SOCIAL ROLE BY MEANS OF CLOTHING

QUESTIOIN no VARIABLE FACTOR SCORE

Q 57, People adjust their manners to their costumes .... .74
Q 32, When I Jdecide what to wear,I consult the people
whose ideas I resnect (against I feel free to

Aress 85 I WiSH) seeeeccnssnceaocoscecoraasannnnns .60

EVALUATION

It seems that some people are suggested on what to wear,and
adjust their manners to these costumes.These dependent people,
who do not feel free to behave as they wish,seem to play the
social roles suggested by others.Clothing's function here is
to imply symbolically a predetérmined social role:ithe same of

what costume represents in a theatre.



FACTOR B8: SEEKING FOR HARMONY BETWEEN BODY AND CLOTH

QUESTION no VARIABLE

FACTOR SCORE

Q 81, Softness of cloths is as important as their apnearance .65
Q 30, It is important that cloths emphasize physical beauties

(against:it is important that cloths cover physical

defects)

......-.-'.I‘...I...-...-.--.-..--ICl...... 058

Q 87, My skin is very sensitive t0 tOUCh.eerccecesonrcneon .38

BVALUATION

This clothing motive can be explained as seeking a perfect physical
fit of the cloth to hody.Clothing should emphasize physical beautics,
and more important'than that, it should be soft because of very
sensitive~to~-touch skin.This perfect physical fit recalls the func-

tion of fur in animals:comfortable like a natural extension of hody.

s



FACTOR 9: BEING LIKED BY MEANS OF T4STEFUL CLOTEING

QUESTION no VARIABLE FACTOR _SCORE

Q 76, A tasteful person wouldn't dress tastelessly(think) .65
Q 80, It is important that if others like or dislike

beingWith me # % 8 08 45 8 80 ESEFEESSSPAETASSEAe S seaassad .60

EVALUATION

It seems that some people try to create sympathy,and wish being
liked.The way to do that is being tasteful which can be created

and shown by tasteful clothing.



FACTOR 10: CLOTHING TO COVER PERCEIVED TO BE RISKY NUDITY

QUESTION no VARIABLE FACTOR SCORE

Q 18, I don't like to lose a competition I consider
important (against:Even if ¥ lose,I find the same
PlEASULE) cesrcierereensscsacsnsanssancnsasoaeons .78
Q 28, Even if there were no conditioning,nudity would

naturally be disturbing .eceeeieccesnccaccecsaceas «57
EVALUATION

Some vPeople perceive risk in loginq an important competition,and
nudity is deeply disturbing.In both cases,the risky outcome seems
to be the feeling of shame.This motive seems to reflect one of the

oldest functions of clothing:dovering body because of serual shame.



FACTOR 11: BEING ATTRACTIVE BY MEANS OF "ADJUSTED TO PLACE" CLOTHIRG

QUESTION no VARIABLE

FACTOR SCORE

Q 34, An attractive look is important (against:a look

which doesn't draw attention is imoortant}.essscves .68
Q 17, I like my costumes to have variety suitable to

different places and situations (against:I like my

costumes to be the type I can wear anywhere}eeceec.. .58

EVALUATION

It seems that some people wish to draw attention by their look.

So,they adjust their appearance according to different environments,

by means of various cloths.

’{



FACTOR 12: CLASSICAL CLOTHING TASTE AS A RESULT OF ROMANTIC PERSORALITY

QpESTION ne VARIABLE FACTOR SCORE

Q 68, More attractive dresses had been worn in past times «75

Q 39, I keep meaningful cloths that I 1ike eececosescccaas «38
EVAILUATION

It seems that people vearning for the past times,perceive clothing
as a symhol which can recall memories.So,they keep these meaningful

cloths:unchanged witnesses of these important events...



FACTOR 13: CLOTHING AS A MEANS OF SOCIAL CONFORMITY

QUESTION no VARIABLE

FACTOR SCORE

Q 83, I dress according to the peculiarities and
necessities of the place I go

B B B B RN R PR 2 R R I R ) .79

Q 71, I have cloths that I can't dare tO WEREY eeeesscccss 52

EVALUATION

It seems that some neople perceive risk in looking different from
others.Since they are afraid of social reactions or social rejec—

tion,they conform to others in any environment like a chameleon

by means of clothing.

0



FACTOR 14: EASY CLOTHIKG AS A RESULT OF SOCIAL INDIFFEREINCE

QUESTION no VARIABLE

FACTOR SCORE

Q 8,When I go a place important for me,I consider my
costume's comfortability(against:....,I consider
my costume having a no-defect apearance) eceeececese .79
Q 86, I don't consider other's opinion of me important .52

Q 69, I don't care to see others wear the same things

Iam wearing ?l..‘.l....-...Il.....l....’l..'... .43

EVALUATION

It seems that some people don't consider important how they look,
what other people think of them.So,their clothing'is zqually un-
important from the visual point of view.It seems that they only

care for their comfort,and their costumes' comfortability.

%u



FACTOR 15: PERFECTIONIST CLOTHING AS AN ASPECT OF CHARACTER

QUESTION no:  VARIAPLE

FACTOR SCORE

Q 89'1 mostly do what is right FE NN R I N I B B R B B B B .74

Q 26,Even if expensive,l buy cloths whose quality I am

sure of

LR I BN A R I B A Y SR A L RN A A B B I B B R LRI B B AL B B .53

EVALUATION

Tt seems that perfectionist people always try to do what they
think is right.Accordingly,they buy good quality cloths if they

are sure of it.So,they seek for “gquality” in clothing.



CONCLUSION

The study's scone to explore the roles of clothina in human life,

and the needs it satisfies,gave several results.

It seems that some frequently used clothing accessories and even
mustache and beard have images in the minds of neonle.These clothing
items sitimulate personality attributions.For instance,peovle ner-
ceive a neck-tied man as a professional,responsihle,devendent man,
without being aware of the fact that they feel so hecause he has »
neck-tie.The projective technigque develoned in this study showed
that clothing items send some visual messages,an? these messages

can be identified and measured although they are unconscious.

It seems that there exists a2 silent languace having an alphabet of
style,design and color.We make judgements on a person based on these
visual clues,since it seems,we unconsciously know that nohody is
free to make choices on his/her tastes.These tastes,or our permanent
style-design-color preferences,are closely related to our personality,
self-image and social attitudes.That's why they are our tastes and
we like them.It issshown that design tastes are also identifyabhle
and measurable if the objective elements of design like "simplicity-
complexity", "symmetry-asymmetry”,"dynamism~statism" are considered
separately.For instance,the pecople who consider their social adap—
tation prior to "realization of their individuality" prefer simple-

symmetrical-static designs.

Colors are known to send messages,but it seems,they also provide

some functions in c¢lothing.For instance,grey color is consicdered

L]



as an economic clothing color,because it can he used for several

and contradictory purposes.Professional;sportive or aesthetic =«
images,attention draving or disguising functions are provided by
grey color in any kind of social environment.Moreover,a grey colored
cldthing item can be harmoniously matched with different colored
clothing items.It disguises soiled and worned out material.So,

grey color is liked and used as a multi-nurnose economic color in

clothing.

It seems that clothing is identified with some life-styles.Modern,
innovative woman who try to develop her individuality and self=-wor-
thyness care herself hy improving her look and her self-image in a

determined way:she follows fashion and innovations.

Some people seem to use clothing as a meens of social acceptance in
traditional environments.This conservative,classical,conforming .

clothing crezte respect and thus social acceptance.
Some people create sympathy and liking by means of "tasteful cloths".

Some other veovle seem to make shopring of unnecessary cloths to

compensate personal disillusion.

Some people seek a relaxing physical harmony between their body and
their cloths:clothing should be soft and just fit bbdy. like a natural

fur.

‘

Brand loyalty and value perception seem to be closely related with
status-prestige seeking motive .Frequently renewed,expensive hranded

cloths symbolize economic power.

To sum up,clothing reflects, helpstc ifdentify,and satisfy the needs



of any personality:conformistic or unconformistic,perfectionist or

down~-to-earth,defensive or extrovert,leader or follower.



APPENDIX



Clothing "ease" vs, "appearance" preference (u8)

Ql6.shopping orientation
a.regular

b.irregular

Q37.1liking broun color
a,like”’
b.dislike

Q40.fashion information
g.well informed

b.uninformed

L42.perceived achievement satisfaction
a.satisfied

b.unsatisfied

Q49.clothing expenditure
a.no

b.yes

Q70.1ife satisfaction level
azsatisfied

b.unsatisfied

Q86, importance of social image
asunimportant
b.important

Q92.perceived self worthyness

a.high
b.low

Ease Appearance
2 |———21 91%
¥
25 93pn 47
21 84% 37

4 l—————ﬂr31 897

9 l———-——-’r 45  &3%
18 675 23

13 23

. 14— 45 6%

18 ———— 55 75%

18 675 34

9 34
13 22 l
14 Ab 68
S 16 55 85%
11 lo



Clothing color contrast preference \(10)

Similar Contrasting
shades shades
Q3.design simplicity vs comlexity preference
a.complex design 17 27 69%
b.simple design 38  69% 12
Ql7.cloth variety preference
a.various cloths for various places 38 69% 17
b.multi purpose cloth 17 T 22
@25.color harmony preference
a.single color harmony 34 8 t
b.multi color harmony 21 31 79»
Q28.nudity disturbance
a.,nudity confident 37 67% 16
b.nudity disturbed 18 22
Q31.clothing color tone preference
a.lively colored cloths .. 8 14
b.pastel colored cloths 4%  B84% 21
Q41l.optimism vs pessimism
a,optimistic 15 75% ——— 5

b.pessimistic 38 34



Respect vs aesthetic ecreating cloth preference(wll)

Ql>.age look preference
a.young appearance

b.mature appearance

Q1l9.authoritarian vs tolerant look preference
a.authoritarian

b.tolerant

Q40.fashion information
a,well informed

b.uninformed

Q44.sex
a,female

b.male

-

Q57.costume' s influence on manners
a.think influential
b.think not influential

respect
creating

10

11

15 94%
1

aesthetic
creating
64 84y
12
P
71 934
49 63
29 |
58 747
20
47



Cloth variety preference §<17)

various multi purpose

clotns cloth

Q3.design simplicity complexity preference

a.complex design 20 25

b.simple design 35 67#H < 16
wlO.clothing color contrast preference

a.similar shades 38 69% 17

b.contrasting shades 17 22
G50.use of grey color in clothing

a.user 27 31 76

b.non user 27 10
W53.perceived level of clothing taste

a.,high 31 72 e— 12

b.low 24 29 Tl%



Authoritarian vs tolerant look preference((l9)

authoritarian tolerant

Qll.,respect vs aesthetic creating cloth pref.
a,respect creating 7

b.aesthetic creating 5

@37.1liking yellow color
a,like : 6
b.dislike 6

Q40. fashion information

a,well informed 2

b.uninformed 10

Q44‘- sex -
a.female 4
" b,male 8

QSO.uée of black color in clothing
a.user - 3

b.non user 9

254,.,1iking shopping
z.dislike - 5

b.like ~ 1

Q6Y. importance of private pains value in clothing
a,important | 1

b.unimportant 5

71

52
28

52
30

23

53
29

14
68

68
13

.

69/0

65

Q6

725

65,5

537

B4y

Awd



Q63.édoption of rules in clothing
&.,"no rule"” attitude |

b.adopt rules

Q66.physical aesthetic self sufficiency
a.dissatisfied |

b.satisfied

G78,1liking make up
a,dislike

b.like

Q85.1iking fashion shows
a,like

b.dislike

Q87.skin touch sensitivity
a.sensitive

b.non sensitive

Q88.perceived clumsyness
a.clumsy

b.not clumsy

53

17
65

25
56

57
24

61
21

[F;

authoritarian tolerant

65,

705

8Y;

sl



Music rhythm preference (i)

rhiy Lhiic music

G5.design balance preference
a.asymuetricalfimbalance)

b.symmetrical (balance)

w24,clothing social orientation
a.conservative conformistie

b.fashion innovation oriented

@30.clothing physical defect hiding
vs beauty emphasizing orientation
a,defect hiding cloths

b.beauty emphasizing cloths

%36.upper class vs moderate neighborhooy
a.upper class

b.moderate

«83.place oriented dressing
a.yes

b.no

847.income
a.,lower

b.higher

27 66%
14

20
21

33

26
15

22
20

25
16

20
26

33
12

18
26

37

33
13

16
30

slow music

69%

86y

&5 7%



Color harmony preference (Q25)

Q3.design simplicity complexity préference

a.complex design

b.simple design

- Q1l0.clothing color contrast preference

a.,similar shades

b.contrasting shades

QR37.liking yellow color
a,like

b.dislike

Q37.1liking red color

a.like

Q37.1iking grey color
a.like '

b.dislike

Q50.use of red color in clothing
a.user

b.,non user

Q50;use of grey color in clothing
a,user

b.non user

harmony

15 l 29
28  65% 23
34 B8lw 21
8 T 31
21 37
22 14
27 44
16 8
35 8lk 31
8 —_— 21
6 l-————+ 27
37 86y 25
34 T9% 23
9 —y 28

single color multi color
harmony

T3%

/0

;.00
\n

2%

82%

76%



Quality vs price orientation (Q26)

quality price
oriented oriented’
Q9.shop loyalty
a.shop loyal 23 82jie— 5
b.non loyal ' 33 35  88j
@b8.need consideration in appreciated cloth purchase
a.appreciation ig enough 35 Tin<e— 13
b.consider need 21 27
Q59. importance of well dressing
a.very important 50 89 25
b.less important | 6 1 14
Q72.value loss perception in worn cloths
a.yes | - 35 T3%<€—13
b.no 21 27
Shop loyalty (Q9)
shoyp non
loyal loyal
Q37.1liking grey color
a.like : 17 — 49 73
b.dislike | 11 18

Q72.value loss perception in worn cloths
a.yes : 21 15. ., 27 1
b.no T 41 T3

[



Innovative vs conservative cloth preference{y27)

innovative conservative
cloth cloth

@5.design balance preference
a.asymnestrical 37

71, =—— 15

b.symmetrical 21 2u

- QT7.appearance active vs passive attitude
a.being admired 49 3% €——— 18
b.admire others 11 16

Q24.clothing social orientation

a,conservative conformistie 27

w8

b.fashion innovation oriented 28 85y =

J40perceived level of fashion information

a.well informed 41 TTwe——12

b.uninformed , 19 23
(44, sex

a,female | i6 Tl ~———13

b.male 14 16

Q53%,.perceived level of clothing taste
a.high 33 77w <— 10
b.low 27 25

062.self image reflection on clothing
a.perceived 52 70k «—— 22

b.not p erceived 8 13



innovative conservative

cloth cloth

Q63.adoption of rules in clothing

z."no rule" attitude 44 Tlp =—— 13

b.adopt rules 16 22
Q64.style preference in clothing

a.non different style 37 30 88

b.different style 22 8bp =14 1
Q69.clothing uniqueness need

a.yes | 51 6T7p-~-——0 25

b.no 9 10
Q78.perceived liking of make up

a.dislike 17 71’ 18

Db.like 43 2% «—— 16

Q89,.self adjustment need
a.high 54 65% <— 29
b.low 6 6



thing’'s use in hiding physical defects vs emphasizing beauties{(Q30)

Q22.music rhythm preference

a.rhythmic music preference

b.elow music prefersnce

.QZB.persohality defect hiding orientation

a.defect hiding

b.non defect hiding

Q24.clothing social orientation
a.conservative conformistic

b.fsahion innovation oriented

Q59.importance of well dressing
a.very important

b,less important

Q68.classical clothing taste
a.yes

b.no

Q71.risk perception in wearing own cloths
| a.risk perceiver

b.non perceiver

Q88.perceived clumsyness
a,clumsy

b.not clumsy

defect
hiding
cloths

8
18 649,

17 63%%
lu

21 I8k

17

10

18 67w

11

20

beauty

gemphasizing

cloths

33
26

19
44

31

27 .

52
10

25
38

11
52

56 .

0%

83%

for



Liking black color (w37)

wl4.picture taste
a.prefer portrait

b.prefer panorama

Q24.clothing social orientation
a,conservative conformistic

b.fashion innovation oriented

@28.nudity disturbance
a.hudity confident

b.nudity disturbed

w33.scientific orientation
a.social sciences

b.positive sciences

w37.liking pink color
a,like

b.dislike

40.fashion information
a,well informed

b.uninformed

W44 .sex
a.female

b.male

like

26
46

39
30

47
26

59
11

48
24

49
24

58 .
15

dislike
Y60 € 1
21 95w
17 &54
9Ll e—3 1

6450 e— T
14

Bl 12
7

677 5
I 1
6T% e— 5
17

79 7
(T

6770

7%

JS%



Q46.dressing time
a.little

b.much

Q50.use of black color in clothing

2&.user

b.non user

¥69.clothing uniqueness need
a.yes

b.no

Q78.perceived liking of make up
a,dislike

b.like

@86, importance of social image
a.unimportant

b.important

<92.perceived self worthyness
a,high
b.low

like

30

56
17

66

21
51

24
49

58
12

dislike
15
86;-54—-6
7% 1 l
1 21 95
90% 10
|
14 64%
Tl% 8
l 11
67y 11
8%, 13
9

a.



Liking yellow color £437)

Ql2.clothing color light preferenée
a.light tones

b.dark tones

Ql9.authoritarian vs tolerant look preference

a.authoritarian

b.tolerant

¢25.color harmony preference
a.single color harmony

b.multi color harmony

Q26.quality vs price orientation
a.quality oriented

b.price oriented

R28.nudity disturbance
a.nudity confident

b.nudity disturbed

350.use of yellow color in clothing
a,user

b.non user

§70.1ife satisfaction level
a.satisfied

b.unsatisfied

like

34
22

52

21
31

43
15

37
21

18
40

28
31

dislike

TT% «—10
23

655 ~- 28

22

TOxe—16
19

PBpe—1
35

23
705 €—13

.



W8l.softness of cloths
a.important

b.unimportant

'Q84.social trust
a,high

b.low

like dislike

32 «— 12
26 24
29 Tln<12

29 24

&l%

Hne



Fashion information (W40)

Wwell

informed uninformed

Q3.design simplicity vs complexity preference
2.complex design 20 25

b.simple design - | 34 67— 1T

Q7.appearance active vs passive attitude
a.being admired - 4% 80 24

b.admire others 11 17

QB.clothing ease vs appearance preference
a.ecase confort more important 9 l 18

b.appearance more important 45 83x 23

Qll.respect vs aesthetic creating cloth preference
a.respect creating - 5 l 11

b.aesthetic creating ~ 49 Sln 29

Ql4.picture taste
a.prefer portrait : : 18 67— 9

b.prefer picture of panorama 35 33

Q19,authoritarian vs tolerant look preference
a.authoritarian _ 2 l 10

b, tolerant | 52  96% 30

q23.personality defect hiding orientation
a.defect hiding 16 l 21
b.open 38 TOw 21



Q24,.clothing social orientation
a.,conservative conformistic

b.fashion innovation oriented

well

informed

24

Q27.innovative vs conservative cloth preference

a,innovative cloth

b.conservative cloth

Q37.1liking black color
a.like

~ b.dislike

Q44.sex
a.female

b.male

J46.dressing time
a,little

b.ouch

Q50.use of black color in clothing
a.user

b.non user

Q54.liking shopping
a,dislike

b.like

41
12

49

&7

.,

21
31

38
16

51

Q56.personality reflecting clothing preference

a.reflecting

b.not reflecting

37
17

Tl

91}-3

8T%

707

uninformed

29

19
23

24
17

18

24

25
13

19
23

17

6Tn —» 25

69;.

20

8%



Q63.adoption of rules in clothing
| a. 'no rule” attitude

b.adopt rules

Q69.clothing uniqueness need
a.yes

b.no

Q47.income
a.low

b.high

Q78.1iking meke up
a,dislike

b.like

w85.1iking fashion shows
a.,like

b.dislike

392.self worthyness
a,high -
b.low

well

informed

36 6T 21
6 ] 2
49 9Yl%n 27

5 15
24 23
32 654 ——al7
12 l 2%
41 TTa 12
43  80n 20
11 21
48 92% 24

4 T 17

uninformed

s



Sex  (44)

IFemale Lale

Gll.respect vs aesthetic creating cloth prefer.
a.respect creating 7 ©

b.aesthetic 58 T44:«20

wlY,authoritarian vs tolerant look preference

a.authoritarian 4 o]

b.tolerant 59 72,23
Q27.innovative vs conservative cloth preference

a.innovative cloth 46  TTr=l4

b.conssrvative cloth 19 16
w37.1liking black color

a.like : 58  TTx=l5

b.4islike 7 15

37.1liking wvhite color
a.like - 29

b.dislike 35 23 Ti#»

¢37.1liking broun color

a.like 36 23  8Bu,.
b.dislike 28 7

W37.1iking pink color |
a,like 46 BT 7 l
v.dislike 18 2% 77

Q40.fasnion information
a.well informed 47 8Tn T l

b.uninformed - 1o 24  TTw



Q46.dressing time
allittle

b.much

«48.hair care tiue
a.little

o.much

w5Y.use of black color in clothing
a,user

b.non user

Q50.use of white color in clothing
a.user

b.non user

@50.use of broun color ia clothing
a.user

D.non user

US4 .perceived level of lilting shopping
z.dislike

b.like

(56.personality reflecting clothing preference
a.reflecting

b.non reflecting

469.clothing unigueness need(exclusive)
a.yes

b.no

Female

24
36

30
28

40
17

41
24

25
39

58

44
21

58

rale

22

G2/ €—— &

S i
22

T5% -— 14
17

26

13
61970 138

Tl «=—17%
i8

8Y4 —— 10

13

a2

!

5,

1%



W73.1liking mzke up
a.dislike

b.like

<85.1iking fashion shows
a.like

b.dislike

$57.8kin touch sensitivity
a.sensitive

b.non sensitive

Female

19
46

49
15

53
12

male

16
Tlpels

T =14
17

B2,1<=1"7
14

ur



Jse of grey color in clothing(«50)

J7.appearance active vs passive attitude
a.being admired

b.admire others

Ql2.clothing color light preference
a.light tones

b.dark tones

@l7.cloth variety preference
a.various cloths

D.multi purpose cloth

W25.color harmony preference
a.single color harmony

b.multi color harmony

«29.cloth harmonious vs liked colors preference
2.colors in harmony with my skin eye hair

b.colors thet I like

w3l.clothing color tone preference
a.,lively colorad cloths

b.pastel colored cloths

W34 ,attention drawing appearance
a.attractive

b.not drawing attention

user

b4
14

21

27
31

18

3G

44

46
11

non user

6Tie— 22

¢
-

22
Thy «—172

27

Tépe—10

79/J - ‘J .
23
iy

68 10

l i5
34

looih e—J

o



Likin
@37.1iking grey color

z.1like

b.dislike

Q42 .perceived achievement satisfaction
a.satisfied

b.unsatisfied

@59, importance of well dressing
a,important

b.unimportant

user

53
4

27
31

47
10

non user

93;. 12

(Y

75/ €<— 9

28

64%‘*—27

10



Costumes influence on manners (.57)

influential not infiuent:
@ll.respect vs aesthetic creating
cloth preference _ -

a.respect creating 15 94— 1

b.aesthetic creating 47 30
Q32.clothing taste dependency

a.consulting 40 65% 9

b.free 22 1 23
©37.1iking blue color

a,like 56 68% —— 26

b.dislike | 6 5
Q50.use of green color in clothing

a.user 21 l 15

b.non user . 42 €317 16
R58.need consideration in

appreciated cloth purchase

a.appreciation is enough 28 19

b.consider need | 35 T34 «—— 13
wb62.self image reflection on clothing

a.perceived 52 83% 23

b.not perceived 11 T 9
Q75.fashion conformism

a.follower conformist 45 Tlx 15

b.non follower 18 T 17
Q83.place oriented dressing

a.yes 43  69% 15

b.no 19 T 17



QUESTIONNATRZ

L]

gl.please mark the design you prefer.

X

92 .one pair of hair styles are given for each of the three
different face shapes.please mark the hairstyle that _yeu.

think is appropriate to each face shape in terms of aesthetic

considerations.
Ny '

.considering the clues given in the figure,
please specify the characieristics of a
man to whom this clothing is likely to
velong {please express your own opinion'.

T EEEEEEE NI NN BN NN

“2sign you prefer.



q5.please mark the design you prefer.

.two phrases are given in the questions below.pleasemmark the one

which is appropriate for you,

q6.a’before 1 go shopping,l decide what 1 need,what 1 will buy.
bjjt isn*t always wise to plan for the future,because many

things turn out to be a matter of good or bad fortune anyhow.

q73&,)when 1-am among people,l would like them to notice my appearance,
and 1 like to be admired.
b)l like to watch peole whose taste for clothing and beauty 1 admire.
g8.a)when 1 go a place important for me,l consider my costume's
comfortability.
b)when 1 go a place important for me,l consider my costume having
a no-defect appearance.
q9.a)1 shop directly from the shops that produce /sell tasteful
cloths.,
bJ1 find the suitable cloth only after searching and trying.
qlo.a)l like the colors of the cloth that 1 choose to have similar
shades.
b)1 like the colors of the cloth that 1 choose to create harmo-
nious contrasis.
qll,a)it is important that costumes create respect.
b)aesthetic beauty is important in costumes.

ql2.a)l like light colors in my clothing.



bl1l like dark colors in my clothing.
g13.2)1 like young appearance.
b}l like mature appearance.
ql4.a)1 like portraits.
b)1l like pictures of panorama.
qlS.a]striking and chic cloths are beautiful.
b)simple and chic cloths are beautiful,
qQl6.8) 1 buy cloths at certain times.
b)1l buy cloths whenever 1 need them.
ql7.a)1 like my costumes to have variety suitable to different places
and situations.
b)1 like my costumes to be the type 1 can werr anywhere.
ql8.a)1 don't like to lose a competition 1 consider important.
b)even if 1 lose,l find almost the same pleasure.
q19.a)1eaving an authoritarian impression is important.
b)leaving a tolerant-relaxing impression is important,
q920.a)1 buy ready-made cloths (if possible).
| b)l either make my cloths myself or have them tailor-made(if pos.;.
q2l.a)achievement is a matter of hard work,luck has little or
nothing to do with it.
b)achievement depends meinty bn being:in the right place at
the right time.
q22.a)1 like rhythmic music,
b)1 like slow music,
q23.a) humans naturally hide their defects.
b) personal defects need not be hidden.

q24.a)1 try to conform to majority,l try to avoid to dress in a

way people 1 respect would dislike.

a4



bl1l like %o participate in innovations and 1 like to follow
fashion. |
q25.a)1 like to wear cloths that a single color dominates.
b)1 like to wear cloths having more than one color.
926.a even if expensive,l buy cloths whose quality 1 am sure of.
b)l consider price,l want to make sure of not being cheated.
q27.a)when choosing clothing,l look for new and creative forms,l
like to make changes.
b)when choosing clothing,l don t feel a need to change my habits.
q28.a)if there were no conditioning,nudity would naturzlly be dis-
turbing.
q29.a)it is‘important that the colors of clothing 1 prefered are in
harmony with my hair eye skin color,
b)it is important that the colors of clothing 1 prefered are the
colors 1 like,
930.a) 1t is important that cloths cover physical defects.
b)it is important that cloths emphasize physical beauties.
g3l.2)1 like to wear lively colored cloths,
b)1 like to wear pastel colored cloths.
q32;a)when 1 decide what to wear,l consult the people whose ideas
1 respect.
b) 1 feel free to dress as 1 wish,
g33.a)l am interested in social sciences.
b) 1 am interested in positive sciences.
q34.a)ah attractive look i important.

b)a look which doesn't draw attention is important.



a35. . | .considering the clues given in the figure,

j Please specify the characteristics of a
’ man to whom this clothing is likely to

belong (please express your own opinion).

g36.a my residence is in an upper class neighborhood.

b my residence is in a moderate neighborhooa.

Mark with.an "xv at what degree you like the colors below.
a)I like #ery much b)I like c)I don t like much d)I don t like at all
I.white |

2.black T

3.blue

4.,yellow

5.red

6.green

7. broun

8.pink

9.grey

10.0ther# es e s g oo s



8. #hich one of the costumes below would you recommend to a man who

would like to appear taller?

439.1 keep the meaningful cloths that 1 like.
atall of them b.most of them c.some of them d.none of them
q40.how informed do you think you are about fashion.
a,very much informed b.informed c.not much informed d.not informed
- q41.international problems,in the coming 20 years,appear to become=
a.,much better b.better c.worse d.much worse
g42.1 think 1 am as successful as 1 wish,
a.very frequently b.frequently c.sometimes d.almost never
g43.how do you generally prefer to spend your holidays.
a.alone b.couple c.family d.friends ;in group
q44.my sexuality=
a,female b,.male
g45. .considering the clues given in the figure
please specify the characteristics of a

woman to whom this clothing is likely

to belong(please express your own opiniox

q46,.the time 1 spend for dressing per A8y =eesssencccscssccnrsne



q47.a our income is not sufficient
b our income is equal to our expenditures
¢ our income is more than our expenditures
q48.the time 1 spend for hair care per day=..cveessscecseccs

q49.quantitative order of my expenditures,in the subjects 1 decide

myself=
.l.O.l.I..COOI
2...0.‘......

3...'...'....

q50.mark with an x how frequently the colors below are found on your

costumes,
a,very frequently b.frequently c.sometimes d.almost never
l.white
2.black
3.blue
4,yellow
5.red
6.green
7.brown
8.grey
9.pink
10, 0ther=ccisvecesse
q51. ! @C:ﬁ : .considering the clues given in the
| " figure,please specify the characteris
tics of a man to whom this clothing
ig likely to belong(please express

your own opinion/.

#7%




Response category for the following questions=

a.1 hold the same view
b.1 hold partly the same view

c.1l hold partly the opposite view

g52.1 like to have a rich wardrobe.

@53.1 have a good taste for clothing.

g54.1 don t like shopping.

55,1 change immediately when my costume is soiled,

q56.1 like my personality to be reflected in my clothing,

q57.people adjust their manners to their costumes.

g58.when 1 meet something 1 like,l buy without thinking if 1 need it.

459.a part of good living is well dressing.

q60.there should be a pains value in my clothing only known toc me.

gbl, fashion is-a way of getting more money from people. .

g62.external appearance,costume reflect what people think of themselves.

g63,there should be no rule in clothing.

g64.1 don t buy cloths which would make me look different from others.

q65.when 1 buy something new,l wear it after waiting sometimsgwhen
my eyes become familiar with it.

966,1 worry that 1 am not more beautiful/handsome.

q67.it happens that 1 wear cloths that others don t like 1 wear,

Q68.more attractive dresses had been worn in past times.

969.1 don t like to see others wear the same things 1 am wearing.

q7V.my daily life is full of interesting things,

q71.1 have cloths that 1 can t dare to wear.

q72.the things 1 wear sometime lose from their value in my eyes.



.considering the clues given in the figure,
please specify the characteristics of a
woman to whom this clothing is likely

to belong(please specify your own opinion)

374.1 control doors-windows-faucets before leaving home.

q75.1 follow new fashion only after 1 see on others and my eyes
become familiar with it.

(76.a tasteful person wouldn't dress tastelessly.

q77.there are opportunities 1 missed because 1 can't decide rapidly.

q78.1 don t like make up.

q79.1 dream.

480.1it is important that if others like or dislike being together
with me. |

g8l.softness of cloths are as important as their appearance.

q82.1 have difficulty in beginning a new work,

383.1 dress according to the pecularities and necessities of the
Place 1 go.

q84.if'you trust others they will be just to you.

385.1 like to watch fashion shows.,

386.1 don t consider other’'s opinion of me important.

q87.my skin is very sensitive to touch.

q88.1 feel clumsy.

389.1 mostly do what is right.

130



q909. .considering the clues given in the

figure,please specify the characte-
ristics of a man to whom this

clothing is likely to belong(please

specify your own opinion).

g91.1 like to solve puzzles and problems that others have difficulty

with.

q92.1 am an important person,

i



elyim moTivaSYONLARI AKKETL

.iler sayfa bitince liitfen arkava katlayiniz,ve bu sayfalara geri dénmeyiniz.
l.Agagadaki dgsenlerden tercih ettifinizi isaretleyiniz.

p-4 ’4

2.hgadada 3 degisik yliz yamisina,ikiger sag modeli verilmigtir.Sizce,vyiiz
yapllarqu estetik yonden uygun, kadln sagy: modellerini igaretleylnlz.

Yandaki soruda verilen giyimle ilgili ipuclarini deferlen
direrek,size gbre bu kayafetin,ne gibi &zelliklere sahin
bir erkefe ait olabilecedini belirtiniz.
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«ler soruda ikiger cimle verilmistir.llangisi size daha uyqun geliyorsa
igaretleyiniz,

1l.A)Glyim esyasa aligverigine Gikaca’am zaman,neye ihtiyacam oldufuna,ne
alacafima Snceden karar veririm.

B}flerisini planlamak herzaman akillica dedildir,¢linkii zaten bir ¢ok sey

iyi
ya da kdtii,raslanti meselesidir,

2.A)Dagarada toplum igindeyken,insanlaran goriintigiimi farketmesinden ve
tbegenilmekten hoglanirim.
B)Giyim zevkini ve glizellifini befendifim insanlara seyretmeyi severim.
3.A)Benim igin 8nemli bir yere qiderken,kiyafetimin rahat olmasina dikkat
ederim.

B)Benim igin Onemli bir yere giderken,kivafetimin gBriiniimiinlin kusursuz
olmasina dikkat ederim. |
4.A)Aligverigimi dofjrudan,zevkli qiysi yanan/satan mafjazalardan yanaraim.
BE)}Kendime yakaisan kivafeti ancak aravaral ve deneyerek buluyorum.
5.A)Sectigim kayafetlerdeki renklerin,yakin tonlarda olmasini isterim.
B)Sectigim kiyafetlerdeki renklerin,uyumlu kontrast yaratmasini severim.
6.A)Kiyafetlerin saygi uyandirmasi Snemlidir.
B)KXayafetlerde estetik-glizellik onemlidir.
7 A)Glyimimde agik renkleri severim. .
B)Giyimimde koyu renkleri severim.
8.A)Genc bir gbriiniimden hoglanlrim.
B)}Olgun bir gb¥riiniimden hoglaniram.
9.A)Portre konulu resimleri severim.
B}Manzara konulu resimleri severim.
10.A)Gosterigli ve gik kayafetler giizeldir.
B)Sade ve gik kayafetler glizeldir.
11.A)Belirli zamanlarda giyim egyasi almaya cikaram.
B)Giyim egyasi almaya tamamen ihtivaca bagli olarak gakarim.
12.A)Degigik yer ve durumlar igin,kayafetlerimin gesitli olmasini isterim.
B)Kiyafetlerimin g¢ofunun,her yere giyebilecedim tiirden olmasin: listerim.
13.A)8nem verdigim bir yariga kaybetmekten hoslanmam.
B)Kaybetsem de hemen hemen ayni zevki alairim.
14. Yandaki soruda verilen qgiyimle ilgili imuclarana
dederlendirerek,size gice bu kiyafetin,ne aibi

5zelliklere sahin bir katdina ait olabilecefjini bhelirtiniz.
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15.A)S6ziinii dinletecek bir gbriiniim—izlenim birakmak Gnemlidir.
B)HoggOriilii,rahat ettirici bir adriiniim-izlenim birakmak Snemlidir.

16.A)Giysilerimi (imk&n olursa), hazir glyimden(konfeksiyon) alaraim,
B)Giysilerimi (imk&n olursa},terziye diktirir veya *endim dikerim.

17.2)Bagari,siki bir galisma igidir,gansin ya gokaz,ya da hig roli yoktur.,

B}Bagari,dodru zamanda dodru verde olmaya bagladar.
18.A)Ritmik, hareketli miizik tiirlerini severim.

B)Hafif miizik tirlerini severim.
19.A)1insan dojal olarak kusurlarini gizler.
B)Kigisel kusurlarin bilipmesi gekinilecelk hir gey defildir,
20.A)Cofunluga uymaya,saygy duyduijum insanlara ters gelecek sekilde
giyinmekten kaginmaya calagsirim.
B)Yenilik hareketlerine katilmaktan,modayr uygulamaktan hoglaniraim.
21.A)Tek rengin hikim oldudu kiyafetler giymekten hoglaniram,.
B)}Birkag renkten olugan kayafetler giymekten hoglaniram.
22.A)Pahall da olsa,kalitesinden emin oldufjum giyim egyasia aliram.
B)Fiyata dikkat eder,kaziklanmadagaimdan emin olmak isterim.
23,A)Karyafet segerken,yeni ve yaratici bicimler arar,defjigiklik yapmaktan
hosglanirim.
B)Kiyafet secgerken aligkanliklarimi defjigtirmek ihtiyacini hissetmem,
24.A)Sartlandirmalar olmasa,giplaklaik rahatsiz etmezdi.
B)gartlandirmalar olmasa da,dofial olarak gaplaklik rahatsiz ederdi.
25.A)Seqti¥im kaiyafetlerdeki renklerin,sag-gdz-ten rengime uyumu Snemlidir.
B)Segtidim ktyafetlérdeki renklerin,sevdifiim renkler olmasi Snemlidir,
26.A)Kayafetlerin fiziksel kusurlari crtebilmesi tnemlidir,
B)Kayafetlerin fiziksel W helirginlestirebilmesi #nemlidir.
27.A)Canly renkli kiyafetler giymekten hoglaniram,
B)Pastel renkli kiyafetler giymekten hoglaniram.
28.A)Ne giyecedime karar verirken,fikirlerine sayq: duydufum insanlaran
tavsiyelerini almak isterim.
B)lstedigim gibi giyinmekte kendimi Szgiir hissederim.
29,.A)Sosyal bilimlere ilgi duyuyorum.
B)Fen bhilimlerine ilgi duyuyorum.
30.A)Cekici bir gdriiniim Snemlidir.
B)Dikkati gekmeyen bir goriintim Snemlidir.
31. Yandaki soruda verilen giyimle ilgiti inuclarana

dedjer lendirerek,size afre bu kiyafetin,ne qibi
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32,A)Liiks sayilan bir semtte oturuyorum.
B)Orta halli bir semtte oturuyorum.

. -Agafladaki renkleri ne derece sevdifinizi,bir "x" ile igaretleyiniz.
COK SEVERM SEVERIM  PEK SEVMEM HIC SEVMEM

1.BeYazZ.verves
2.85ivah.c.avas
3.MavVieeeeasas

4.88Y1lecarnnna

S.KITmiZileeess

6.Yesil.soaues

7 .Kahverengi..
B.Pembesssssaa
9.6Ticessicans
l0.Diferz . oo

-Daha uzun boyvlu gdriinmek isteyen bir erkefie,agafaidaki takam elbiselerden
hangisini tavsiye edersiniz? '

1.Sevdi§im anlamli giysileri saklaram.
A)Eepsini B)Cofjunu C)Bazalarami D}Higbirini
2.Moda konusunda ne derece bilgili oldufunuz kanasandasiniz?
2)Cok bilgili  B)Oldukga bilgili C)Pek bilgili sayilmam D)Hi¢ bilgili dedil
3.Uluslararasi soruhlar gelecek 20 yilda &yle gériiniiyor ki:
A)Cok iyive gidecek B)iyiye gidecek C)}Kitilye gidecek D)gok kétiiye gidecek
4 .Arzuladifim kadar bagarilay oldufumu diiglinliyorum.
A)gok sikx B)Sak  C)Bazan D)Hemen hig
5.Tatillerinizi genel olafak npasil gegirmeyi tercih edersiniz?
hyYalniz B}iki kigi ClAilece D)Arkadaslarla ﬁirlikte{grup halinde
€.Cinsiyetim:
A)Kadin B)Erkek . .
7 \‘ Yandaki soruda verilen'giyimle ilgili ipuclarana
' Jﬁﬂji degerlendirerék.sizé Bre bu kiyafetin,ne gibi

-\, . &zelliklere sahip bir kadape ait olabilecefini helirtiniz.
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8.Giyinmeye harcadi’am zaman aiinde:. '

9.A)Gelirimiz veterli dedil.
B)Gelirimiz qiderimize egit.
C)Gelirimiz giderimizden fazla.

10.8ag hakimina harcadi®im zaman Alind '

Elasetanecsncransna

ll.Kararini kendim verdiXim komularda,harcamalariman miktarma gére

lllll.‘--.ll..l--ll.

s1ralamasa:

2..-0--.--.-----....
3...;--..--.--;-.---

4--.1---.--.------~-

~Agadadaki renkler kivafetlerininde ne derece hulunur,hir "x" ile isaretleyiniz.

oK SIK SIK BATALL HUErER 3iie

l.Bevaz.ceeess
2.5iyahceecaes
J.MaViieenrans

4.58r%ccesncas

5.Kirmizie.vss

6.¥egilivaraes

7 .Xahverengi..

B.Gri,oecences

gcpembel....l.
10.Didfer:.aees

Yandaki soruda verilen giyimle ilgili inuglarinz
defjerlendirerek,size giire bu kayafetin,ne aibi
Szelliklere sahi~ bir erkede ait olahilecedini belirtiniz,
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1.Zengin bir gardrobum olmasini isterim.

A)Ayni gbriigteyim B)Kismen ayni qér. C}<asmen karsl géiriistevim D)Kargi gbr,

2.Giyim zevkim iyidir.

A)Ayni goriisteyim B)Kismen ayni qfr. C)Kismen karsi gériisteyim D)Karsa gér.

3,Alagveris yawmayl sevmem.

A)Ayni goriigteyim R)Xismen ayni qéir. C)Kismen kargi adriistevim D)Harsy gbr.

4.Kiyafetimde bir nislenme-kirlenme halinde {istiimi hemen deXdisirim.

A)Ayni gbriisteyim B)Kismen ayni asr. ¢) 1smen kargi adriisteyim D)Kars: qbr.

5.Kigiligimin giyimime yansaimasini severim.

A)Ayni gbriigteyim B)XKismen ayni aqbir. C){asmen karg:i yoriisteyim D}Karsy abr.
"



é.Insanlar tavarlarin, kiyafetlerine aéire avarlarlar.

A)Ayni gbriigteyim BYRismen ayni air. @)laamen karsa adriigtevim D)Karga gbr.

7.Befendigim bir geye raslayinca,iltivacim olun olmadafiny diistinmeksizin
satin alirim.

A)Ayni gbriigteyim B)Kismen ayni qor. C)Kismen kargi gériisteyim D)Karsi qor.,

8.1yi yagamanin bir pargasi,ivi qiyinmehtir.

A)Ayni gbriigteyim B)Kismen ayni qir. C)Kasinen hargi géiriisteyim D)Karsi qbr.

9.Kiayafetimde sadece benim bilecetim hir &zenlilik-dederlili% oclmali.

A)Ayni gbriisteyim B)Kismen ayni q¥ir. C)Kismen karsi gbriisteyim D)Karsi gdr.

10.Moda,insanlardan daha fazla para sizdarmanin bir yoludur.

A)Ayni gbriigteyim B)Kismen ayni qér. C)Xasmen karsy gbriigteyim D)Karsa ¢gbr.

11.Kalak-kavyafet, insanin kendi hakkinda*i diigiincelerini disa vansitar.

A)Ayni goriigteyim B)Kismen ayni a&r. C)Kismen karsgi qgoriisteyim D)Karsa gor.

12.Giyimde kurallar bir yana atilmalz.

A)Ayni gbriisteyim B)Kismen ayni adr. C)Kismen kargi qiriigsteyim D)Karga gor.

13.Beni herkesten farkli g&sterecek: kivafetler satin almam.

A)}Ayni gériligteyim B)Kismen ayni gir. C)lasmen karsgi aériisteyim D)Karsi qoér.

14.Yeni birgey alanca,bir siire heklevin,adriim alistiktan sonra aiverim.

A)Ayni goriisteyim B)Kismen ayni aér. C)Hismen kargr qériisteyim D)Karsi qbr.

15.Daha glizel/yakisakli olmadifim icin Uziiliiriim.

A)Ayni gbtristeyim R)Kismen ayni qér. C)Kismen karsy aoriisteyim D)Warsi gdr.

i6.Bagkalarinmin giymemi istemedifi gevleri %kasten aqiydidim olur.

A)Ayni giriisteyim B)Kismen ayni qtr. C)Kismen karsa gbriisteyim D)%arsi qdr.

17 .Egki zamanlarda daha cazin kayafetler giviliyormug.

A)Ayni gbriisteyim B)Kismen ayni qér. C)Kismen karsi gbriigtevim D)Kargi qdr.

18.Giydigim hir seyi bagkalarinin iizerinde adrmekten hoslanmam.

A}Ayni gdristeyim B)Kismen ayni gir. C)Kismen karsi qgbriistevim D)Kargi gbr.

19.,Gilinliik yasamaim ilging sevylerle dolu.

A)Ayni gbriigteyim B)Kismen ayni qor. C)Kismen karsi adriisteyim D)Karsi gor.

20.Giymeye cesaret edemediiim kivafetlerim var.

A)Ayni gbriigteyim B)Kasmen ayni qdr. C)Kismen karsi qériisteyim D)Karsi qor.

21.Bir siire giydigim geylerin,zamanla a#éziimdekxi delerleri azalar.

A)Ayni gbriigteyim B)Kismen ayni qir. C)Kismen karsi gbriisteyim D)Kargi gbr.

\ Yandaki soruda verilen giyimle ilgili imuclarana

deferlenrlirerek,size gbre bu kiyafetin,ne gibi
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22 .Evden cikmadan,kanl-vencere-musludiu kontrol ederim.
) ' i i ¥ ji¢ * friisteyim L)Kars: qbr.
a)Ayni gbriigteyim B)Kismen ayni qcr. C)rasmen karsi adriisteyl ) i

Szelliklere sahin hir %adina ait olabilecefini belirtiniz.

—



23.Yend modayi ancak baskalarinin lizerinde gdriim,gbziim alastiktan sonra
uygularim.
A)Ayni goriigteyim B)Kismen ayni gbr. C)Kasmen karsa

gbriigteyim D)Karsi gbr.
24.2evkli bir insan,zevksiz giyinmez. '

A)hyni gbriigteyim B)Kismen ayni gbr. C)Kismen karsa gériisteyim D)Kars: gé&r.
25.Cabuk karar veremedijim igin,kacirdi&am fairsatlar vardar.
A)hyni gbrigteyim B)Xismen ayni gr. C)Kismen karga goérlisteyim

D}Karsa gér.
26.Makyajdan hoglanmam.

. A)Ayni gbriigteyim B)Kismen ayni gtr. C)Kismen karsa gtriigsteyim D)Xarsi obr.
27 .Hayal kuraram.

A)Ayni gbriigteyim B)Xismen ayni odr. C)Kismen karsi gdriisteyim D)Karsa gir.
28 .Bagkalarinin benimle birlikte olmaktan hoglanmip,hoslanmadi@z tnemligir.
A)ryni gbrilsteyim B)Kismen ayni gér. C)X1smen karsa gériisteyim D)Karsa
29.Giyim esyalarinin vumugsaklida,gériinimlieri kadasr Snemlidir.

2)Ayni gbriisteyim E)Kismen ayni gtr. C)Kismen kersi gbirligteyim D)Kars: gor.
30,Yeni bir ise baslarken,baslamakta =zorluk gekerim.

A)Ayni ctriisteyim E)Kismen ayni gér. C)Kismen kars: gériisteyim D)Rarsga gbr.
31.Gittigim yerin-ortamin,8zellik ve gereklerine gdre aiyinirim.

E)Ayni goriisteyim B)Kismen ayni gdir. C)Xismen hargi obrligteyim D}Karga giir.
-32,Insanlera glivenirseniz,size adil davraznacaklardar.

A)Ayni gbriisteyim R)Kismen ayni &&r. C)Kismen karsy gbriigteyim D)Xarsa obr.
33.Defile izlemeyi severim.

adr.

2)Ayni cdristeyim B)Kismen ayni g¥r. C)Kismen karga gbriisteyim D)Karsi obr.
34.Bagkalarinan hakkimda ne dﬁ§ﬁndﬁ¢ﬁ bence Snemli defildir.

A)Ayni gbriisteyim E)Xasmen ayni qtr. C)Kismen karsi gbriigteyim D)Karsa gir.
35 .Derim dokunmava son derece duyarla.

A)ayni gbristeyim LD)Kismen ayni gbr. C)rasmen karsa goriisteyim D)Xarsa gdr.
36 ,.Beceriksiz oldufum duygusuna kanailiyorum.

A)Ayni gbriisteyim B)Xismen ayni gbr. C)Kismen karsi gbriigteyim D)Karg: adr.
a7.Cofunlukla dofru olani yanaram.

A)Ayni gbriigteyim B)Kismen éyni abr. C)Kasmen karsa goriisteyim D)Harsa gor.
38. vandaki soruda verilen givimle ilgili inuelarin:
deferlendirerek,size gbre bu kiyafetin,ne gibi

dzelliklere sahiv hir erkefje ait olahilecefiini belirtinis,

TR R RN NI N R L ]
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39,Bagkalaramn glclik cektigi nroblem ve bilmeceleri ¢tzmevi severim.
A)Ayni gBriisteyim B)Rasmen ayni gér. C)Xasmen karsa gbriigteyim D)Xarga gor.

40.Een Snemli bir insanim. 7 . . .
N T r 8 gbriisteyim D)Karsi gor.
Ayhyni geriigteyim B)Xasnen aynt gér. C)iasmen kargs oSSRV TR S,
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