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~ZET 

Bu ara§t1rma, insan1n en eski ve 0 zamandan beri en yak1n e~­

yas1n1, giyimi, giyimin insan ya§am1nda ihtiyaclar1 kar~1Iar­

ken oynad1g1 rolleri ortaya C1karmak amac1yla yap1ld1. 

Sagl1g1 korumak, rahatl1k ve fonksiyonel yonleri yan1nda gi­

yim, gorlintliler arac111g1yla insanlararas1 etkileeimi saglama 

f1rsat1n1 vermektedir. Herkesin fark1nda oldugu gibi, ba§ka­

lar1yla ilgili, her zaman etkili olacak derin yarg1lara, ka­

C1n1lmaz ve geri donlieli olmayan bir bicimde, kar§1 kar§1ya 

geldigimiz ilk saniyelerde var1r1Z. Bu gercek bile giyimin 

§ifreli mesajlar yollamas1n1n ne kadar onemli oldugunu kavra­

maya yeter. Oyle gorlinmektedir ki, giyimde tarz-desen-renk bu 

sessiz dilin alfabesidir. Belki, bu dil arac111g1yla gonderi­

len mesajlara, bilincsizce de olsa, s1k1 s1k1ya sar1lmam1z 

hic kimsenin kendi gorlintlislinli rastgele bir bicimde secememe­

sindendir. Kal1c1 tarz desen renk tercihlerimiz, ya da zevk­

lerimiz, oyle gorlinmektedir ki, ki§iligimize, benlik imaj1m1-

za ve sosyal tutumumuza dogrudan bagl1d1r. 

Bu ara~t1rmada, bircok insan ihtiyac1n1 kar§1layan giyimin, 

bu §a§1rt1c1 zenginlikteki potansiyelinin, belirlenebilen, 

olclilebilir ve aC1klanabilir oldugu ortaya konmuetur. Bunu 

saglayan da, bilincalt1ndaki bilgileri dahi ortaya C1karan 

yans1tma teknigi dolayl1 test yontem1erinin, giyime uygulana­

rak ve gelietirilerek kullan11m1§ olmas1d1r. 



ABSTRACT 

The research is conducted to discover the roles clothing plays in 

our lives,what are the clothing motives,or what are the needs clothin~ 

satisfy and how. 

l'!any types of tests are used in the research.Demographic and socio-

economic characteristics,attitunes and opinions,awareness and "l<no,.-

ledge,motivation and behavior are all measured with a 163 variables 

questionnaire.Pictured projective tests,design preference tests are 

specially developed and used in the research. 

In data analysis,frequencies,cross-tabulation and factor analysis 

are used. 

Frequently used clothing items,accessories,even mustache and beard 

are found to have images.People think a bearded man is intellectual 

and unconformistic without being a· .... are of the fact that "beard" 

stimulates these personality attributions.The projective technique 

developed in this study showed that clothing items send some visual 

messaqes,and these messages can be identified and measured althouqh 

they are unconscious. 

Style,design an0 color seem to be the alphahet of a si10nt language. 

~ve junge others getting severa 1 messaqes from apDearance and clothing , 

in the first fe'" seconds of a meeting.Our tastes,how ··'e ma'~e ourselve: 

look,or our nermanent style-design-color ryreferences seem to be close 

related to our nersonality,self-image,social attitudes.It is shown 

that design tastes are aJ.so iclentifyahle an0 measurable if the objec-

tive elements of design like "simplicity-complexity" ,"symmetry-asym­

metry" ,"dynamism-statism" are considered seryarately.As an e,<ample, 

unconformistic and more individualistic people tend to prefer complex 



design consisting of asymmetrical balance,crossing lines,and contrast­

ing shades of color.And this taste is not only clothing specific,but 

a general preference.Colors are closely related to designs.Besides 

their very well-known ability to send messages,it seems they also 

have some functional abilities in clothing.Grey color,for instance, 

is shown to be an econoMic co l.or hecause of its multi-purpose cha­

racteristics. 

It seems that some life-styles are identifi.ed ,~ith clothing.Fashionable 

women, for instance , develop their individuality and their self and 

social image by caring and im'~rovinq their look in the deterrlined 

way of follo .. ,ring fashion and innovations .So,."e other people use -.;_. 

clothing as a means of social adaptation.Conservative,classical,con­

forming clothing seem to create respect anc as a consequence social 

acceptance in tradi tionalsaciaLemdronments. 

Some other people make shopping of unnecessary cloths to cO'11pensate 

personal disillusion. 

It seems that a relaxing physical harmony hetween body and cloth 

secures and make certain peonle more comfortable.They nrefer cloths 

which are soft and just fitting the hody li"e a natural fur. 

Brand loyalty and value perception are closely related to status­

prestige seeking motive.Frequently rene,,,rinq expensive hrandec4. cloths 

seems to reflect a shO'-, of economic oo\.,rer. 

Clothing reflects,help to identify,and satisfy the neeos of any 

oersonality:conformistic or unconformi.stic,-perfectionist or down-to­

earth,defensive or extrovert,leader or follower. 
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IN.!'RODUCTION 

The present study attempts to explore clothing,the oldest and ever 

closest human's gOodl, the roles it !)lays in satisfying human needs. 

Besides health protection,comfortability and functional aspects, 

clothing offers the op!)ortunity to communicate and interact visually. 

People's judgements on others depend deeply on the first impressions, 

which inevitably and irreversibly happen in the first fel" seconds 

of a meeting.This fact is persuasive enough to see the importance 

of clothing to send coded messages.Style,design and color of clothin( 

appears to be the alphabet of this silent language.Perhaps,we deoend 

unconsciously but so firmly on these messaqes,because nobody arbit­

rarily !)refers his/her 100k.Our permanent preferences,or tastes,of 

style-design-color seem to be directly related to our personality, 

self-image and social attitude. 

This amazingly rich potential of clothing ,v/hich satisfy several 

human needs, is shoHn to be identifyable ,measurable and e:,plicahle ~ 

if indirect test methods, like projective techn.iques, are developed 

to get unconsci.ous.even psychologically-censored information. 



LITERATURE REVIE:~ AND THEORETHICAL BACKGROUND 

A motivations research specifically on the clothing subject doesn't 

exist in the literature.HO'N'ever,some studies having different 
scopes helPed in determining the scope and content of the present 
study. 

II.I ARTISTIC APPROACH 

Color and Design~a book written by a retailing nrofessor,has an 
unusual approach to clothing subject.Any cloth has color and a 

design and,by exnerience we know that,it is not sufficient that 

clothes are functional,in order to be sold.This study showed how 
color and design are used in clothing.Although the study is not a 

research,it implied that clothes satisfy much more me~e than 

physical needs by their colors and designs.Colors and designs have 
some structure: 

II.I.a DESIGN 

Design is the nlanned arrangement of details.Principles of design 

are influenced by nature.Best fitted structural for~s in the nature 

are models of functional designs such as egg and honey'Jee • 

The elements of design are Color,Proportion,Rhytm,Balance,Harmony, 

EmDhasis. 

Pronortion:The relation of one Dart of an object to another Dart. 

Egyntians then Greeks ,,,orked out some of the basic la'Js of nronortior: 

Pythagor ian or Euclid ian rectangle ,1/1. 618 nro'-'ortion (,.,idth/length) 

is frequently employed in design. 

Balance :A loss of balance im,..,lies a loss of equilibrium ".,hich 
results in falling.Like~,!ise,a badly balanced costume seems to fall 

anart.This element of design has to do uith the distribution of colm: 

line and space from an imaginary vertical ,and an imaginary horizontal 

line.There are boTO kinds of balance:formal and informal(or occult). 

\'1l1en the narts of a design are iquidistant· in all resnects from an 

imaginary center line,the design is said to be formal.Georgian 

architecture and furniture are formal in character.The orientals 

develoryed occult balance illustrated by (lesions in "Thich the 

movement of the eye is necessary to comnlete the sense of balance. 

1.Bernice G. Cham1:'ers,"Color and Design itiAcmarel",Ne"T York Univer-
sity nublications,1945. 



Objects are not nlaced equidistant from a certain noint,but balance 

each other as to light and color.Formal balance is also called 

symetry and informal balance is also called asymetry. 

Rhytm:This element of design involves repetition.Designs lacking 

this element become chaotic,"lithout order or l'lOver.Prefered designs 

show a subtle use of rhytm in renetition of a line, color or 
decoration. 

Emnhasis:Every good design possesses a dominant idea, form or 

silhouette,color,or detail,or is made of a dominant material.In 

other '~ords,one feature must be more important than the others. 

Harmony or Unity:The princinle of unity calls for a "pleasing" 

effect in the selection and use of materials.Nothing is sunerflous 

in such a design, nothing could be omitted without destroying the 

effect. 

\'lhen all the elements of design are combined a'Onropriately, the 

design involves a snritual or aesthetic quality.Really well-designee 

clothing almost al\{ays has a look of simnlicity.Although there are 

is concensus in SOf!le standards of beaty,peonle of different 

nationalities have different standards of beanuy. 

ILLUSIm: or TRONPE L'OEIL:yarious arrangements of line ,form and 

color ~roduce an effect of other than the real.By using this 

arrangement neonle can apnear taller or thinner. 

FASIHOP:A fashion is a style or narticular design nonular at any 

given tif!le. 

The study integrated the opinions of e:~'Oerts snecialized in the 

clothing and design fields .Obviously, it offers research on'lortuni ti, 

by defining from a marketing noint of vieH,the artistic side of 

clothing. 

II. II II'TEGRATIVE APPROACH 

The research by Gutman and l':ills involved an integrative ex")licatio: 

beb·reen life style, self-concent,demogranhics. shonning orientation, 

and overall fashion sense as these relate to store natronage and 

shon..,ing behavior .The results of the study ..,rovide ne,·r input for a 

better unc1erstanninq ane' oefinition of both the fashion snectrum 

1.Gutman J. and l';ills ~: .j,., "Fashion Life Style, Self-Concent, Shoppin 

Orientation,and Store Patronage:An integrative Analysis," Journal 

of Retailing, Vol. 58,ro. 2,")'0. A64-86, Suml':'er 1982. 



and,~the strategic retail o"nortunities .This study nrovic1ed a 

marketing background for "Clothing t1otivations Research".The integ­

rative apnroach,defined marketing oriented conceryts have been 
utilized in the ")resent study. 

II.II.a LIFE STYLE 

Life style is a consistent Hay of living,a behavioral ryattern, a 

consumer adopts to conduct his daily activities.Life style dimensions 
are: A)Variety:"ride versus narrm-T 

b)Frequency:more versus less frequent 

c1Snace:\.,ordly versus nrovincial 

d)Priority:more versus less important 

e)Time frame:past versus present versus future 

~)Initiative:passive versus active 

g)Organisation:nlannec1 versus unplanned 

II.II.0 SELF-CONCEPT 

Self image nairs are used to measure self-image(perceived). 

a) SOT)histicated .....•...•..........• Doun-to-earth 

b)Traditional .•.•••••••••••••.••.••• Modern 

c)Different .•...••..••••••.•••..••.• Conventional 

d)Takinq chances •••••...••.•.••.•••. Playing safe 

f)Confident ••••••••••••••••••••••••• ~ncertain 

g)Creative •••..•.•.•••....•..••••••• Stable 

h)Sociable •••••••••.••••••.•.••••••• Reserved 

i) Standing out in a cro-,Td ••••••••••• Dlending into a cro'.'!d 

j)Havinq a sim':"llified life style •••• com':"llicated life stvle 

II.II.c FAS;IIm~ ORIE~'JTED FACTORS 

a) ;"ashion Leac1ershiry 

b)Fashion interest 

c1ImDortance of heing 'vell-dressed 

d)Antifashion attitude 

II.II .d) snOPPIEr; ORIEFTATIOH FACTORS 

a)Shory")ing orientation 

b) Cost Consciousness 

c)Traditionalism 

d) Practicality 

e) Planning 

f) Follol . ., ing 



II.II.e PERSONAL TRAITS(PROFILES) 

a)Leader 

b) Follm'er 

c) Independent 

d) Uninvolved 

e)};eutral 

f) Neqative 

g)Rejector 

The factors cited above are nartly utilized in the oresent study. 

The research '"rhich is hasiclv on retailing used 22182 questionnaires. 

These are mailed to notential female resoondents in eleven major 

geograohic areas of Los Angeles.Factor and Cluster analyses are used. 



RESEARCH DESIGN AND NETHODOLOGY 

III.A PURPOSE A~~ OBJECTIVES 

The nur=se of the study is to explore clothing-sDecific motives, 

with any behavioral correlates,trough the snectrum of general human 
motives. 

It can be observed that clothing is relevant uith nhysical health, 

individual and social group needs,social and cultural rules and 

norms. Physical neeCl.s in clothing are health nrotection,durability, 

utility.The perceived and unDerceived im=rtance of these cited 

clothing functions is a concern of this study .Ho'·,ever, the main concern 

is about the communication related functions of clothing.This exnlo­

ratory study aims to ans'.,er to many questions asked belm.;: 

1.Does individual interact '-lith his/her o\.;n clothes, influencing 

and being influenced by them? 

2.Do individuals and grouDs interact bebleen each other,influencing 

and being influenced by their clothes? 
3.If these are true,'-1hy and how this visual communication takes 

place? 
4.Is a "preferred" cloth is an identity of this individual? 

5.Is it possible to change individuals by means of their clothes? 

6.Besides individuality and conformity,do clothes also perform 

the function of unity and conformity in social groups and 

cultures? 
7.In this communication,are colors and designs the "Hords" of 

a visual lancruage?In other Hords,colors and clesiqn elements are 

they sym1:>ols carryinq information? 

8.Are these symhols just labels? or do they carry information bv 

their identical nature 'lith the feeling or act or position they 

renresent?So,are these symhols universal? 

9.Do He judge each other based on these·symhols? 

10.Is this symholic language unconscious? 

ll.If it is true,can ..,e get unconscious information from the peOplE 

by means of this language? 
It is already knoHn that COlOl:S perform some of these roles .For 

instance , even animals use red color as a symbol of agression. 

Is it also true for design? •• 



12.It is well knO\~n that "skin touch" is imnortant for humans. 

So.~~hat is the imnortance of "touch" bet,~een skin and clothes? 

.Ihy some skins are more sensitive than the others?Hm-l clothes 

are used for these ourposes? 

13.ilhat are the relations hebleen behaviors and attitudes towards 

clothing? 

14.Ho,,, these behaviors and attitudes relate to general human 

motives? 

15 .~Ihat are the soecific clothing motives?what are their content? 

16.Do these clothing motives have an overall unity or are they 

comnletelY indeoendent? •• 

It is nossible that this study will not he sufficient to answer to 

all of these questions .Ho~.,ever • since it is an exnloratory study. it 

can an$~er to unoredicted questions ••• 



III.B SM1PLI~'G 

The non-probabilistic sample of the research covered 96 students 

of Bogaziqi University Business Administration department.Question­

naires are given under supervision in classrooms which guaranteed 

that response rate is 100%,all the questions are understood,in the 

limited time of 40 minutes qUestions are answered without influencing 

each other.Respondents are at the age of 22 to 24,67% are females, 

74% live in luxurious quarters,only 6% have lower income,and clothing 

and entertainment are their prior expenditures. 

The sample has many limitations in representing all the society in 

terms of age, cultural-educational background, economic-social situation 

and life-style.Hm.,ever,the sample group is interested in clothing, 

and thev are actually or potentially cllstomers of the main clothing 

stores. 

, 



2.Psychological tests:Questions from ~MPI1are used to collect 

information on personality level.Some of the questions develooed 

in this study aimed to get information on nersonality but,not 

from clinical vie~ ... • In this tyne of questions, the symbolic 

meaning of clothes or clothing styles are used. 
3.Social nsychological tests :Since relations beb.leen individuals, 

between grouos and,bebveen individual and grouns are included 
in the scone of this study,questions from Catte 11, Hrightsman, :;',­

Edwards,Rotter,Janis-Field tests are selectively used. 

4.Projective tests:~nese illustrated questions are develoned in 
the light of Mason Haire's "Nescafe image II research' and Thematic 

Ao~erceotion Test technique.This type of question aimed to 

measure oersonal and collective images of some clothes or clothin( 

styles. 

5.Design Preference tests:Every design has commonly accented 
elementi.This study attemoted to measure nersonal oreferences 

for design elements.These nrefererences that is called oersonal 

tastes,are vital in clothing.In the measurement of the nreference 

of any design element,one nair of nictures abstracting high and 

low levels, forced the resnondents choose only one of the t,.fO. 

l.Ninnesota clinical test. 

2.Bernice,G.Chambers ,Color and Design,Ne'J York University,l945. 

'0 



FINDINGS 

PART I 

HEASUREMENT 

OF 

UnCONSCIOUS UlAGES OPCLOTHING ITENS 
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MEASUREMENT OF UNCONSCIOUS IMAGES OF CERTAIN CLOTHING ITEMS 

Some frequently used clothing items such as mustache,beard, 

necktie, short skirt,accessories seem to play an important 

role in daily life.However,it is evident that they have no 

positive function like shoe,for instance.So,what makes them 

so important? 

It is aimed at discovering the unconscious images or biases 

or symbolic meanings attributed to these clothing items.In 

order to measure these unconscious attributions,a nel~ tech-

nique is developed based on Mason Haire's study.Mason Haire 

developed a projective technique in which a group of res­

pondents are given a long shopoing 1ist.First,the group is 

given the first list including Nescafe,and second,the same 

group is given the same list but with !4axwel1 House this time, 

after a whi1e.In each time, the group is asked to make perso­

nality attributions depending on the shopning list.IVhat kind 

of woman would prepare this shopping list?Any addition or 

difference in the attributions made to the lists by the same 

respondent is considered to reflect Nescafe and Ma~le11 House 

image difference.Obviously,no respondent could remember or 

be aware that only coffee brand is different in the lists. 

In a similar way,the present study used a projective tech­

nique,but this time dressed man and woman models in the form 

of drawings are used.These drawings are given on different 

pages of the questionnaire in order to prevent comparison 
m 

and remebering.Looking back to previous pages of the question-

naire is also prevented.As an example,mustache image is 

measured \"ith the models in figure 1. 



FIGURE 1. 

QUESTION 38: Considering the clues g.;ilven in the figure, 

please specify the characteristics of a man to whom this 

clothing is likely to belong?(please express your own 

opinion). 

(page 1) (page 5) 
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BEARD IMAGE 

.JL COll~,ON ATTRIBUTE ATTRIBUTIONS TIMES 

• 22 INTELLECTUAL ENTELLEKTUEL, r<in.TiiRLU •• 20 

SANAT<;I ......................... 14 

YARATICI,YETENEKLI ••••• 6 

40 

• 21 ~OSITIVE ~ERSONALITY RAHAT,GUVENLi, ••.•••.•• 11 

BA~ARILI •••••.••••••••• 5 

sEr.1PATIK ............................. 5 

KI~ILIKLi , ................ 4 

Or..c;.UN .................................... 4 

UYUMLU .................................. 4 

SOSYAL .................................. 3 

SAYGIN .................................. ..L 
38 

• 12 UNCONFORMISTIC I<URALDI ~ I ........................... 10 

!'-lODERN .................................. 7 
.. ., 
OZGTJR .................................... -L 

21 

• 12 CONSIDERS CLOTHING GIYiME ONEM VEREN ............ 16 

GORUNtiME ONEM VEREN •••• 2-
21 

• 10 YOUNG GENt;! ...................................... 11 

nIl'w<1ir-<: ............................... l 
18 

.09 NEGATIVE PERSONALITY iGiNE r<A~ANIK, SORUNLU •• 10 

TECRUBESiz, BECERIKSIZ •• 4 

SOGUR .................................... -2... 
17 ~~ 



..L COmlON ATTRIBUTE ATTRIBUTIONS 

• 05 BUSINESSl'IAN j,;;ADAMI ••••••••••••••••• 

.02 !1IDDLE AGED CRTA YA§LI ••.••.•••••••• 

.02 HIGH INCOf.lE EARNER YUKSEK GELiRLi •••••••••• 

.02 NEGLECTED BAKIMSIZ ••••••.•••••.•.• 

.02 ADDICTED TO PLEASURE ZEVKE.EGLENCEYE DU~~jN •• 

.01 SENTIMENTAL DUYGUSAL •••••••••••••••• 

EVALUATION 

If the attributes are grouped: 

PERSONALITY ATTRIBUTIONS: 4~ 

CONFIm;~7r. SOCIAL, SUCCESSFUL.. •• •• • • • • 21% 

UNCONFOR!1ISTIC.MODERN................ 12% 

ASOCIAL ............................................... .o ~ 

OTHERS.. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .:3% 

45% 

PROFESSIONAL-EDUCATIONAL BACKGROU~ID: 27% 

INTELLECTUAL-ARTISTIC................ 22% 

BUSINESSMAN. • • • • • • • • • • • • • • • • • • • • • • • • • 5% 

27% 

CLOTHING: 14% 

HELL-DRESSING.. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .12% 

NEG LECTED.. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. ~ 

14% 

YOUNG ............................................................. .. 1~ 

MIDDLE-AGED •••••..... ·••••·•··•··•·•• 

TIMES 

9 

4 

4 

4 

3 

2 



.43 

.15 

• 13 

• 09 

.09 

.06 

.03 

NECKTIE IMAGE 

CO~~ON ATTRIBUTE ATTRIBUTIONS TIMES 

ORDERED-SERIOUS 

CONSIDERS APPEARANCE 

PROFESSIONAL RESPONSIBILITY 

TRADITIONAL 

ASOCIAL 

~lIDDLE AGED 

YOUNG 

DtizENLi.............. 12 

CIDDI ••••..•.•••..••• 10 

TITlz... . •.. ........ . 8 

TEt-1IZ. • • • • • • • • • • • • • • • 7 

I~INE BA~LI.......... 5 

~ALI§KAN............. 5 

DISIPLINLI........... 2 

SORUMLU. • • • • • • • • • • • • • 2 

RESr.~:t • • • • • • • • • • • • • • • • 2 

53 

GIYIME ONEM VEREN.... 10 

GORUNin.1E ONEM VEREN.. 5 

DIKRAT 9E~lEK ISTEYEN 3 

18 

I§ADM11 •••••••.•••••• 9 

YONETICi. • • • . • • • . • • . • 4 

MElvlUR. • • • • • • • • • • • • • • • -L 

GELENEKSEL ••••••••••• 

16 

9 

KlASIK. • • • • • • • • • • • • . • 2 

PASIF ,GELI~MEHI~ ••••• 

11 

7 

5IKICI............... 4 

11 

ORTA YA~LI •.•.••••••• 7 

GENe; ••.•••••••••• e.!. • .:.. • .:... _....:4,,--_ 
TOTAL: 124 



EVALUATION 

It seems that neck-tie is perceived as a sign of discipline,respon­

sibilitY,dependence and traditionalism. 

SUMMARY PROFILE 

ORDERED-SERIOUS-DISCIl?LINED-RESl?ONSIBLE 

PROFESSIONAL-MANAGER 

TRADITIONAL 

ASOCIAL 



..L 

.18 

.17 

.13 

.12 

.11 

.07 

.06 

1.00 

I1USTACHE IMAGE 

COMMON ATTRIBUTE 

PROFESSIONAL RESPONSIBILITY 

ORDERED 

POSITIVE PERSONALITY 

MIDDLE AGED 

DYNAMIC 

~~GATIVE APPEARANCE 

WELL-DRESSED 

ATTRIBUTIONS TIMES 

i§ SAHIB!............. 9 

l'tiEMUR ••••••••••••• ~ ••• 9 

yONETiCI ••..•••••...•• 4 

22 

DUZE~~l,TlTlZ ••••••••• 7 

I~lNE BA~LI ••••••••••• 5 

UYUMLU,BA~IMLI •••••••• 5 

ciDnt . . . . . . . . . . . . . . . . . 4 

21 

GWENLi. • • • • • • • • • • • . • • 6 

O!.,Gt]N" • • • • • • • • • • • • • • • • • 3 

SAYGIN... • • • • •• • • • • . • • 3 

SOSYAL. • • • • • • • • • • • • • • • 2 

SEMPATIK,NAZlK •••••••• ~ 

16 

ORTA YA~LI •••••••••••• 15 

ERKEKSl,DlNAMlK ••••••• 11 

GEN<; •••••••••••••••••• ~ 

13 

OLUMSUZ GOnUNtiM....... 9 

IYl GtYlMLl........... 5 

GORUNiil1tiYLE lLGiLl •••• ~ 

7 

TOTAL: 121 



EVALUATION 

It seems that mustache is a sign of responsible and ordered per so-

nality,also giving a message of masculinistic and middle-aged man. 

However,some people perceive it negatively. 

SUMMARY PROFILE 

q 
,.> . 
( 

---- PROFESSIONAL 

---- RESPONSIBLE-ORDERED 

---- CONFIDENT-DYNAMIC 

----MIDDLE-AGED 

----NEGATIVE LOOK 



ACCESSORY INAGE 

.L CO~1f.!ON ATTRIBUTE ATTRIBUTIONS TIMES 

• 35 CONSIDERS APPEARANCE GIYIME ONEM VEREN.~ •••••• 13 

, §IK •••••••••••••.•••••••• 9 

BAI<:IMLI •••••••••••••••••• 7 

GORth-ri.iME ONEM VEREN •••••• 5 

MODAYA WAN •••••••••••••• 3 

ZEVKLI ••••••••••••••••••• -L 
39 

.32 LIKES ACCESSORIES StiSLU •••••••••••••••••••• 22 

TAKI SEVEN ••••••• ~ ••••••• -1i-

36 

.09 SHmlY DIK.T<AT 9E1<MEK ISTEYEN •••• 6 

GOSTERi§~t ••••••••.•••••• 4 

10 

.06 ELEGANT GtiZEL I ZARiF •••••••••••••• ' 4 

t.;EKICI ••••••••••••••.••.• 3 

7 

.06 CONSIDERS DETAILS AYRINTIYA Ot1E~l VEREN ••••• 7 

.05 INTELLECTUAL ENTELLEI<TUEL ••••••••••••• 6 

• 04 ~10DERN r<10DERN ••••••••••••••••••• 5 

.03 CLASSICAL K~SIK .................... 3 

TOTAL: 113 



EVALUATION 

It seems that accessories have mostly a positive image in the minds 

of people.It appears that accessory is a sign of self-care,and care 

for appearance,while it is also perceived as a sign of showiness. 

SUM?<lARY PROFILE 

,{ELL-DRESSING, WELL-CARED 

ADORNED 



.28 

.16 

.15 

.11 

.09 

.06 

.05 

.05 

SHORT SKIRT IMAGE 

CONMON ATTRIBUTE 

DYNAMIC 

CONFIDENT 

MODERN 

NEGATIVE pERSOJ:1ALITY-LOOK 

SHOWY 

SOCIAL 

SEXY 

CONSIDERS CLOTHH!G 

ATTRIBUTIONS TIMES 

D tNAHtI<. • • • • • • • • • • • • • • • 15 

SPOR.. .•. . . .• . • . . . . . .. • 14 

GEN<; • • • • • • • • • • • • • • • • • • • 14t _ 

43 
.. , 

GWENLI • • • • • • • • • • • • • • • • 13 

RAl!AT.................. 9 

C E SARETLI • • • • • • • • • • • • •• ---1-

25 

fr10DERN' •••••••••• ~ • • • • • • 11 

YENILI~E AGIK.......... 5 

OZGTJR. • • • • • • • • • • • • • • • • • 5 

PRATII".. • • • • • • • . • •• . . •• _2_ 

23 

OLill'lSUZ KISliLIK........ 11 

GIYIMI oLur·:sUz......... 5 

16 

DI' "T"'T ('ET..,.,~J;'Ir' I' S"'E'L"E'LJ •• ,,-~. f -",-, " " 6 

IDDIALI. • • • • . • • . . . . . • • • 4 

l1A 1;JALI • • • • • • • • • • • • • • • • • 3 

E!~T"ENCEY:t SEVEN •••••••• 5 

pOpULER-SOSYAL......... 4 

9 

CAZIBELI,SEXSI ••••••••• 8 

GIYIME ONE~l VEREN •••••• 4 

MODA YA UYA~l............ -L 

7 



.:L CO~mON ATTRIBUTE ATTRIBUTIONS TIMES 

.03 STUDENT O~RENCi ••••••••••••••• 4 

.03 SIMPLE SADE •••••••••••••••••• 4 -
.• 00 TOTAL: 152 

EVALUATION 

It seems that short skirt gives messages on the personality of 

women.While some people interpret short skirt positively,others 

perceive it negatively. 
, 

SUMMARY PROFILE 

----DYNAMIC-YOUNG 

------CONFIDE~~-MODERN-INDEPENDENT-SOCIAL 

-----SHOWy 

------NEGATIVE LOOK 



PART II 

THE ROOTS 

OF 

DESIGN-COLOR- STYLE PREF.3RENCES 



SIMPLE VERSUS COMPLEX DESIGN PREFERENCE (Q3) 

this study,it is aimed at measuring and explaining individuals' 

aign and color preferences called "tastes".It is hypothesized 

at individuals have some design element . preferences which are 

~sistently related to their conscious and unconscious personal i-

traits, self-image, social orientations ••• 

this question, respondents are given two designs:the one having 

nple,parallel and straight lines, the other having complex and 

ossing lines.Respondents are asked to choose simply one of these 

signs without any explanation.The first design has simple design 

aracteristics,while the second has comolex design characteristics. 

FINDINGS 

ose who prefer simple design to complex design: 

a.prefer clothes having'similar shades of color' to clothes hav­

ing 'contrasting shades of color'(76%),(QlO), 

b.are well-informed on fashion (69%),(Q40), 

c.dress according to the peculiarities and necessities of the 

places they go (72%),(Q83), 

d.prefer costumes to have variety suitable to different places 

and situations,and do not prefer costumes to be the type they 

can wear anywhere (69%), (Q 17) , 

e.follow n~~ fashion only after they see on others and their 

eyes become familiar with it (71%), (Q75), 

f.don't wear clothes that others don't like they wear (88%),(Q67), 

g.think they are missing opportunities because they can't 

decide rapidly (undetermined) (79%),(Q77). 



1hose who prefer complex design to simple design: 

a.prefer asymmetrical design to s~metrical design (68%),(05), 

b.prefer more dynamic design (69%),(04), 

c.prefer clothes having 'contrasting shades of color' to clothes 

having 'similar shades of color'(61%),(0IO), 

d.prefer clothes having more than one color (66%),(Q25), 

e.don'.t have clothes that they can't dare to wear (risk percep­

tion) (96%), (071). 

EVALUATION 

Simple design is defined as the contribution of minimum design 

elements:minimum variation in color,contrast and drawings.Those 

who visually prefered simple design to complex design are shown 

to be consistent in their choice of clothes 'having similar shades 

of color' .These peonle are interested in fashion.They dress 

according to the peculiarities and necessities of the places 

they gO.They also prefer costumes to have variety suitable to dif­

ferent places and situations, and do not prefer costumes they can 

wear anywhere.It seems that these people try to adapt themselves 

to various environments by means of clothing.They need various 

clothes for any different environment.However,it should be noted 

that they constantly prefer simple designed clothes.They follow 

new fashion only after they see on others and their eyes become 

familiar with it.They don't wear clothes that others don't like 

they wear.They think they are missing opportunities because they 

can not decide rapidly.These findings show that these people are 

less confident,undetermined.They are interested in fashion, they 



participate in social activities,neverthless,they are always con­

forming and following "the last on the line".In their trial to 

participate to various groups and environments, they seem to avoid 

creating any 'difference' which would in turn create (they perceive) 

some reactions.So,they perceive risk in creating any difference 

which would result in social rejection.Simple designed and place 

oriented clothes seem 0 to be a successful means for this purpose. 

It seems that,when social conformity is considered prior to per­

sonal difference,people tend to prefer simple designed clothes. 

However, the most interesting of all,"simple design taste" can not 

be considered solely as a purposeful and functional "social 

conformity means".The visual preference of simple design is much 

more general and unconscious than cloth preference.lt seems that 

people perceive,like and prefer designs similar to their persona­

lity traits.Simple design preference is not only a "self projection" 

of "less confident,conforming,following and risk perceiver perso­

nality traits" but the preference of simple designed clothes 

provides a "relaxing self-justification opportunity". 

Complex design,in contrast, includes variations in color,contrast 

and drawings.Those who prefer complex design to simple design 

prefer asymmetrical design to symmetrical design. Symmetry is de­

fined as "the complete balance of design elements".Asymmetry 

is defined as "the imbalance of design elements" which makes eye 

movement necessary in order to complete imbalance.This eye move­

ment gives "moving impression" .In short,asymmetry increases 

complexity.Therefore,complex and asymmetrical design preferences 

are consistent with each other.They also prefer more dynamic 

design.Dynamism preference question includes tHO asymT'letrical or 

imbalanced designs.The t,,,o design are hasically the sarne,but one 



of them is more dynamic,in other words,more imhalanced,resulting 

in a relatively'more moving'impression.The preference of comple,{, 

asymmetrical and dynamic designs together show that there is a 

tendency to activity(complexity and movement) in designs -when 

a different group of people is concerned.They also prefer clothes 

having 'contrasting shades of color'.Moreover,they prefer clothes 

having more than one color.Therefore,complex design taste can be 

summarized as: 

a.Asymmetrical or imbalance of design elements giving 'moving 

impression, 

b.Tendency to more and more dynamic or moving impression, 

c!Contrasting shades of color' increases this activity feeling 

in terms of light, 

d.'Use of more than one color' increases activity and complexity 

feelings in terms of color. 

The people who prefer this taste do not perceive risk in wearing 

any of their clothes.It seems that complex design taste with its 

activating impression creates difference.This difference seems to 

be intended by the people who have individualistic,unconformistic 

and confident personality traits. 



U~~IGN FREFERENCES 

SIMPL!CITY-COMPLEXITY DIMENSION~3) 

3Y DESIGN DIMENSIONS 

)ESIGN BALANCE PREFERENCE(Q5) 

Symmetrical (Perfect Balance) 

~Jj~~ 
~.;:-.%P:~t ~ 
~!l&iIiIGU ~~ 
\symmetrical (Imbalance) 

lESIGN DYNAMISM PREFERENCE(Q4) 

~ore Dynamic 

:OLOR CONTRAST PREFERENCE(Q10) 

:ontrasting shades 

iimilar shades 

:OLOR HARMONY PREFERENCE(Q25) 

;ingle-Color Harmony 

:ulti-Color Harmony 

fU ,,,,,,,' 

• 
• !it~~~~ 

COMPLEX DESIGN 

14 32% 

30 68% 

31 69% 

14 31% 

27 61% 

17 39% 

15 34% 

29 66% 

EZi a.BBS 1¥4. QX, xu ,a 4i¥!! .. .. 
t • 
l :I 
i :lI 
I ]I .. . _ ...... __ ,~_,_ ....... --a 

SIMPLE DESIGN 

27 

23 

24 

26 

12 24% 

38 76% 

28 

23 



BY CLOTH VARIETY PREFERENCE{Q17) 

lTarious Clothes for Various Places 

Multi-Purpose Cloth 

BY PLACE-ORIENTED DRESSING(Q83) 

Yes 

No 

COZ,lPLEX DESIGN 

20 
25 

22 

22 

BY DISOBEIDENT BEHAVIOR IN CLOTHING(Q67) 

Yes 
No 

16 

29 

BY PERCEIVED LEVEL OF FASHION I~~~~TION(Q40) 

Well-informed 20 

Uninformed 25 

BY FASHION NON-LEADERSHIP(Q75) 

Follower 24 

Non-Follower 21 

BY RISK PERCEPTION IN WEARING OWN CLOTHES(Q71) 

Risk Perceiver 

Non-Perceiver 

BY DETERMINATION(Q77) 

Determined 

Undetermined 

2 

43 

21 

24 

4% 

96% 

snH'LE DESIGN 

35 

16 

37 
14 

6 

45 

34 

17 

36 

15 

22 

29 

11 

40 

69% 

31% 

72% 
28% 

12% 
88% 

69".b 

31% 

71% 

29% 

21% 

79% 

3. 



DESIGN BALANCE PREFERENCE (Q5) 

Balance or symmetry-asymmetry is a basic dimension of design.Like 

'simple versus complex design preference',it is hypothesized that 

individuals tend to prefer either symmetrical or asymmetrical de­

sign .To measure this preference,basically the same design is 

given to respondents with symmetrical and asymmetrical versions. 

So,other design dimensions remained constant.Respondents are only 

asked to prefer one of these designs without any orientation. 

FINDINGS 

Those who prefer symmetrical design: 

a.prefer simple design to complex design (66%),(03), 

b.try to conform to majority and avoid dressing in a way people 

they respect would dislike.,and do not participate in innovations, 

,do not follow fashion (74%),(024), 

c.prefer slow music to rhythmic music (65%),(022), 

d.are those who are interested in positive rather than social 

sciences (67%),(033). 

Those who prefer asymmetrical design: 

a.change their clothing habits,and prefer 'innovative-creative 

clothes' to'conservative clothes' (71%),(027), 

b.are those who are interested in social sciences rather than 

positive sciences (60%),(033). 



EVALUATION 

Symmetry is defined as "the complete balance of design elements" 

W'hile asymmetry is defined as "imbalance of design elements". 

Asymmetrical design makes eye movement necessary to complete im­

balance.This eye movement gives 'moving impression'. 

Simple and symmetrical designs are prefered at the same time.So, 

the characteristics of the design prefered by these people are: 

a.simple(minimum variation in desiqn elements) , 

b.balanced and complete (static impression) 

The people who consciously or unconsciously prefer these design 

characters tend to conform to majority,do not participate in 

innovations, and do not follow fashion.It seems that dependent, 

conformistic and passive personality tend to prefer symmetrical 

design which has similar characteristics.They also tend to prefer 

slow music to rhythmic music.Slow music compared to rhythmic music 

is: 

a.motionless, 

b.harmonious (complete,systematic), 

c.less noisy. 

These characteristics are very close to symmetrical design.Addi­

tionally,those who are interested in positive rather than social 

sciences tend to prefer symmetrical design.Positive sciences com­

pared to social sciences are: 

a.simple (less factors), 

b.determined (complete and certain). 

Those who prefer asymmetrical design or 'moving impression' also 



prefer innovative and creative clothes,and tend to change their 

habits.While there is only one version of balance or symmetry for 

one design,there is an infinite possible versions of imbalance 

orasymmetry.This fact shows the innovative and creative potential 

of asymmetric design.Additionally,those who are interested in so­

cial rather than positive sciences tend to prefer asymmetrical 

design.Social sciences compared to positive sciences: 

a.are less complete,less certain (undetermined), 

b.are more complex (more factors), 

c.include human factor. 

Obviously, these methodological aspects of social sciences are very 

similar to the characteristics of asymmetrical design. 

The chain of behaviors related to design balance preference can 

be summarized on a table. 

TABLE 1. ·SYMMETRICAL DESIGN TASTE" 

Design Personality music Scientific 

preference traits preference orientation 

simple dependent slow positive sciences 

complete conservative motionless simple 

balanced conformistic harmonious certain 

static passive less noisy determined 

unsafe 



TABLE 2. "ASW.METRICAL DESIGN TASTE" 

Design Personality Scientific 
preference traits orientation 

asymmetrical changing social sciences 

imbalanced innovative uncertain 

dynamic creative complex 

complex confident 

Therefore,people tend to perceive,like and prefer designs and mu­

sic (tastes) similar to their personality traits.It seems that 

design and music which are similar to their personality is easily 

perceived and liked because of the "self-projection" and "self­

justification" opportunities.So,when people consciously or un­

consciously prefer designs and clothes reflecting their persona­

lity,they do not only justify their personality,but also they send 

external messages.In short,designs provide the opportunity to com­

municate and interact with other people by means of clothing.This 

communication process seems to be permanent and instant. 



DESIGN BALAl\'CE PREFERE~lCE(Q5) 

BY VARIABLES ASYMMETRICAL SYNNETRICAL 
DESIGN SIMPLICITY-CO~:PLEXITY (Q3) 
Complex Design 

Jr •• "-"'J 
30 14 44% 

Simple Design 

23 27 66% 

CLOTHING SOCIAL ORIEh~ATION(Q24) 
Conservative-conformistic 27 29 74% 

Fashion-innovation oriented 22 10 26% 

INNOVATIVE VS CONSERVATIVE 

CLOTH PREFERENCE (Q27) 

Innovative cloth 37 71% 21 

Conservative cloth 15 29% 20 

SCIENTIFIC ORIEh~ATION(Q33) 

Social sciences 42 60"" 28 40% 

Positive sciences 6 33% 12 67% 

MUSIC RHYTHM PREFERENCE(Q22) 

Rhythmic music 27 14 35% 

Slow music 20 26 65% 



CLOTHING COLOR CONTRAST PREFERENCE(010) 

It is hypothesized that individuals have some preferences of co­

lor contrast which are consistent with their design preferences 

and their personality traits.There are two extremes of color 

contrast preference:similar shades of color and contrasting shades 

of color. 

Those who prefer similar shades of color: 

a.prefer simple design to complex design (69%),(Q3), 

b.prefer 'pastel-colored clothes' to 'lively-colored clothes' 

(84%), (Q3l), 

c.prefer costumes to have variety suitable to different places 

and situations, and don't prefer costumes they can wear anywhere 

( 69%) , (Q 17) , 

d.think nudity would not be disturbing if there were no condi­

tioning (67%) ,(Q28), 

e.are those who are more optimistic about the future of the 

world (75%), (Q4l) • 

Those who prefer contrasting shades of color: 

a.prefer complex design to simple design (69%),(Q3), 

b.prefer to wear costumes having more than one color (79%),(Q25). 

It seems that there is a specific taste related to color contrast 

preference.One extreme of this taste includes: 

a.similar shades of color, 

b.simple design, 

c.pastel-colored clothes, 

d.various,place-oriented costumes, 

APIEN~" P •• , 



Although this taste looks like simple design and symmetrical de­

sign tastes,it differs with some characteristics.This taste also 

seems to relate to a social personality trait.However,these people 

are naturally smooth and optimistic rather than trying solely to 

adapt themselves to any environment.The fact that they are not 

disturbed because of nudity is an additional sign sho\~ing their 

safe and peaceful character. 

The opposite taste includes: 

a.contrasting shades of color, 

b.complex design, 

c.multi-colored costumes. 

These characteristics have in common more complex and active color, 

light and drawings. 



COLOR HARMONY PREFERENCE(Q25) 

Like simple versus complex design preference,it is intended to 

measure the differences in the choice of color harmony in cos­

tumes.In other words,why people tend to prefer costumes having 

a single color or having more than one color, 

Those who prefer single colored costumes: 

a.prefer simple design to complex design (65%),(Q3), 

b.prefer clothes having similar shades (against contrasting 

shades) of color (81%),(QIO), 

c.like grey color (81%),(Q37), 

d.use grey color in their clothes (79%),(Q50), 

e.do not use red color in their clothes (86%),(Q50). 

Those who prefer costumes having more than one color: 

a.like yellow color (73%),(Q37), 

b.like red color (85%), (Q37) 

c.are those who use red color in their clothes (82%),(Q50), 

d.are those who dislike grey color (72%),(Q37), 

e.are those who do not use grey color in their clothes (76%),(Q50). 

EVALUATION 

It seems that there are two almost opposite tastes related to 

the choice of single versus multi-colored costumes.The findings 

can be summarized as: 

Single colored costume taste: 

a.simple design, 

b.similar shades of color in clothes, 

c.liking and using grey color,and not using red color in 

costumes. 

AHtNOIX 9. /O<t 



This taste can be summarized as "liking and wearing simple 

designed grey costumes~ 

The opposite taste of multi-colored costume taste: 

a.liking and using red color in clothes, 

b.liking yellow color, 

c.disliking and not using grey color in clothes. 

This taste can be summarized as: when people dislike single 

color harmony and especially grey color,they tend to use red 

and yellow colors together with other colors in their costumes. 



LIKING YELLOlV COLOR (037) 

Yellow color,as black and grey colors, seems to play an important 

role in clothing.It seems to reflect some needs taking part in 

a particular life style. 

Those who like yellow color: 

a.are those who use yellow color in their clothing (95%),(Q50), 

b.are those ~Iho prefer light tones to dark tones in their 

clothing (77%), (Ql2), 

c.are those who prefer to wear clothes having more than one 

color (73%),{Q25), 

d.are those who consider important softness of clothes (73%),{Q8l), 

e.are those who trust other people (7l%),{Q84), 

f.are those who prefer to leave a tolerant-relaxant impression 

rather than an authoritarian impression (65%),{Ql9), 

g.are those who think their daily life is not full of interesting 

things (70%), (Q70) , 

h.are those who think nudity would not disturb if there were 

no conditioning (70%), (Q28) , 

i.are those who buy clothes whose quality they are sure of, 

even if expensive,and to the risk of being cheated (72%),{Q26). 

EVALUATION 

The particular life style which is symbolized by liking and using 

yellow color in clothing can be summarized as: 

a.a personality trusting to other people, 

b.wish looking tolerant-relaxant but not authoritarian, 



c.more tolerant to nudity, 

d.have an unsatisfactory-uninteresting daily life, 

e.prefer high quality and expensive goods to the risk of being 

cheated, 

f.like soft clothes, 

g.prefer light tones to dark tones and use yell~1 together 

with other colors (multi-colored) in their clothes. 

To sum up,a soft-toler ant-relaxant personality seeking for more 

interesting-satisfactory daily life,tr to compensate with 

high quality and expensive, light and multi-colored (yellow) soft 

clothes. 



LIKING BLACK COLOR(037) 

Liking or disliking black color seems to be an important factor 

in terms of clothing motives and attitudes. 

Those who like black color: 

a.are females (79%),(Q44), 

b.are well-informed on fashion (67%),(Q40), 

c.perceive themselves as an important person (self-worthy) 

(83"t), (Q92), 

d.are interested in Social rather than Positive sciences 

(84%), (Q33), 

e.think nudity would not be disturbing if there were no 

conditioning (64%),(Q28), 

f.they spend more time for dressing (86%),(Q46), 

g.like make-up (71%),(Q78), 

h.1ike to participate in innovations and like to follow 

fashion (91%), (Q24), 

i.consider opinions of them important (social image) (67%) ,(Q86), 

j.don't like to see others wear the same things they are 

wearing (uniqueness) (90%) ,(Q69), 

k.1ike pink color (67%),(Q37), 

1.use black color in their clothing (77%),(Q50). 

Those who dislike black color: 

a.are males (75%),(Q44), 

b.are not informed on fashion (77%),(Q40), 

c.think nudity would naturally be disturbing even if there were 

no conditioning (67%) ,(Q28), 

d.spend less time for dressing (71%),(Q46), 
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e.dislike make-up (64%),(Q78), 

f.try to conform to majority, avoid dressing in a way people 

they respect would dislike (85%),(Q24), 

g.dislike pink color (77%),(Q37), 

h.do not use black color in their clothing (95%),(Q50), 

i.prefer picture of panorama to portrait (82%),(Q14). 

EVALUATION 

It seems that liking black color is part of a life-style.The 

findings can be summarized as: 

a.females, 

b.who tend to socialize and care for their social image, 

c.who perceive themselves highly self-worthy, 

d.who are fashion-innovation oriented, 

e.who are well-informed on fashion, 

f.who spend more time for dressing, 

g.who like wearing unique clothes, 

h.who like to make-up, 

i.like black and pink colors, 

j.use black color in their clothing, 

k.think nudity disturbs because of conditioning which means 

that they are tolerant towards more courageous clothes • 

Black color,which was also the fashion color of the year,seems to 

be related to a "female sexual motive".This color is the most 

distinguishable even symbolic taste of this motive. 

On the other hand,most of the males have almost opposing tendencies. 

This fact is a strong conviction that black color and the related 

female motive is clearly perceived by males. 
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USE OF GREY COLOR IN CLOTHING(Q50) 

Grey color by itself seems to play an important role in clothing. 

a.those who like to be noticed and admired by their appearance 

(67%) , (Q7) , 

b.those who prefer "not to draw the attention of people" (lOO"tb), 

(Q34) , 

c.those who consider ~lell-dressing a part of good living (64%), 

(Q59) , 

d.those who think they are as successful as they wish (750/0),(Q42), 

e.those who like their costumes to have variety suitable to 

different places and situations, and not the type they can wear 

anywhere (76%),(Q17), 

f.those who prefer colors of clothing that they like to the 

colors which are in harmony with their skin-eye-hair colors 

(68%) , (Q29) , 

g.those who prefer dark clors to light colors in their clothes 

(73%), (Q12), 

h.those who prefer single colored costumes to multi-colored 

costumes (79%),(Q25), 

i.those who like to wear pastel but not lively colored clothes 

(86%),(Q3l) 

j.those who like grey color (93%),(Q37). 

EVALUATION 

It seems that grey color has several and almost contrasting 

functions in clothing.First,grey color is used by both: 

a.being attractive, 

b.not drawing attention. 



These opposing purposes seem to be realized by the use of grey 

color.But,it seems that those who wish being noticed and admired 

by their appearance prefer various costumes to multi-purpose 

costumes.Well-dressing is considered important.Single,pastel, 

dark colors are prefered to multi, lively, light colors.~ne liked 

color grey is prefered to colors which are in harmony with eye-skin­

hair colors.Grey color seem to facilitate adaptation to different 

environments both as a means of aesthetic and a means of camouflage. 

It seems that,the multi purpose characteristics of grey color in 

clothing makes it an economical color in the eyes of everybody. 



EVALUATION 

It seems that rhythmic music and asymmetrical design are tastes 

which are prefered hy the same people probahly hecause of their 

complexity, and perhaps because they are not orderly and halanced. 

The people who prefer slrn~ music is from the high income group, and 

they are classical and conformistic.Slrn~ music seems to reflect 

the smooth,orderly,conforming mood of these people.It seems that 

they are satisfied with their life.and trvinq to conserv their 

social position by conforming and respect creating, to guarantee 

social acceptance.This fact let to raise other questions: do 

rhythmic music and asymmetrical design reflect the mood of non 

conforming and reaction.These so simple design and music tastes 

are they so closely related with social-economic satisfaction? 

'The answer seems to be positive. 
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PART III 

LIFE STYLES 

ATTITUDES 

AND 

CLOTHING MOTIVES 



FASHION INFORMATION - n.'TEREST (Q40) 

It is a"imed at measuring perceived level of fashion information 

in order to find out its relation between fashion interest, and 

'if it "represent-s a necessity for vTomen who try to dress well.lf 

it represents one of the most critical factors in a specific 

life-style. 

FINDINGS 

Those who are well-informed on fashion: 

a.are mostly females (87%),(044), 

b.think personality defects need not be hidden (7~~),(Q23), 

c.like to be noticed and admired by their appearance (80%), (07), 

d.consider'appearance' more important than'ease' in clothing 

(83%),(08), 

e.prefer that costumes create 'aesthetic-beauty' rather than 

'respect' (91%),(011), 

f.prefer leaving a 'tolerant-relaxant impression' to an 'autho­

ritarian impression' (96%), (019), 

g.prefer 'innovative-creative cloths' to 'habitual-conservative 

cloths (77%),(027), 

h.like make-up (77%). (078) , 

i.like fashion shows (80%),(085), 

j.Like their personality to be reflected (self-image) in their 

clothing (69%),(056), 

k.don't like to see others wearing the same things they are 

wearing (91%), (069), 

l.are against 'rules in clothing' (67%),(063), 

m.like black color (91%),(037), 

n.use black color in their cloths (70%),(050), 

o.perceive themselves as'an important person'(self-worthyness) 

(92%),(092) 



p.have higher income (65%),(Q47), 

!:I,.prefer simple design to complex design (67%), (Q3), 

r.prefer picture of portrait to panorama (67%),(Q14). 

EVALUATION 

It seems that a fashionable life-style enables females to develop 

a: 

.prestigious (status), 

.open-active (extrovert), 

.self-worthy (important person), 

.tolerant-relaxant 

.independent-unconformistic 

.up-to-date (innovative) 

.overall beautiful (aesthetic) 

personality image.They participate all fashion-clothing activities. 

However,this life-style is only in the disposition of high income 

group.This fact shows the basic motive of status-prestige in this 

life-style. The specific tastes for the life-style seem to be the 

preference of 'simple design and liking-using black color (fashion 

color of the year) in clothing.It should be noted that fashion 

is perceived as a basically feministic activity especially by 

males.They hold anti-fashion attitudes.This fact can be deeply 

rooted in the oriental belief that 'males can not seek prestige­

status through "beautiful-ever changing(unstable) appearance". 

Males need not be good-looking but stable~dependable(classical). 



TABLE FASHION WELL-INFORNEDS 

females 

open, less defensive personality 

self-worthy 

"clothing without rules" attitude 

being noticed-admired (appearance) 

"appearance" factor more important than "ease" factor in clothing 

leaving tollerant-relaxant impression 

spend time for dressing 

cloths create aesthetic (against respect) 

participate innovations-folloN fashion 

watch fashion ShONS 

like shopping 

like make-up 

personality (self-image) reflecting, innovative-creative, exclusive 

simple design preference (against complex) clothE 

like and use black color in clothing 

prefer picture of portrait to panorama 

higher income 
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SEX (044) 

The importance Of sexual difference in terms of clothing motives 

is evident.It is aimed at discovering the specific needs,persona­

lity traits,and clothing attitudes related to sex. 

FINDINGS 

Females: 

a.are \~ell-informed on fashion (87%),(Q40), 

b.like their personality to be reflected in their clothing 

(77%),(056), 

c.prefer to leave a 'tolerant-relaxant impression' against 

'authoritarian impression' (72%),(019), 

d.prefer 'innovative-creative' cloths to 'habitual-conserva-

tive' cloths (77%) ,(027), 

e.prefer cloths creating 'aesthetic-beauty' against 'respect' 

(74%) , (011) , 

f.like wearing exclusive cloths (89%),(069), 

g.like shopping (89%) ,(054), 

h.like make-up (71%),(078), 

i.are sensitive to skin touch (82%),(087), 

j.like black color (77%),(Q37), 

k.like pink color (87%) ,(037), 

l.use black color in clothing (84%),(050), 

m.use white color in clothing (75%),(050). 

Males: 

a.spend little time for dressing (82%),(Q46), 

b.spend little time for hair care (85),(048), 

c.are uninformed on fashion (77%)",(040), 



d.like broun color (SO%),(Q37), 

e.don't like white color (77%), (Q37) , 

f.don't like pink color (77%), (Q37) , 

q.use broun color in clothing (77%), (QSO) , 

h.don't use black color in clothing (71%), (QSO). 

EVALUATION 

As it can be seen easily from the findings,sex and 'fashion infor­

mation'are very close factors of the life-style explained in 

fashion information findings.The profile of the female: 

a.fashionable,up-to-date (innovative),exclusive(unique) 

b.tolerant ,relaxant ,aesthetic. 

Females have 2 additional tendencies compared to fashion informeds: 

c.spending more time for dressing and hair care, 

d.liking and using black and white colors in clothing. 

It can be understood that fashionable life-style is time-saving, 

because it seems that personal care becomes unnecessary.IVe can 

see that a woman can create 'well-cared image' with the help of 

fashion but without spending time for personal care.This can be 

a result of a more active daily life.In terms of color choice, 

fashionable females seem to be oriented,since their unique color 

choict is black which was the fashion color of the. year.However, 

females generally like and use white and pink colors in their 

clothing. 

Males to the opposite,have less interest in clothing and they care 

less for their physical appearance.It seems that males don't have 

the tendency to attract people through aesthetic means but,it seems 

that they try to impress people with authoritarian,respect creating 

look,consistent and habitual appearance. " Sexual attractiveness" 



of the females seems to leave its place to "leadership" in males. 

Males' negative attitude towards white,black and pink colors,and 

their liking of broun color can be the signs of defensive behavior 

against "female adopted appearances".This shows the difficulties 

to promote unisex fashion in Turkey._ 

TABLE SEX 

FEMALES HALES 

fashion wel1-informed ••••••••.•.•....••••.•••.•. uninformed 

tolerant-relaxant look(versus authoritarian) 

aesthetic creating cloth(versus respect creating) 

innovative-creative cloth 

exclusive cloth 

personality(self-image) reflecting cloth 

more time spent for dressing ••••••••••••••••••• less time 

more time spent for hair care •••••••••••••••••• less time 

like shopping 

like fashion shows 

like make-up 

skin sensitive to touch 

like and use black color in clothing ••••••••••• dislike-don't use 

like and use white color in clothing ••••••••••• dislike 

like pink color •..•..•..•••••••..••.• ·· ... ' •.. .. dis like 

dislike,don't use broun color in clothing •••••• like and use 
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AUTHORITARIAN VERSUS TOLERANT LOOK PREFERENCE (Q19) 

It is well known that people try to impress others in one way 

or another by their appearance.Respondents are asked to pre­

fer one of the two contrasting appearances: 

a)leaving an authoritarian impression is important. 

b)leaving a tolerant-relaxant impression is important. 

It is therefore indirectly asked what kind of social image 

they are trying to create. 

FINDINGS 

Those who consider "leaving a tolerant-relaxant impression more 

important than an authoritarian impression: 

a.are mostly females (72%), (044), 

b.do not perceive themselves clumsy (8~~),(088), 

c.do not worry that they are not more beautiful or,they 

feel satisfied with their physical appearance (7~~),(Q66), 

d.are against rules in clothing (65%),(Q63), 

e.prefer'aesthetic creating cloths' to 'respect creating 

cloths' (89%), (011) , 

f.are well-informed on fashion (96%),(040), 

g.prefer their clothing to have a pains-value only known 

to them (private pains-value of cloths) (84%),(Q60), 

h • like make-up (69%), (07 §.) , 

i.like fashion shows (70%),(085), 

j.like shopping (83%),(054), 

k.have'sensitive to tovch skin' (74%),(087), 

l.like yellow color (65%),(037), 

m.use black color in their clothing (65%),(050). 

A"E.NDIX ,.Iof 



EVALUATION 

The findings show that'tolerant-relaxant look' is one of the 

basic factors in the life-style which is deeply analysed in 

'sex' and 'fashion information',the other basic factors of 

this life-style.These people try to improve their social and 

self image by actively participating all fashion activities, 

by improving their appearance-look with the help of clothing. 



INNOVATIVE VERSUS COHSERVATIVE CLOTH l'nEFERENCE(Q27) 

There are two opposing tendencies in the choice of cloths: 

a)looking for new and creative forms, liking to make changes, 

b)no need to change habits. 

It is hypothesized that these two tendencies are related to b,o 

different life-styles. 

FINDINGS 

Those who look for new and creative forms and like to make 

changes: 

a.are mostly females (71%),(Q44), 

b.1ike their apoearance to be appreciated by others (73%),(07), 

c.think clothing reflects self-image (70%),(062), 

d.are well-informed on fashion (77%),(040), 

e.perceive themselves having a good taste for clothing (7~~),(053 

f.prefer cloths which would make them look 'different from 

others (85%),(064), 

g.want to wear exclusive cloths (67%),(069), 

h.are against rules in clothing (77%),(063), 

i.prefer "asymmetrical design" to ·symmetrica1 design"(71%),(05), 

j.1ike to participate in innovations and like to follow fashion 

(85%), (024) , 

k.1ike make-up(72%) ,(Q78), 

1.need to justify themselves (65%),(089). 

Those who do not need to change their habits: 

a.try to conform to majority,try to avoid dressing in a way 

people they respect would dislike (86%),(Q24), 

b.don't prefer cloths which would make them look different 

from others (88%),(64), 

c.don't perceive themselves having a good taste for clothing 

(71%), (053). 



· EVALUATION 

The same life-style theme,observed in fashion information and 

sex factors,emerge from the innovative versus conservative 

tendencies analysealn the first group: 

a.females, 

b.wishing to be noticed and admired by their appearance, 

c.thinking clothing reflects self-image, 

d.are well-informed on and follow fashion, 

e.perceive themselves having a good taste for clothing, 

f.prefer exclusive cloths which would make them look different 

from others, 

g.prefer asymmetrical design to symmetrical design, 

h.are against rules in clothing, 

i.like make-up, 

j.are in need of justifying themselves, 

k.look for new and creative forms when they chose clothing. 

It seems that "modern-independent female" try to create a"fashionable-

new-beautiful-exclusive-independent" self and social image. 

Innovative-creative,asymmetrical designed clothing is the means 

of this purpose. 

In the contrasting life-style,there are the tendencies of: 

a.conforming to majority, 

b.avoid dressing in a way respected people would dislike, 

c.don't feel a need to change their clothing habits,don't 

look for new and creative forms, 

d.don't prefer cloths which would make them look different 

from others, 

e.don't perceive themselves having a good taste for clothing. 

In this life-style theme , the basic motive seems to avoid any social 

reaction-rejection harmful for social conformity.The adopted social 

and clothing attitude is conformistic and conservative.Group-society ,,, 



is prior to personality-individuality.Expectedly,uniformity-si­

milarity in clothing is preferedto novelty-difference (fashion). 
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to the belief that people adjust their manners to their costumes. 

Some people seem to be motivated in the way that they create 

respect by means of clothing.These costumes should have such an 

image that they tend to play a'respect creating social role' 

which is facilitated by means of clothing. 



CLOTHING EASE VS AP.PEARANCE PREFERENCE(QS) 

comfortabi1ity ana a~~earance are two i~portant choice criterias 

Ln clothing. It is ex~ecteCi. to answer \'hich comes first?who'?and >Thy? 

FIlIDINGS 

Those who consider their costume havin~ a no-defect ap,earance, 

when they go a place important for them: 

a.perceive themselves as an important person (se1f-worthy)(05%),(Q92) 

b.consider others'opinion of them important(social image) (68%) ,(Q86), 

~.do not gerceive-themselves as successfblas they wish (76%) ,(Q42), 

d.c1othing is' a prior exoenditure out of their budget (75%), (Q49), 

e.are well-informed on fashion (83%),(Q40), 

f • buv cloths at certain times, even if they don't need (shop 

regularly) (91%). (Ql6) 

g.don't like broun color (S9%),(Q37). 

Those who consider their costume's comfortability,\,hen they go a 

olace important for them: 

a.think their daily life is full of interesting things (life 

satisfaction) (67%), (Q70) , 

b.are not informed on fashion (67%),(Q40), 

c.buy cloths whenever they need them (unregularly)(93~6),(Q16), 

d.like broun color (84%),(037). 
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EVALUATION 

It seems that a nO-defect apnearance in a perceived to he i~portant 

olace,is a result of the strong , .. lish to he nersonally anel socially 

important person.In orcJer to reach this aim,they consir'er hOt, they 

look, so, they are interested in fashion, then, they shop regularly,ano 

they spend an important amount for clothing. 

When comfortahility of clothing and ease is prior to apncarance of 

clothing,even in an important place,it seems that clothin'1,fashion, 

shoPDing are not important for these people.Because,it seems,they 

have different motives.They get satisfaction from their daily life 

which,they think,is full of interesting things.It appears that broun 

color is perceived negatively by passionate people, ,.,hile it is liked 

by the satisfied,clothing-appearance-unconcerned people. 



CLOTHING'S USE II\" HIDING PHYSICAL DEFECTS VS EVHPASIZIKG BEAUTIF.S(Q30) 

Hiding physical defects and emnhasizing b",mties are tvo imoortant 

functions of clothing.It is expected to discover if one of these 

functions is more imoortant for certain individuals,and why? 

FIlIDn;GS 

Those who consider cloths covering physical (lefects more imnortant: 

a • think humans naturally hide their personal defects (63",(,), (Q23) , 

b.try to conform to majority and avoid dressing in a '.lay oeople 

they respect would dislike (against:participate innovations and 

follow fashion) (78%),(Q24), 

c.think more attractive dresses had been worn in past times 

(classical clothing taste) (67%.), (Q68), 

d.prefer slow music to rhythmic music (60/,1,),(022), 

Those who consider cloths' emphasizing physical beauties more imDortant: 

a.think Dersonal defects need not he hidden (70%),(023), 

b.think a Dart of good living is well-dressing (84%),(059), 

c.don't have cloths that they can't dare to wear (no risk perceDtion 

(83",(,) ,(071), 

d.don't feel themselves clumsy (74%) ,(Q88). 
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EVALUATION 

It seems that conservative ana conformistic peonle,who try to avoid 

dressing in a way people they res?ect ",ould dislike, and I}ho r)o not 

participate in innovations ana fashion,tend to hine both nersonality 

and physical defects.It anD ears that this conservatism is closely 

related to regressive feelings;a yearning of the past times and 

cloths, preference of slO'. ... music against rhvth",ic music .These people 

tend to react anything new,and try to hide anything oefected with 

a defensive,introvert personality. 

On the other hanel,the people who are-confident,open,and modern 

c10 not tend to hide personality defects, but try to sh0'.4 their beauties 

by well-dressing,and without perceiving any risk in wearina a cloth. 



COSTUMES INFLUEI~CE 01, f.1An~RS (Q S7) 

It is aluays tried to find out hO,-1 oeoDle design and nrefer cloths. 

But, is there an influence from the op'xlsite .... ay? 

FHmIEGS 

Those who think peo?le adjust their manners to their costumes: 

a.think external appearance,costume reflect what people thin', 

of themselves( reflects self-image) (83~{,), (Q62), 

b.consider more important that costumes create respect (aqainst: 

create aesthetic-beauty) (94%) ,(Qll), 

c.dress according to the peculiarities and necessities of the 

place they go (60/1o),(Q83), 

d .when they decide what to ',ear , consult the oeople whose ic1ea s 

they respect (don't feel free to dress as theywish)(65%),(Q32), 

e.foll~, new fashion only after they see on others and tneir 

eye-- becomes familiar with it (71%),(Q75), 

f.when they meet something they like,they (lon't buy,dthnnt 

thinking if they need it (73%),(Q58), 

g.use green color in their clothina (0%),(Q50), 

h • like blue color (68~~), (Q37 ) • 
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EVALUATION 

It seems that some people are very depen0ent on others:al~ays 

consulting others where and \~hat to wear ,what to dO.They do not 

feel free to dress,to behave as they "ish.Their hasic motive 

seems to be socially accepted.So,they consult others: ..... hat to 

wear ,what type of clothing ,·,ould create respect in a specific 

place. Interestingly, they a Iso thin~~ costume reflects ,.,hat people 

think of themselves.It seems that these neonle are suace~ted 

what to he and how to behave and what thev shaul" think about 

themselves.It anpears that costume is the most critical means 

for playing a suggested social role.Do they use oreen color in 

their clothi.ng to aive the messaae of neace,RC'lcial conformity'? 

Do the'! li1ce blue color 'oecause of sociCll nreRsure on their ego? 



CLOTH VARIETY-SUITABILITY PREFERENCE (Om 

"suitability to different places" vs~"multi-purpose" character 

is, an important aspect of clothing.Obviously,to increase suita­

bility to different places,various and several cloths are necessary. 

r:ulti-purpose cloth,to-cthe opposite,is worn in different places. 

It is expected to find out,who prefers "'hich type of clothing and 

\~hy. 

FINDINGS 

Those who like their costumes to have variety suitable to different 

places: 

a.prefer simple design to complex design (E7%),(Q3), 

b.prefer "similar shades of color" to "contrasting shades" in 

their costumes (E9%), (QIO) , 

Those' who like their costumes to be the type they can "'ear anY'.,here: 

a.do not perceive themselves having a good taste for clothing 

(71%),(Q53), 

b.us~ grey color in their gl9thing (76%),{Q50). 

EVALUATION 

It seems that, people trying to wear various cloths suitable to 

different places have two interrelated tastes.They always prefer 

simple design and similar shades of color to complex design and 

contrasting shades.This simple taste and simple designed clothing 

but the need for place-oriented various cloths is a sign of confor­

mity and social adaptation need. 
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On the other hand,when people prefer costumes they can wear anywhere. 

they use grey color.It seems that grey color increases multi-purpose 

character of clothing since it can be used both in sports I·rear or 

night costumes,in serious and unserious places,and can he used in 

harmony with almost all other colors.It apPears that this type of 

clothing is adopted by practical people who perceive tnemselves 

having no good taste for clothing,or who are less interested in 

clothing. 



PART IV 

QUALITY PRICE VALUE :C:&RCEP1:IONS 

AND 

SHOP-BRAND LOYALTY 



QUALITY, PRICE, VALUE PERCEPTIOES AFD SIlO I' LOYALTY 

(09,26,58,72) 

It is als(') tried to discover in the study,how peon Ie evaluate 

quality,hovl do they perceive price and value,,~hat are the reasons 

behind brand and shop loyalty. 

FINDU:GS 

Those who buy cloths whose quality they are sure of , even if e~~ryensi"e 

(against: consider price,want to make sure of not l,eing cheated): 

a.think. a part of good living is well-dressing (imryortance of 

well-dressing) (89"/c), (Q59), 

b.they buy without thinking if they need it when they meet 

something they like (73%), (Q58), 

c.the things they wear sometime lose from their value in their 

eyes (73%), (Q72), 

d.shop directly from the shops that nroduce/sell tasteful 

cloths (against:find the suitable cloth only after searching 

and trying) (82%) ,(Q9). 

Those who consider price and want to make sure of not being cheated: 

a .don' t buy vlithout thinkink if they need it when they meet 

something they li1(e (68%) ,(Q58), 

b.the things they wear sometime don't lose from their value in 

their eyes (6~),(Q72), 

c.find the suitable cloth only after searching and trying 

(against:shoP directly from the shops that produce/sell 

tasteful cloths) (88"~) ,(Q9). 
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Those who shop directly from the shops that pronuce/sell tasteful 

cloths: 

a.buy cloths whose quality they are sure of (S2%), (Q9), 

b.the things they I·lear sometime lose from their value in their 

eyes (75%), (Q72). 

Those who find the suitable cloth only after searching und trying 

(not shop/brand loyal): 

a.the things they wear some time don't lose from their value 

in their eyes (6Cfk), (Q72) , 

b.like grey color (7~k},(Q37). 

EVALUATION 

It seems that for some people well-dresRing is so important that 

they huy a cloth even if expensive,even if they don't need,but 

only if they like it.It seems that they shop from the stores 

which ensure quality,without perceiving a risk of being cheated. 

However,even these cloths lose their value in their eyes after 

some time.It appears that a cloth,in their eyes,is a orestigious 

commodity.when it is expensive ,quickly renewed ,and having a 

high quality.This is especially so when all these characteristics 

are visually certified to everybody by brand name.This implies 

rebuying his/her own money,a status seeking motive by showing the 

economic strength,by dressing so Imll that· it can not be affordable 

by others. 



Some other people have an economic point of view to clothing.They 

buy a cloth if they need it,but nerceiving risl:s of being cheated 

they find the suitable cloth after searching and trying or ma'dng 

comparisons.These cloths can be worn for a long time tVithout 

being psychologically obsolete.It seems that price-durability 

and functional aspects of clothing are considered by these people 

under the pressure of economic situation.Interestin(jly,these 

neople like grey color.As presented in the findings of "li'~in(j 

grey color",arey color has multi-purnose characteristics.It can 

be successfully used with other colors,and it is perceived to be 

suitable to any social environment.So,grey color is economical.But, 

liking the economical color grey seems to be a self rationalization 

effort. 



PART V 

FACTOR ANALYSIS 

OF 

CLOTHING I';OTIVES 



CLOTHIPG NOTIVES 

FACTOR NAME % OF VAlUATIOn 

1. DEVELOPING FEl~J\LE INDIVIDUALITY THHOUGII FASHIOFABLE CLOTHII)G Hi.2 

2. DISl>10TIVE FOR CARING PERCEIVED TO BE DEFECTED SELF 9.7 

3. REACTING TO BE UNIFORH AND RULED BY l<lEANS OF CLOTH!},::; 7.9 

4. \vELL-DRESSIPG AS A Fl'.CTOR OF l<10DERN AND PLAm."ED LIFE-STYLE 6.7 

5. SELF JUSTIFICATION THROUGH PERSONALITY PROJECTION ON CLOTHIJ~G 5.9 

6. BUYING CLOTHS TO COl>lI?ENSATE PERSONAL DISILLUSION c; .9 

7. PLA.YING THE SUGGESTED SOCIAL ROrJE BY MEANS OF CLOTHING 5.2 

8. SEEKING FOR HARMONY BETWEEN BODY AND CLOTH 4 .3 

9. "BEING LIKED, BY MEANS OF TASTEFU-L CLOTHING <1.3 

10.CLOTHING TO COVER PERCEIVED TO BE RISKY NUDITY 3.8 

11.BEING ATTRACTIVE BY ~IEANS OF "ADJUSTED TO PLA.CE" CLOTHING 3.6 

12.CLA.SSICAL CLOTHING TASTE AS A RESULT OF RmlANTIC PERSOI\l\LITY 3.4 

13 .CLOTHING AS A HEAPS OF SOCIAL COKFOHMITY 3.3 

14.BASY CLOTHI!."'G AS A RESULT OF SOCIAL INDIFFERENCE 2.9 

15. PERFECTIONIST CLOTHING AS AN ASPECT OF CHARACTER 2.7 

THE REST IS OMITTED 19.4 

100.0 ' 



FACTOR 1 : DEVELOPINGFEW\LE INDIVIDUALITY THROUGH FASHIONABLE CLOTHING 

QUESTION no VARIABLE FACTOR SCORE 

Q 19, Leaving a tolerant-relaxing impression is more 

important than an authoritarian impression........ .76 

Q 40, I am Well-informed on fashion..................... .68 

Q 11, Aesthetic-beauty in costumes is more important 

than their creating respect....................... .68 

Q 44, Sexuality: Female................................. .66 

Q 78, I like make-up............... .•................... .62 

Q 27. \'ihen choosing clothing, I look for ne\' and creative 

forms,! like to make changes...................... .55 

Q 85, I like to watch fashion shows..................... .50 

EVALUATION 

These findings can be summarized as: 

.Females, 

.wishing to look tolerant and relaxant rather than authoritarian, 

.think that the function of costumes,creating aesthetic and 

beauty,is more important than their respect creating function • 

• so,they search for new and creative forms,and like to make changes, 

.then,they need to be informed on fashion, 

.they watch fashion shows, 

.they like make-up. 

The basic motive here seems to realize the personality,individuality, 

and self-worthyness of a modern and independent female.So,these 

females'develop self-worthyness by caring for themselves.The way to 

do this is to develop self and social image by creating admiration, 

tolerance ,relax by means of aesthetic and fashionable clothing. 'i 



FACTOR 2: DISMOTIVE FOR CARING PERCEIVED TO BE DEFECTED SELF 

QUESTION no VARIABLE FACTor; SCORE 

Q 48, Spend fewer time for hair care...................... .63 

Q 46, Spend fewer time for dressing....................... .61 

Q. 23, (think) humans naturally hide their defects.......... .59 

Q 65, When I buy something new,I wear it after '~aiting 

sometime,when my eyes become familiar ,,,ith it....... .56 

Q 42, I think I am not as successful as I ,,,ish............ .46 

EVALUATION 

It seems that people,who unconsciously perceive themselves 

personally and physically defected,who feel unsuccessful,are 

dismotivated to care for themselves.So,they don't care for their 

look,don't try to improve their appearance,and perceive risk in 

changing their ap~arance and image by means of clothing. This 

factor, seems to reflect a lack of interest for clothing,rather 

than being a motive. 



FACTOR 3: REACTING TO BE UNIFOru·j JI.ND RULED BY MEANS OF CLOTHING 

QUESTION no VARIABLE FACTOR SCORE 

Q 55, I don't change immediately when my costume is soiled. .71 

Q 67, It happens that I wear cloths that others don't like 

I wear............................................... .62 

Q 63, There should be no rule in clothinq.................. .58 

Q 64, I buy cloths which would make me look different from 

others. . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .50 

EVALUATION 

It seems that the basic motive here is to behave unexpectedly as 

a reaction to being governed, ruled or influenced by others.In this 

case,clothing plays the role "rebellion" against uniformity and 

conformity. 

10 



FACTOR 4: WELL-DRESSING AS A FACTOR OF ~lODERN AND PLANNED LIFE-STYLE 

QUESTION no VARIABLE FACTOR SCORE 

Q 16, I buy cloths at certain times(against:whenever 

I need them)......................................... .76 

Q 59, (think)A part of good living is well-dressing........ .58 

Q 24, I like to participate in innovations and like to 

follow fashion (against:ltry to conform to majority, 

I try to avoid to dress in a ,{ay people I respect 

would dislike)...................................... .41 

EVALUATION 

It seems that,there exists a life-style with high standards of 

living:modern,innovative,fashionable,and planned shopping ••• 

Well-dressing appears to be the first requirement of this way 

of living. 

II 



rACTOR 5: SELF JUSTIFICATION THROUGII PERSONALITY PROJECTION ON CLOTHING 

QUESTION no VARIABLE FACTOR SCORE 

Q 60, There should be a pains-value in my clothing only 

known to me ........................................ 
Q 56, I like my oersonality to be reflected on my clothing 

Q 53, I have a good taste for clothing •••••••••••••••••.• 

Q 62, External appearance,costume reflect what people think 

.70 

.53 

.49 

of themselves ..................................... .40 

EVALUATION 

It seems that here clothing plays the role of identity,a communication 

means between the self-image and external aPpearance.It also seems 

that there is a two-way communication:a tasteful cloth can improve 

or justify self-image,because it is considered as a reflection of 

the self.So,it is possible to change the opinions of these people 

about themselves just playing with external appearance or clothing. 

This "painted or arranqed" image of the self identified with clothEing 

seems to encourage,justify, rationalize,and supnort the person 

constantly in the social environment. 

r.t 



FACTOR 6: BUYING CLOTHS TO CmlPENSATE PERSOl,AL DISILLUSIOI, 

QUESTION no VARIABLE FACTOR SCORE 

Q 70, My daily life is not full of interestinq things.... .70 

Q 66, I worry that I am not more beautiful/handsome...... .53 

Q 58, Hhen I meet something I like,I buy without thinking 

if I need it ...................................... .43 

EVALUATION 

It seems that buying something which is liked,a cloth for instance, 

without thinking if it is needed,is a means of co~pensatin9 the 

disillusion of uninteresting daily life,and physical-look dissatis­

faction.This irrational purchase can be an interesting thing to 

break the monotony of daily life,and can be a compensating gift 

for self-compassion. 



FACTOR 7: PLAYING THE SUGGESTED SOCIAL ROLE BY l,lEAl,S OF CLOTHING 

QUESTION no VARIABLE FACTOR SCORE 

Q 57 I People adjust their manners to their costumes .... .74 

Q 32, Hhen I decide what to wear, I consult the people 

whose ideas I resnect (against I feel free to 

dress as I wish) ................................. .69 

EVALUATION 

It seems that some .people are ·suggested on what to wear,and 

adjust their manners to these costumes.These dependent people, 

who do not feel free to behave as they wish,seem to play the 

social roles suggested hy others.Clothing's function here is 

to imply symbolically a predetermined social role;the same of 

what costume represents in a theatre. 



FACTOR 8: SEEKING F9~ HARMOt~ BETWEEN BODY AND CLOTH 

QUESTION no VARIABLE FACTOR SCORE 

Q 81, Softness of cloths is as important as their apnearance .65 

Q 30, It is important that cloths emphasize physical beauties 

(against:it is important that cloths cover physical 

defects) ...................... ,..................... .58 

Q 87, My skin is very sensitive to tOuch.................. .38 

EVALUATION 

This clothing motive can be explained as seeking a perfect physical 

fit of the cloth to body.Clothing should emphasize nhysical beauties, 

and more important than that,it should be soft because of very 

sensitive--to-touch skin.This perfect physical fit recalls the func­

tion of fur in animals:comfortable like a natural extension of body. 

fS 



FACTOR 9: BEING LIKED BY MEANS OI1"-'~. S'l'E!':UL '(;:LOl'BING 
. , . 

QUESTION no VARIABLE FACTOR SCORE 

Q 76, A tasteful person wouldn't dress tastelessly(think) .65 

Q 80, It is important that if others like or dislike 

being with me •...................................• .60 

EVALUATION 

It seems that some people try to create sympathy,and Hish being 

liked.The way to do that is being tasteful which can be created 

and shown by tasteful clothing. 



FACTOR 10: CLOTHING TO COVER PERCEIVED TO BE RISKY NUDITY 

QUESTION no VARIABLE FACTOR SCORE 

Q 18, I don't like to lose a competition I consider 

important (against:Even if I lose,I find the same 

pleasure) ....................................... .78 

Q 28, Even if there were no conditioning,nudity would 

naturally be disturbing •••••••.••••••••••••••••• .57 

EVALUATION 

Some people perceive ris~ in losing an important competition,and 

nudity is deeply disturbing.In both cases,the risky outcome seems 

to be the feeling of shame.This motive seems to reflect one of the 

oldest functions of clothing:covering body because of ser.ual shame. 



FACTOR 11: BEING ATTRACTIVE BY HEANS OF "ADJUSTED TO ELACE" CLOTHInG 

QUESTION no VARIABLE FACTOR SCORE 

Q 34, An attractive look is important (against:a look 

,.,hich doesn't draw attention is imoortant) ••••••••• .68 

Q 17, I like my costumes to have variety suitable to 

different places and situations (against:I like my 

costmrnes to be the type I can wear anywhere}....... .58 

EVALUATION 

It seems that some people wish to draw attention by their look. 

So,they adjust their appearance according to different environments, 

by means of various cloths. 

It 



FACTOR 12: CLASSICAL CLOTHING TASTE AS A RESULT OF RmlANTIC PERSONALITY 

QUESTION no VARIABLE FACTOR SCORE 

Q 68, More attractive dresses had been worn in past times .75 

Q 39, I keep meaningful cloths that I like •••••••••••••• .38 

EVALUATION 

It seems that people yearning for the.past times,perceive clothing 

as a symbol which can recall memories.So,they keep these meaningful 

cloths:unchanged witnesses of these important events ••• 

t9 



FACTOR 13: CLOTHING AS A HEANS OF SOCIAL CONFOPJ-!ITY 

QUESTION no VARIABLE FACTOR SCORE 

Q 83, I dress according to the peculiarities and 

necessities of the place I go .................... .79 

Q 71, I have cloths that I can't dare to wear ••••••••••• .52 

EVALUATION 

It seems that some neop1e perceive risk in looking different from 

others.Since they are afraid of social reactions or social rejec­

tion , they conform to others in any environ~ent like a chameleon 

by means of clothing. 

so 



FACTOR 14: EASY CLOTHING AS A RESULT OF SOCIAL INDIFFEREliCE 

QUESTION no VARIABLE 

Q 8, \fuen I go a place important for me, I cons ider my 

costume's comfortability(against: •••• ,I consider 

FACTOR SCORE 

my costume having a no-defect apearance) ••••••••• .79 

Q 86, I don't consider other's opinion of me important .52 

Q 69, I don't care to see others wear the same things 

I am wearing ~ ................................. . .43 

EVALUATION 

It seems that some people don't consider important how they look, 

what other people think of them.So,their clothing'is equally un­

important from the visual point of view.It seems that they only 

care for their comfort,and their costumes' comfortability. 

91 



FACTOR 15: PERFECTIONIST CLOTHING AS AN ASPECT OF CHARACTER 

QUESTION no: VARIAELE FACTOR SCORE 

Q 89,I mostly do what is right ......................... .74 

Q 26,Even if expensive,I buy cloths whose quality I am 

sure of ........................................... .53 

EVALUATION 

It seems that perfectionist people alHays try to do Hhat they 

think is right.Accordingly,they buy good quality cloths if they 

are sure of it.So,they seek for "quality" in clothing. 

, 



CONCLUSIOl, 

The stuoy's scone to e~plore the roles of clothin0 in hunan life, 

and the needs it satisfies,gave several results. 

It seems that some frequently used clothin~ accessories and even 

mustache and beard have images in the minos of neo'")le.These clothinrr 

items sitimulate personality attributions.For instance,people ner­

ceive a neck-tied man as a professional,resPonsi1'le,denenc1ent ma.n, 

without being aHare of the fact that they feel so hecause he has a 

neck-tie.The projective technique developeo in this study sho, . .'ed 

that clothing items send some visual messaoes,an0 these messaqes .' .. 

can he identified and measured although they are unconscious. 

It seems that there exists a silent language having an alphahet of 

style,design and color.We make judgements on a person based on these 

visual clues,since it seems,we unconsciously know that nobody is 

free to make choices on his/her tastes.These tastes,or our permanent 

style-de sign-color preferences,are closely related to our personality. 

self-image and social attitudes.That's why they are our tastes and 

we like them.It is"sholm that design tastes are also identifyahle 

and measurable if the objective elements of design like "simplicity-

complexity","symmetry-asymmetry","dynamis!ll-statism" are considered 

separately.For instance,the people I~ho consider their social adap­

tation prior to "realization of their indiviouality" prefer simple­

symmetrical-static designs. 

Colors are known to send messages,but it seems,they also provide 

some functions in clothing.For instance,grey color is considered 



as an economic clothing color,because it can be useG for several 

and contradictory purposes.Professional,sportive or aesthetic " 
images,attention draHing or disguising functions are provined by 

grey color in any kind of social environment.Moreover,a grey colored 

clothing item can be harmoniously matched with different colored 

clothing items.It disguises soilen and worned out material.So, 

grey color is liked and used as a multi-uurT)ose economic color in 

clothing. 

It seems that clothing is identified with some life-s1:yles.Hodern. 

innovative woman who try to develop her individuality and self-wor­

thyness care herself hy improving her look and her self-image in a 

determined way:she follo·ws fashion and innovations. 

Some people seem to use clothing as a means of social acceptance in 

traditional environments.This conservative,classical,conforming 

clothing 9re2te respect and thus social acceptance. 

Some people create sympathy and liking by means of "tasteful cloths". 

Some other neoole seem to make shopPing of unnecessary cloths to 

compensate personal disillusion. 

Some people seek a relaxing physical harmony between their body and 

their cloths:clothing should be soft and just fit bbdy. like a natural 

fur. 

Brand loyalty and value perception seem to be closelY related ~tith 

status-prestige seeking motive.Frequently renewed,expensive hranded 

cloths symbolize economic po~'er. 

To sum up,clothing reflects,help~tG inentify,and satisfy the needs 



of any personality:conformistic or unconformistic,perfectionist or 

down-to-earth, defensive or extrovert, leader or follo·"er. 



APPENDIX 

• 



Clothing "ease" vs. "appearance" preference (\,/8) 

Ease Appearance 

Q16.shopping orientation 

a.regular 2 ! >- 21 91% 

b.irregular 25 93),0 47 

Q37.1iking broun color 

a.like' 21 84~~ 37 

b.dislike 4 ! , 31 89# 

Q40.fashion information 

a.well informad 9 ~ 
) 45 83% 

b.uninformed 18 67i. 23 

Q42.perceived achievement satisfaction 

a.satisfied 13 23 

b.unsatisfied 14 '$ 45 76'/0 I 

Q49.clothing expendlt"lre 

a.no 7 5 

b.yes 18 '$ 55 75% 

Q70.life satisfaction level 

a",satisfied 18 6710 34 

f b.unsatisfied 9 34 

Qij~.importance of social image 

a .. unimportant 13 22 ~ 
b.important 14 46 68~ 

Q92.perceived self worthyness 

a.high • 16 55 8570 

i b.low 11 10 



Clothing color contrast preference \Q10) 

S'i.milar Contrasting 
shades shades 

Q3.design simplicity vs comlexity preference 

a.complex design 17 
~ 

27 6910 

b. simple design 38 69f& 12 f 
Q17.cloth variety preference 

a.various cloths for various places 38 69~5 17 

b.multi purpose cloth 17 t 22 

Q25.color harmony preference 

a.single color harmony 34 8 
~ 

b.multi color harmony 21 31 791' 

Q28.nudity disturbance 

a.nudity confident 37 67~& 16 

t b.nudity disturbed 18 22 

Q31.clothing color tone preference 

a.lively colored cloths 8 
~ 

14 

b.pastel colored cloths 43 8476 21 

Q41.optimism vs pessimism 

a. optimistic 15 75% • 5 

b.pessimistic 38 34 



Respect vs aesthetic creating cloth preference(~ll) 

respect aesthetic 
creating creating 

Q13.age look preference 

a.young appearance 10 64 84,6 

b.mature appearance 6 12 1 
Q19.authoritarian vs tolerant look preference 

a.authoritarian 7 5 t 
b.tolerant 9 71 °3'· " ,. 

Q40.fashion information 

a.well informed 5 49 63,6 

b.uninformed 11 29 t 
Q44.sex 

a.female 7 58 74~: 

i b.male 9 20 

Q57.costume's influence on manners 

a.think influential 15 94>, 47 

t b.think not influential 1 30 



Cloth variety preference ~~17) 

Q3.design simplicity complexity preference 

a.complex design 

b.simple design 

'.,!10. clothing color contrast preference 

a.similar shades 

b.contrasting shades 

Q50.use of grey color in clothing 

a.user 

b.non user 

~53.perceived level of clothing taste 

a.high 

b.low 

various multi purpose 
cloths cloth 

20 25 

35 67n- 16 

38 

17 

27 

27 

6910 

1 
17 

22 

31 

10 

31 72~~~ 12 

24 29 

7610 

1 

~ 
7170 



Authoritarian vs tolerant look preference(~19) 

authoritarian tolerant 

Wll.respect vs aesthetic creating cloth pref. 

a.respect creating 7 9 t 
b.aesthetic creating 5 71 CS9iO 

Q37.1iking yellow color 

a.like 6 52 65;0 

b.dislike 6 28 t 
Q40.fashion information 

a. \'iell informed 2 52 961J 

b.uninformed 10 30 i 
Q44. sex 

a.female 4 59 72i. 

b,male 8 23 .1 
Q50.use of black color in clothing 

a.user 3 53 65,0 

b.non user 9 29 1 
:;;]54.1iking shopping 

a.dislike 5 14 ~ 
b.like 7 68 6310 

• 
Q6 O.iIDportance of private pains value in clothing 

. . 

a.important 7 68 84,0 
j. 

b.unimportant 5 13 

.. ~ 



Q63.adoption of rules in clothing 

a."no rule" attitude 

b.adopt rules 

Q66.physical aesthetic self sufficiency 

a.dissatisfied 

b. satisfied 

Q78.1iking make up 

a.dislike 

-b. like 

Q85.1iking fashion shows 

a.like 

b.dislike 

Q87.skin touch sensitivity 

a.sensitive 

b.non sensitive 

Q88.perceived clumsyness 

a.clumsy 

b.not clumsy 

authoritarian tolerant 

4 

5 

7 

8 

4 

5 

7 

7 

5 

5 

7 

53 

29 

17 

65 

25 

56 

57 

24 

65,. 

i 

61 747 

21 1 

9 

73 

.... 



l"iusic rhythm preference (I.,I;'%) 

l'ily I.hlllic 

Q5.design balance preference 

a.asymmetrical(imbalance) 

b.symmetrical (balance) 

~24.clothing social orientation 

a.conservative conformistic 

b.fashion innovation oriented 

Q30.clothing physical defect hiding 

vs beauty emphasizing orientation 

a.defect hiding cloths 

b.beauty emphasizing cloths 

\i36.upper class vs moderate ne ighborhorJu 

a. upper class 

b.moderate 

~83.place oriented dressing 

a.yes 

b.no 

~47. income 

a.lower 
• 

b.higher 

27 

14 

20 

21 

8 

33 

26 

15 

22 

20 

25 

16 

music slow music 

66% 20 

1 26 

33 731. 

12 i 

~ 18 6'::J7b 

26 

37 86~; 

6 1 

33 72~o 

13 t 

16 

30 G5 ". 



Color harmony preference (Q25~ 

single color multi color 

Q3.design simplicity complexity preference 

a.complex design 

b.simple design 

Q10.clothing color contrast preference 

a.similar shades 

b.contrasting shades 

Q37.1iking yellow color 

a.like 

b.dislike 

Q37.1iking red color 

a.like 

Q37.1iking grey color 

a.like 

b.dislike 

Q50.use of red color in clothing 

a.user 

b.non user 

Q50~use of grey color in clothing 

a.user 

b.non user 

harmony harmony 

15 

28 

34 

8 

21 

22 

27 

16 

35 

8 

6 

2Sl 

23 

21 

31 

37 

14 

44 

8 

81% 31 

l---~ 21 

85% 

i 

72% 

t--." 27 82% 

37 86,0 25 

34 

9 

'-

79% 23 

t--+> 28 76% 



Qualityvs price orientation (Q26) 
quality 
oriented 

price 
oriented' 

Q9.shop loyalty 

a.shop loyal 

b.non loyal 33 35 
t 

88; 

Q58.need consideration in appreciated cloth purchase 

a.appreciation is enough 

b.consider need 

Q59.importance of well dressing 

a.very important 

b.less important 

Q72.value loss perception in worn cloths 

a.yes 

b.no 

Q37.liking grey 

a.like 

b.dislike 

Q72. value loss 

a.yes 

b.no 

Shop loyalty (Q9) 

color 

perception in worn cloths 

35 73j~~ 13 

21 27 

50 89)'0 

6 1 
25 

14 

35 731;'~13 

21 27 

shop non 
loyal loyal 

17 > 49 

11 18 

21 75;, 27 

1 7 41 

73 

! 
73 

f. 



Innovative vs conservative cloth preference (~27) 

Q5.design balance preference 

a.asymmetrical 

b.symmetrical 

~7.appearance active vs passive attitude 

a.being admired 

b.admire others 

Q24. clothing social ori.entation 

a.conservative conformistic 

b.fashion innovation oriented 

'~40;perce ived level of fashion information 

a.well informed 

b.uninformed 

~44.sex 

a. female 

b.male 

Q53.perceived level of clothing taste 

a.high 

b.low 

Q62.self image reflection on clothing 

a.perceived 

b.not perceived 

innovative 
cloth 

conservativE 
cloth 

37 71" ... ~'---- 15 

20 21 

49 73'/o~'--- 18 

11 

27 

28 

41 

19 

14 

16 

3J 

5 

77/0_-12 

23 

16 

33 77'1; ... "--10 

27 25 

52 70/ .... "'-- 22 

13 

66, 

r 

.... 



i=ovative conservative 

cloth cloth 

Q63.adoption of rules in clothing 

a. "no rule" attitude 44 7710 • 13 

b.adopt rules 16 22 

Q64.style preference in clothing 

a.non different style 37 30 88" 

b.different style 22 8570 .. 4 i 
Q69. clothing uniqueness need 

a.yes 51 6710 • 25 

b.no 9 10 

Q78. perce ived liking of make up 

a.dislike 17 

~2~ .. 

18 

b.like 43 16 

Q89.self adjustment need 

a.high 54 65~(, ( 29 

b.lo~1 6 6 



thing's use in hiding physical defects vs emphasizing beauties(Q30) 

Q22.music rhythm preference 

a.rhythmic music preference 

b.slow music preference 

Q23.personality defect hiding orientation 

a.defect hiding 

b.non defect hiding 

Q24.clothing social orientation 

a.conservative conformistic 

b.fsahion innovation oriented 

Q59.importance of well dressing 

a.very important 

b.less important 

Q68.classical clothing taste 

a.yes 

b.no 

Q71.risk perception in wearing own cloths 

a.risk perceiver 

b.non perceiver 

Q88.perceived clumsyness 

a.clumsy 

b.not clumsy 

defect 
hiding 
cloths 

8 

18 

17 

lu 

21 

6 

17 

10 

11 

16 

7 

20 

beauty 
emphasizing 

cloths 

33 

26 

19 

44 

31 

27 

52 

10 

25 

38 

11 

52 

7 

56. 

l 
70% 

t 
83% 

1.r 



Liking black color (~37) 

like dislike 

Q14.picture taste 

a.prefer portrait 26 O! 6:'0 <if-- 1 t 
b.prefer panorama 46 21 95;0 

Q24.clothing social orientation 

a.conservative conformistic 39 17 65/' 

b.fashion innovation oriented 30 91,'0--3 1 
Q28.nudity disturbance 

a.nudity confident 47 64t6+-- 7 t 
b.nudity disturbed 26 14 67/0 

<;t33.scientific orientation 

a.social sciences 59 847. 12 

b.positive sciences 11 1 7 

1,!37.1iking pink color 

a.like 48 677. 5 

b.dislike 24 i 17 

Q40.fashion information 

a.well informed 49 67% -- 5 ! 
b.uninformed 24 17 77% 

Q44.sex 

a.female 58 79'7~ 7 

l8~~ b.male 15 1 15 



Q46.dressing time 

a.little 

b.much 

Q50.use of black color in clothing 

a.user 

b.non user 

,<69.clothing uniqueness need 

a.yes 

b.no 

Q78.perceived liking of make up 

a.dislike 

b.like 

~86.importance of social image 

a.unimportant 

b.important 

~92.perceived self worthyness 

a.high 

b.low 

, 

lilte dislike 

30 15 

3d 86,0- 6 

56 

17 

66 

7 

21 

51 

24 

49 

58 

12 

90/'0 

1 

~ 
7170 

. 

1 

21 

10 

12 

14 

8 

11 

11 

13 

9 

1. 



Liking yellow color ~"'37) 

Q12.clothing color light preference 

a.light tones 

b.dark tones 

Q19.authoritarian vs tolerant look preference 

a.authoritarian 

b.tolerant 

Q25.color harmony preference 

a.single color harmony 

h.multi color harmony 

Q26.quality vs price orientation 

a.quality oriented 

b.price oriented 

Q28.nudity disturbance 

a.nudity confident 

b.nudity disturbed 

Q50.use of yellow color in clothing 

a.user 

b.non user 

Q70.1ife satisfaction level 

a.satisfied 

b.unsatisfied 

like dislike 

34 77'10 ~10 

22 23 

6 6 

52 6510 -- 28 

21 22 

37 73>"_14 

43 

15 

72'/0 

t 
17 

19 

21 19 

40 35 

28 23 

31 701~~13 

. , 

'/ 



like dislike 

Q81.softness of cloths 

a.important 32 • 12 61yo 

b.unimportant 26 24 

Q84.social trust 

a.high 29 7l1~oE-12 

b.low 29 24 



Fashion information (W40) 

well 
informed uninformed 

Q3.design simplicity vs complexity preference 

a.complex design 

b.simple design 

Q7.appearance active vs passive attitude 

a.being admired 

b.admire others 

Q8.clothing ease vs appearance preference 

a.ease comfort more important 

b.appearance more important. 

20 25 

43 

11 

9 

45 

8070 

1 
2.;. 

17 

18 

23 

Qll.respect vs aesthetic creating cloth preference 

a.respect creating 

b.aesthetic creating 

Q14.picture taste 

a.prefer portrait 

b.prefer picture of panorama 

Q19.authoritarian vs tolerant look preference 

a.authoritarian 

b,tolerant 

Q23.personality defect hiding orientation 

a. defect hiding 

b.open 

5 

..... 49 

11 

29 

18 67)6-- 9 

35 33 

2 1 10 

52 96)0 30 

16 t 21 

30 70,0 21 



Q24.clothing social orientation 

a.conservative conformistic 

b.fashion innovation oriented 

well 
informed 

28 

24 

Q27.innovative vs conservative cloth preference 

a.innovative cloth 

b.conservative cloth 

Q37.1iking black color 

a.like 

b.dislike 

Q44. sex 

a.female 

b.male 

Q46.dressing time 

a.little 

b.much 

Q50.use of black color in clothing 

a.user 

b.non user 

Q54.1iking shopping 

a.dislike 

41 

12 

49 

5 

77;, 

i 

91;) 

1 

47 871' 

7 1 

21 

31 

38 

16 

3 

70;, 

i 

uninformed 

29 

9 

19 

23 

24 

17 

18 

24 

25 

13 

19 

23 

17 

78% 

1 

66»\ 

1 

b.like 
51 67.,. -~,.,.. 25 

Q56.personality reflecting clothing preference 

b.not reflecting 

37 69;. 

17 i 
20 

a.reflecting 
22 



Q6,.adoption of rules in clothing 

" a. no rule" attitude 

b.adopt rules 

Q69.clothing uniqueness need 

a.yes 

b.no 

Q47.income 

a.low 

b.high 

Q78.1iking make up 

a.dislike 

b.like 

Q85.1iking fashion shows 

a.like 

b.dislike 

Q92.self worthyness 

a.high 

b.low 

well 
informed 

.36 

18 

49 

5 

24 

uninformed 

21 

21 

27 

15 

2, 
,2 651& -_~ 17 

12 

41 

4, 
11 

48 92% 

4 i 

2, 
12 

20 

21 

24 

17 



Sex (i,!44) 

:Female i'.ale 

Wll.respect vs aesthetic creating cloth prefer. 

a.respect creating 

b.aesthetic 

~l~.authoritarian vs tolerant look ~reference 

a.authoritarian 

b.tolerant 

Q27.innovative vs conservative cloth preference 

a.innovative cloth 

b.conservative cloth 

~37.1iking black color 

a.like 

b.dislike 

I.t37.1iking white color 

a.like 

b.dislike 

Q37.1iking broun color 

a.like 

b.dislike 

~37.1iking pink color 

a.like 

b.dislike 

~40.fashion information 

a.well informed 

b.uninformed 

7 9 

58 74f, ...... 20 

4 d 

59 72)..-23 

46 77,0--14 

l~ 16 

7 15 

2::J 

35 

7 

23 

36 

2d 

23 

7 

7 46 

Ib 

dt7~~ 
23 

47 



:F'eInale j·:ale 

Q46.9.r essing time 

a.little 24 22 y'" b.much 36 02/, ~ 0 

",48.hair care time 

a.little 3u 25 'f' -a. much 20 ') 

t.i51.J.use of black color in clothing 

a.user 40 d4" ~ 

b.non user 17 i 22 

i.i50.use of white color in clothini; 

a.user 41 75%-14 

b.non user 24 17 

Q50.use of broUT, color i,l clothing 

a.user 25 24 77,. 

o.non user 3~ 7 t 
Q54.perceived level of lilting shopping 

a.dislike 7 l 13 

b.like 5b b910 18 

Q56.personality reflecting clothing preference 

a.reflecting 44 77i,-13 

b.non reflecting 21 18 

Q69. clothing uniqueness need (exclus ive) 

a.yes 58 89/0-10 

b.no 7 13 



Q78.1iking make up 

a. dislike 

b.like 

.,!85.1 iking fashion sho~ls 

a.like 

b.dislike 

·~d7.skin touch sensitivity 

a. sensitive 

b.non sensitive 

Female ,·,ale 

1:J 16 

46 71/0,<,-14· 

49 77/0-14 

15 17 

53 82,;-17 

12 14 



Cise of grey color in clothing(",50) 

~7.appearance active vs passive attitude 

a.being admired 

b.admire others 

Q12.clothing color light preference 

a.light tones 

b.dark tones 

Q17.cloth variety preference 

a.various cloths 

b.multi purpose cloth 

Q25.color harmony preference 

a.single color harmony 

b.multi color harmony 

~29.cloth harmonious vs liked colors preference 

a.colors in harmony with DIy skin eye hair 

b.colors that I like 

~31.clothing color tone preference 

a.lively colorad cloths 

b.pastel colored cloths 

W34. attention dravling appearance 

a.attractive 

b.not drawing attention 

user non user 

44 67:r<:- 22 

14 1"-

21 22 

33 731)+-12 

27 27 

23 26 

18 1S> 

7 

44 

15 

20 

46 34 

11 100/0 __ 0 , 



Likin 
Q37.1iking grey color 

a.like 

b.dislike 

Q42.perceived achievement satisfaction 

a. satisfied 

b.unsatisfied 

Q59.importance of well dressing 

a.important 

b.unimportant 

user non user 

53 

4 

12 

25 

27 75i' -- 9 

31 26 

47 641J~7 

10 10 



Costumes influence on manners (~57) 

influential not influent: 

~ll.respect vs aesthetic creating 
cloth preference 

a.respect creating 

b.aesthetic creating 

Q32.clothing taste dependency 

a.consulting 

b.free 

'.!.37.liking blue color 

a.like 

b.dislike 

Q50.use of green color in clothing 

a.user 

b.non user 

Q58.need consideration in 
appreciated cloth purchase 

a.appreciation is enough 

b.consider need 

~62.self image reflection on clothing 

a. perce ived 

b.not perceived 

Q75.fashion conformism 

a.follower conformist 

b.non follower 

QS'.place oriented dressing 

a.yes 

b.no 

15 94;0 ...... ---

47 

40 

22 

56 6cs)i> ~E;----

6 

21 

42 

28 

35 7310 "+(--

52 831' 

11 i 

45 

18 

?lie 

i 

43 6916 

19 i 

1 

30 

9 

23 

26 

5 

15 

16 

19 

13 

23 

9 

15 

17 

15 

17 



QUESTIONNAIRE 

you prefer. 
~---,..--...---,........--" 

13. 

q2 ,one pair of hair styles are given for each of the three 

different face shapes.please mark the hairstyle that~u~ 

think is appropriate to each face shape in terms of aesthetic 

considerations. 

(~ 
~ 

~1 .c'1 .I'.~ 
~ ',)": k-4~ f(\ ) i; ''Ii '-'-'~ t . ,\ .): 

...... / ' ~'-/ \/ ~7 
,--' ~ . . 

A. 'S. A. 'B. ./A. '8. 
q3.please mark the design you ~refer. . 'F'. _Ir"~ '!"!J£l"", ... ,"'!, P ......... "'"'x""-.. , ... ,_ • ., .. _s:a_ 

- !"" ']I 1l ., ~ 

J' I ~ 
~Ii" iIiIl'" A. ~ AI 1'> • .I .• ~ •• ' .. ..I . it?&: -,- z:I ,-."5 t - r-"-C 

.considering the clues given in the figure, 

please specify the characteristics of a 

man to whom this clothing is likely to 

belong {please express your own opinion', 

• • • • • • • • • • • • • • • • • • • 

• •••••••••••••••••• 

· .................. . 
q4.please mark the ~sign you prefer. 

A. fl. 



q5.please mark the design you prefer. 

'S . 

• two phrases are given in the questions below. please'1mark the one 

which is appropriate for you. 

, 
q6.aJbefore 1 go shopping,l decide what 1 need,what 1 will buy. 

b~jt isn"'t always wise to plan for the future,because many 

things turn out to be a matter of good or bad fortune anyhovi. 

q7~~/when 1 am among people,l would like them to notice my appearance, 

and 1 like to be admired. 

b)l like to watch peole whose taste for clothing and beauty 1 admire. 

q8.a)when 1 go a place important for me,l consider my costume's 

comfortability. 

b)when 1 go a place important for me,l consider my costume having 

a no.defect appearance. 

q9.~}l shop directly from the shops that produce /sell tasteful 

cloths. 

b}l find the suitable cloth only after searching and trying. 

qlo.a)l like the colors of the cloth that 1 choose to have similar 

shades. 

b)l like the colors of the cloth that 1 choose to create harmo· 

nious contrasts. 

qll.a)it is important that costumes create respect. 

b)aesthetic beauty is important in costumes. 

ql2.a)l like light colors in my clothing. 



bll like dark colors in my clothing. 

q13.a11 like young appearance. 

b)l like mature appearance. 

qI4.a)1 like portraits. 

b)l like pictures of panorama. 

ql5.alstriking and chic cloths are beautiful. 

b)simple and chic cloths are beautiful. 

qI6.a)I buy cloths at certain times. 

b)l buy cloths whenever I need them. 

qI7.a)1 like my costumes to have variety suitable to different places 

and situations. 

b)l like my costumes to be the type I can wepr anywhere. 

qI8.a)1 don't like to lose a competition I consider important. 

b)even if I lose,l find almost the same pleasure. 

qI9.a) leaving an authoritarian impression is important. 

b)leaving a tolerant~relaxing impression is important. 

q20.a)1 buy ready-made cloths (if possible). 

b)l either make my cloths myself or have them tailor-made(if pos.). 

q21.a)achievement is a matter of hard work, luck has little or 

nothing to do with it. 

b) achievement depe.nmaIl1e.:inli on being::in the right place at 

the right time. 

q22.a)1 like rhythmic music. 

b) I like slow music. 

q23.a)humans naturally hide their defects. 

b) personal defects need not be hidden. 

q24. a)1 try to conform to majority,l try to avoid to dress in a 

way people I respect would diBlike. 



bll like to participate in innovations and 1 like to follow 

fashion. 

q25. a)1 like to wear cloths that a single color dominates. 

b)l like to wear cloths having more than one color. 

q26.a even if expensive,l buy cloths whose quality 1 a~ sure of. 

b~l consider price,l want to make sure of not being cheated. 

q27. a )when choosing clothing,l look for new and creative forms,l 

like to make changes. 

b)when choosing clothing,l don t feel a need to change my habits. 

q28.a)if there were no conditioning,nudity would naturally be dis­

turbing. 

q29.a)it is important that the colors of clothing 1 prefered are in 

harmony with my hair eye skin color. 

b) it is important that the colors of clothing 1 prefered are the 

colors 1 like. 

q30 .a) it is important that cloths cover physical defects. 

b) it is important that cloths emphasize physical beauties. 

q3l.a)1 like to wear lively colored cloths. 

b) 1 like to wear pastel colored cloths. 

q32.a)when 1 decide what to wear,l consult the people whose ideas 

1 respect. 

b) 1 feel free to dress as 1 wish. 

q33. a) 1 am interested in social sciences. 

b) 1 am interested in positive sciences. 

q34.a)an attractive look i important. 

b)a look which doesn't draw attention is important. 

4' 



q35. 

{ 

A .considering the clues given in the figure, 

please specifY the characteristics of a 

man to whom this clothing is likely to 

belong (please express your own opinion). 

q36.a my residence is in an upper class neighborhood. 

b my residence is in a moderate neighborhood • 

• Mark with an "x" at what degree you like the colors below. 

a)I like very much b)I like c)I don t like much djI don t like at all 

I.white 

2.black 

3.blue 

4.yellow 

5.red 

6.green 

7.broun 

8.pink 

9.grey 

l~.other~ ••••••••••• 



l8.#hich one of the costumes below would you recommend to a man who 

would like to appear taller'( 

- '-

( , 

i 1 l' 
~ ~. ! 

- '-

( ) 

q39.1 keep the meaningful cloths that I like. 

a)all of them b.most of them c.some of them d.none of them 

q40.how informed do you think you are about fashion. 

a.very much informed b.informed c.not much informed d.not informed 

q41.international problems,in the coming 20 years,appear to become= 

a.much better b.better c.worse d.much worse 

q42.1 think I am as successful as I wish. 

a.very frequently b.frequently c.sometimes d.almost never 

q43.how do you generally prefer to spend your holidays. 

a.alone b.couple c.family d.friends jin group 

q44.my sexuality= 

a.female b.male 

q45. .considering the clues given in the figure 

please specify the characteristics of a 

woman to whom this clothing is likely 

to belong(please express your own opinio~ 

q46.the time 1 spend for dressing per day= •••••••••••••••••••• 



q47.a our income is not sUfficient 

b our income is equal to our expenditures 

c our income is more than our expenditures 

q48.the time 1 spend for hair care per day= ••••••••••••••••• 

q49.quantitative order of my expenditures,in the subjects 1 decide 

myself= 

1 ........... . 

2 •••••••••••• 

3 •••••••••••• 

q50.mark with an x how frequently the colors below are found on your 

costumes. 

a.very frequently b.frequently c.sometimes d.almost never 

l.white 

2.black 

,.blue 

4.yellow 

5.red 

6.green 

7.brown 

8.grey 

9.pink 

lO.other= •••••••••• • 

q51. 
.considering the clues given in the 

figure,please specify the characteris 

tics of a man to whom this clothing 

is likely to belong(please express 

your own opinion). 

.... ... 



Response category for the following questions= 

a.l hold the same view 

b.l hold partly the same view 

c.l hold partly the opposite view 

q52.1 like to have a rich wardrobe. 

q53.1 have a good taste for clothing. 

q54.1 don t like shopping. 

q55,1 change immediately when my costume is soiled. 

q56.1 like my personality to be reflected in my clothing. 

q57.people adjust their manners to their costumes. 

q58.when 1 meet something 1 like,l buy without thinking if 1 need it. 

q59.a part of good living is well dressing. 

q60.there should be a pains value in my clothing only known to me. 

q61.fashion is a way of getting more money from people. 

q62.external appearance,costume reflect what people think of themselves. 

q63.there should be no rule in clothing. 

q64.1 don t buy cloths which would make me look different from others. 

q65.when 1 buy something new,l wear it after waiting sometima;when 

my eyes become familiar with it. 

q66.1 worry that 1 am not more beautiful/handsome. 

q67.it happens that 1 wear cloths that others don t like 1 wear. 

q68.more attractive dresses had been worn in past times. 

q69.1 don t like to see others wear the same things 1 am wearing. 

q7U.my daily life is full of interesting things. 

q71.1 have cloths that 1 can t dare to wear. 

q72.the things 1 wear sometime lose from their value in my eyes. 



q.73. .considering the clues given in the figure, 

please specify the characteristics of a 

woman to whom this clothing is likely 

to belong(please specify your own opinion) 

I w 
I 

~74.l control doors-windows-faucets before leaving home. 

q7S.l follow new fashion only after 1 see on others and my eyes 

become familiar with it. 

q76.a tasteful person wouldn't dress tastelessly. 

q77.there are opportunities 1 missed because 1 can't decide rapidly. 

q78.l don t like make up. 

q79.l dream. 

q80.it is important that if others like or dislike being together 

with me. 

q8l.softness of cloths are as important as their appearance. 

q82.l have difficulty in beginning a new work. 

q83.l dress according to the pecularities and necessities of the 

place 1 go. 

g84.if you trust others they will be just to you. 

g8S.l like to watch fashion shows. 

g86.l don t consider other's opinion of me important. 

q87.my skin is very sensitive to touch. 

q88.l feel clumsy. 

q89.l mostly do what is right. 

Jio 



q96. 

. \ 

. , 

.considering the clues given in the 

figure,please specify the characte. 

ristics of a man to whom this 

clothing is likely to belong(please 

specify your own opinion). 

q9l.l like to solve puzzles and problems that others have difficulty 

with. 

q92.l am an important person. 



GiYiM MOTiVASYONLARI ANKETi 

.lIer sayfa bitince liitfen arkaya katlaY~nl.z.ve bu sayfalara geri donmeyiniz. 

1.A§a~1daki desenlerden tercih etti~inizi i§aretleyiniz. 

4. 

A. B. 

b. 

Yandaki soruda veri len giyimle ilgili i'Duclarl.nl. de~erlen 

clirerek,size gore bu 1ayafetin,ne gibi ozelliklere sahin 

bir erke~e ait olabilece~ini belirtiniz. 

· .................... . 
· . ,. .................. . 
· .................... . 
· .................... . 

5 .A,!:,aI)1daJt1",· ",d",e .. Sre_n_l_e~r!lid~e!llnrt-,ercih etti;;rinizi i§aretleyiniz. 

)':"'-. ~..,.(~~ 

A. 8. 

~ t 'h etti~_inizi i~aretleyiniz. 6.A~agl.daki desenler~]en erC1 

~.~~~, .. ~ 
A. B. 



.ller soruda i'k.i~er cumle verilmi~tir .1Inz:ttJ is! size <laha uyrJllll geliyorsa 
i~aretleyiniz. 

1.A)Giyim eflyas1 a11~veri~i~e t:;l.'kaca?'jl.m zaman,naye ihtiyacl.lII olifu~una ,ne 
alaca~l.ma onceden karar veririm. 

B) ilerisini planlamak herzaman akl.l11ca de'~ildir ,c;UnkU zaten bir 90)t ~ey iyi 

ya da kotU,raslant1 me.selasidir. 

2.A)Dl.ljarl.da toplum ic:;:indeyken, insan lar1n gOrUnti~timti farketmesinrlen ve 

, bel;jenilmekten ho~lan1nm. 
B)Giyim zevkin1 ve gUzelli~ini begendi~im insanlarl. seyretmeyi severim. 

3.A)Benim 191n anemli bir yare qinerken,k1yafetimin rahat olmas1na dikkat 
ederim. 

B)Benim it;in anemli bir yere giderken.ll::1yafetimin qoriinUmUniin kusursuz 

olmas~na dikkat ederim. 

4.A)A11§veri~imi do~rudan,zevkli qiysi yanan/satan ma~azalarnan yanar1m. 

B)Kendime yak1~an kl.yafeti ancak arayara]~ ve deneyerek buluyorum. 

5.A)Se<;ti~im k1yafetlerdeki renklerin,yakl.n tonlarna olmasl.n1 isterim. 

B)Sec;ti~im kl.yafetlerdeki renklerin,uyumlu kontrast yaratmaS1nl. severim. 

6.A)K1yafetlerin saygl. uyand1rmas1 onemlidir. 

B)K1yafetlerde estetik-gUzellik onemlidir. 
7.A)Giyimimde a~1k renkleri severim. 

B)Giyimimde koyu renkleri severim. 

8.A)Gen~ bir gorUnlimden ho~lan1r1m. 
B)Olgun bir gorlinUmden ho~lan1r1m. 

9.A)Portre konulu resimleri severim. 
B)Manzara konulu resimleri severim. 

lO.A)Gosteri~li ve ~1k k1yafetler qlizeldir. 
B)Sade ve ~1k k1yafetler glizeldir. 

11.A)Belirli zamanlarda giyim e~yas1 almnya G1kar1m. 
B)Giyim sI}yas1 almaya tamamen ihtiyaca ba~~11 olarak (,akar1m. 

12.A)De~ili'ik yer ve durumlar i<;j.n,k1yafetlerimin ge~itli olmas1n1 isterim. 

B)K1yafetlerimin <;o~unun,her yere qiyebilece~im tUrd en olmasl.nl. isterim. 

13.A)Onem verdiljim bir yarl.f}l. kaybetmekten h051anmam. 

B)Kaybetsem de,hemen hemen ayni ?evJ;.i a11rl.m. 
14. Yandaki soruda veri len qiyimle ilqili inu~~1:,!!.!; 

de~erlendirerek,size gnre bu k1yafetin,ne qihi 

ozelliklere sahin bir 12arhna ait olabilece~ini helirtiniz.' 

· ................... . 
· ................... . 
· ................... . 
· .............. -: .... . 



15.A)SazUnU dinletecek bir gorUnUm-izlenim bl.rakmak onemlidir. 

B)lIo,!}90rtilU,rahat ettirici bir Cloriiniim-i?lenim bl.rakmak onemlidir. 

16.A)Giysilerimi (imk!n olursa), ha?1r qiyimden( konfeksiyon) ahnm. 

B)Giysilerimi (imkAn olursa), terziye diktirir veya l-:encHm dikerim. 

17.A)Ba,!}arl.,sl.kl. bir 9all.~ma i~idir,~ansl.n ya 90kaz,ya da hi~ rolU yoktur. 

B)Baoilarl.,do~ru zamanda do?jru yerde olmaya bagll.d1r. 

18.A)n.itmik,hareketli mUzik tiirlerini severim. 

B)Uafif mlizik tUrlerini severim. 

19.A)±nsan do~al olarak kusurlarlnl qizlcr. 
B)Ki;isel kusurlann bilinmesi ~ekini1eccJ' bir ~ey deljilrlir. 

20.A)9o~unlu~a uymaya,saygl nuydugum insanlara tars gelecek sekilde 
giyinmekten kaC;:l.nmaya ~a11"1rl.m. 

B)Yenilik hareketlerine katllmaktan,modaYl uygulamal<:tan ho~lanlnm. 
21.A)Tek rengin hakim oldu~u klyafetler qiymekten ho~lanlrlm. 

B)Birkac; renkten olu~an klyafetler giymekten ho~lanlnm. 

22.A)Pahall da olsa,kalitesinden emin oldu~um '1iyim e~yasl al,r,m. 

B)Fiyata dikkat eder,Kazlklanmadl.~l.mdan emin olmak isterim. 
23.A)Kl.yafet segerken,yeni ve yaratl.cl. bi~imler arar,(1egi~i~lik yapmaktan 

ho:}lanl.rl.m. 

B)Klyafet se~erken all~kanllklarlml de~i~tirmek ihtiyaclnl hissetmem. 
24.A)l,jartlandlrmalar olmasa,C;lPlakllk rahatsl? etmezdi. 

B)l,jartlandlrmalar olmasa da,do~al olarak 91p1akllk rahatsl? ederdi. 
25.A)Sec;ti~im klyafetlerdeki renklerin,sac;-goz-ten rengime uyumu on~mlidir. 

I . B) Se9tiOim ka"yafetl~rdeki ren1<lerin I sevnir'lim renkler olmasl. onem\inir. 
l' 
." 26 .A) Kl.yafetlerin fiziksel kusurlarl. c.irtchilmesi onemlidir. 

3d.:.:r ';'tl./,'o 
B)Kl.yafetlerin fiziksel belir"inle§tirebilmesi nnemU,lir. 

27.A)Canll renkli klyafet1er giymekten ho~lanlrlm. 
B)Pastel renkli klyafetler giymekten ho~·lanlrlm. 

28.A)Ne giyece~ime karar verirken.fikirlerine saY'1l duy~u~um insanlarln 

tavsiyelerini almak isterim. 

B)tstedi~im gibi '1iyinmekte kendimi oz'1iir hisse~erim. 

29.A)Sosya1 bilimlere ilgi duyuyorum. 

B)Fen hi1imlerine i1'1i duyuyorum. 

30 .A) ~ekici bir '1ori;niim onemlirlir. 

B)Dikkati gekmeyen 

31. A 
bir goriiniim onemlic1ir. 

Yandaki sorurla verilen qiyimle ilqi 1i in~1~!n! 

cleljerlcJ"lclircrel: I 8i7.:.0 (J0re bu ll:1yafet.in, ne <lihi 

~tikJ5':!_I2Q :JoJLi.., hir erkcl'1e ait olahj lor.c/Hlli holirtini: 

· .: .......................... . 
· ......................... . 
· ........................... . 
· .......................... .. 



32.A)LUks saY11an bir semtte oturuyorum. 

B)Orta ha11i bir semtte oturuyorum. 

-A~a~1d~ki renkleri ne derece sevdi~inizi,bir "x" 
gOK SEVERiM SEVERIM PEK SEV}mM 

i1e i~aretleyiniz. 
HIg SEVMEM 

1.Beyaz •...••• --------------------------2.Siyah •••.••• ____________________________________________ _ 
3 .NaviO' ........... • __________________________________________ _ 

4.Sar1 •••••••• ________________________________________ ___ 
5.K1rm1z1 ••••• ____________________________________________ _ 
6.Ye~il ••••••• ______________________________________ __ 

7.Kahverengi •• ____________________________________________ _ 
8.Pembe ••••••• ______________________________ ~ ____________ _ 

9.Gri ••••••••• ________________ ~ ________________ -----------

10 .DiOer: .......... 
-Daha uzun boylu gorUnmek isteyen bir erke~e.a§a§10aki tak1m elbiseleroen 

hangisini tavsiye eoersiniz? 

. ". o "0 

( ) ( ) () 

1.Sevoi~im an1am11 giysileri saklar1m. 
A)Hepsini B)eO~unu C)Baular1n1 D)l!i9birini 

oldu~unuz kan1s1ndas1n1z? 2 .~:ooa konusunda ne oereee bilgili 
A)eok bilgili B)Olduk9a bilgili C)Pek bUgili saY11mam D)!!i9 bilgili clellH 

3.Uluslararas1 soruhlar geleeek 20 Y110a oyle gorUnUyor ki: 
A)eok iyiye gioecek B)iyiye girleeek C)KotUye gideeek D)9ok kotUye gideeek 

4.Arzulad1§1m kadar ba~ar1l1 oldu§umu dU§UnUyorum. 
A)eck s1k B)S1k C)Bazan D)Hemen hi9 
5.Tatillerinizi genel clarak nas1l gecirmeyi "tercih edersiniz? 
A)Yaln1z B)iki ki§i C)Aileee D)Arkaoa§larla bir1ikte;grup halinde 

6.Cinsiyetim: 
A)Kad1n B)Erkek 

7. Yandaki soruda verilen "giyim1e ilgi1i iouclar1n1 

de~erlendirer~k, siz"e gore bu kl.yafetin,ne gibi 

ozelliklere sahin bir kada4a ait olabilece~ini helirtiniz • 

.. .. .. .. .. .. .. .. . .. .. .. .. .. .. .. .. .. .. .. .. 

.. .. .. .. .. .. .. .. . .. .. .. .. .. .. .. .. .. .. .. .. 

.. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. .. , 

................ ... - .................. .. 

\ 



800Giyinmeye harcadl}'J.m zaman c"!,iinne: ............................ .. 
9.A)Gelirimiz yeterli neljil. 

B)Gelirimiz C]i(ler.imize e!?ltoo 

C)Gelirimiz gioerimi2:nen fazla .. 

10.Sar; hakl.ml.na harcac'hi"'11m zaman '1;jn("le:oo .... ~ ... oo ......... oo ........ 

11.KararlnJ. kendim verdiX,im k 1 . '~ . ann anla,llarr.amrllar1nlJ.n miktClra qore :<;1ralamasJ. : 
1. ••••••••.••••..•.. 

2 ........................... .. 

3 ........................... .. 

4 ................................ . 

-A!}aQ'l.daki renkler layafetlerini:-,:r1e n0 (leT-cee 1...._ ul.~l!..n.L'r.h'r " II '1 . I) ..L X 1 e ~''iarctle~.riniz. 

cm{ SII< srI( Pl\~l\!: 1lp.~·lm Iltr 

I..Beyaz .......... ______________ ._ .. __ . ____ _ 
2 .Siyah ••••••• ________________ _ 

3.Mavi ••••••••. _________ _ 

4.Sar1 ........... ________________ ._ 
5.K1rm1Zl. ••••• _______________ _ 

6. Ye§il ••••••• ___________ . 

7 .Kahverengi. • ________ _ 

8 .Gr i ............ . 
9. Pembe ••••••• , _________ ._. ____ ._. -------

lO.Diger : ••••• ,,-------_._------ --------
Yandaki soruda vcrilen giyimle ilgili inuglar1n1 

def)erlend irerek ,[?i:~e !Jore bu k1yafetin, ne nihi 

ozelliklere 5ahio: hi.r erl:e·,e ait olahilece"'Jini belirtiniz. 

· ............................. . 
.. .. . .. . .. .. .. . .. .. . .. .. .. .. .. .. .. .. . 
· ................................... . 
· ............................. .. 

----- ._--_._--
1.Zengin bir gardrohum olmas,n, isterim. 

A)Ayni gorU§teyim B) K1smen ayni <lor .. c) !(aasmen lear:'1 gnrii:,te~rim n) Kar§1 gor. 

2.Giyim zevkim iyidir. 
A)Ayni gorU~teyim D)Kl.smen ayni qor. C)!~1smen ltar~1 gorii!l;teyim D)ICarli1 gore 

3.A11~veri!} yanmaY1 sevmemoo 
A)Ayni gorU~teyim R)T<1smen ayni CJ()roo C)K1smen lear:}1 ClHrii~tcyim D)I:ar~l qor. 

4.K1yafetimde bir nislenme-kirlenme ha1.inde iistiimU hemen np.i'li~irim .. 
A)Ayni gorli~teyim n)1(1smen ayni Clor. c) ·:l.~men kar1'}1 Clnrii~teyim n)T<ar~1 qor. 

5 .. Ki~iliilimin giyimime yans1maSl.nl. scvcrim. 
A)Ayni gorij~teyim D)l<lsmen ayni Clnr. C)'~1srnen kar~1 qoriiste-yim TJ)I",r:,?l Clor. 

M 



6. !nsanlar tavl.rlarl.nl. kl Yafetlerine flc.ire a'larlarlar .. 

A) Ayni gorU~teyim n) J\lsrnen ayni qi:ir. (~) 1-:1. nmcn l~ar.~J. f1orii';lt:p.~dm n) !,anp gar. 

7 .Be§endi~im bir ~eye raslaY1nca, ihtiYClCl.m olun olmarh1'l.nl. n;h~Unrnel\.sizin 
satl.n all.rl.m. 

A)Ayni gorUtilteyirn B)J(l.smen ayni Clor. C)J(1smen kar~l. CJori..i~teyim J))T(ar~l. CJor. 

8.tyi ya:}amanl.n bir par9asl., iyi (1-j yinmp.l:tir. 

A)Ayni gorUfilteyirn B) l(l.smen ayni Clcjr. C) l~l.sJf'lcn ]~ar~l. rycirii.qteyim 1) Kar~l. fJar. 

9.Kl.yafetimde sadece benim bilecerlirn hir ()zenlilik-det')crliliJ.: olmall.. 

A)Ayni gorUlilteyim B)I<l.smen ayni '1Kr. C)Kl.smen 1-;:ar~1. qorij9teyim D)l(ar~l. gor. 

10 .Moda, insanlardan daha fa7.la nara sl.?.(hrmanl.n bir yo luClur .. 

A)Ayni gorUlilteyim R)T<l.smen ayni 'lor .. C}!\l.!'Imen kar~l. qorU~teyim D)I(ar~l gor. 

11.K111..k-klyafet, insanl.n kendi hakk1n(la':i (lij~ijncelerini c:h~a vansl.tl.r. 

A)Ayni garU§teyim n)Kl.smen ayni nor .. C)i·~l.smen kar~l CJarii~teyirn D)l<ar~l. t"Jor. 
12.Giyimne kurallar hir yana atllmall. 

A)Ayni gorii~teyim B)Kl.smen ayni 'lor. C)Klsmen kar~l. 'liirU~teyim D)l{ar~l gar. 

13.Beni herkesten farkll. qasterecel: 'ayafetler sat.ln almam. 

A)Ayni garti~teyim R)Kl.smen ayni gc;r. C:P:lsmen kar~l Clorii5teyim D)!(ar~l Clor. 

14.Yeni bir.!?ey all..nca,bir sUre heklcyin,ry()~iim all.,~tlktan sonra niverim. 

A)Ayni gorti~teyim B)Klsmen ayni Cl(jr. c)i~.l::ancn kar~l qoril~teyim D)I{ar:,l. gar. 
15 .Daha qUzel/yakl.~lkll olmarhlhm icin li?iililriim. 

A)Ayni gorU~teyim B)I<.1smen ayni Clc,r. C)I<J.smen kBt".!;Jl. ClnrH~teyim D)li:ar~l qor. 
16.Ba~kalarl.nln giymemi isteme{li/'Ji ~evleri 1::asten Cliydic)im olur. 

A)Ayni gorli~teyim I3)Kl.smen ayni gar. r.)Kl!:l1len kar;;l. gorU~teyim Dl'\ar~l. gar. 

17.Eski zamanlarda oaha cazin kl.yafet1er qiyiliyormu:!}. 

A)Ayni gorU.!jteyim B)J<lsrnen ayni <lor. C)Kl.smen kar~l. 

18 .Giydi~im bir ~eyi bal1kalarl.nl.n iizerinde ryormekten 

A)Ayni gorUliteyim B)Kl.srnen ayni 'lor .. C)I<l.smcn kar.!?l. 

19.Glinllik ya§anum ilginr; §eylerle dolu. 

gorH~teyifTl 

ho~lanmam. 

Cforij~tevim 

D)Kaql qar. 

D)Kar~1 gar. 

A)Ayni gorli~teyim B)Kl.smen ayni gar. C)Klsmen kar§l. qorii.,teyim D)J(aql (Jar. 

20.Giymeye cesaret enemedie-Jim klvafetlcrirn var. 

A)Ayni gorU,!]teyim B)Kl.smen ayni '10r. C)l<l.smen kar~1 ClHr;i~teyim D)Kar:p qCSr. 

21.Bir slire giydi~irn :}eylerin,zamanltl 007.iimrle"d de~erleri a:!.allr. 

B) Kl.smen ayni ("J')r. C) I<l.smen kar';ll qorii~teyim n) !'ar.,l. gar. 

Yanda'l(i sorudn vcrilen CTiyimle ilaili irmrl2-~_1..!!!. 

dei;)erlenrlirerek,si?e C]ore bu Jayafetin,ne qibi 

ozelliklere ~ahi'" hir '"a{ilna ait olahilecel1ini belirtiniz. 

· ...................... . 
· ..................... . 
· ............... , ...... .. 
· ....................... . 

ederim. 22.Evden G:~kmanan,kan1-nencere-muRlut":\l kontrol 

A)Ayni garij~teyim n)Kl.smen ayni Ilrr. Cp'l.~men l:ar~l qorii~tp.yim V)Kar~l. qor. ,.. -



23.Ye"ni modayl. ancak ba§:kalarl.nl.n Uzerinde gorlin,gozum al.1~t.1ktan sonra 
uygulanm. 

AJAyni gor;i~teyim BJI(1smen ayoi gor. C)Kl.smen kar~1 garli~teyim D)Kar~1 gar. 

24.Zevkli bir insan,zevksiz giyinmez. 

AJAyni gtirU§teyim BJ K1 amen ayoi gtir. c) K1smen kar~1 gClrli~teyim DJJ:ar~1 qor. 

25.~abuk karar veremedi~im i9in,ka9.1rd1~1m f1rsatlar vard1r. 

AJAyoi gorU§teyim B) Kamen ayni gor. c J l(l.smen kar~l. gor\i~teyim DJ Kaql. gor. 

26.~akyajdan ho~lanmam. 

A)Ayni gorU~teyim BJKJ.smen ayni gi:ir. CJ1(l.smen kar~l. gtir\i~teyim D)!(ar~1 gor. 

27.Hayal kurarl.m. 

A)Ayni gorli!i5teyim B)!~1smen ayni c:ror. C)I{1smen ~ar.!?l. qori.i.~teyim n)Kar~1 gar • 

.28.Ba§kalarl.n1n benimle birlikte olmaktan ho.;;lanl. p,hol?lanmadl.~1 c·)nemlidir. 

,AlI.yoi gorU~teyim B)1<1smen ayni gcr. C)I(l.smen kar~l. gorU~teyim D)Kar§l. gor. 

29.Giyirn efi)yalarl.nl.n ynmu~akl1§l.lgcrlinUmleri kadar onemlidir. 

A)Ayni gorU§teyim E,JRl.smen ayoi gar. C)I<l.smen k.r~1 qCirU§teyim D)l<ar§1 gor. 

30.Yeni bir ilie ba$lar)~entha~lama'.:;:ta zorlul~ c;e ..... erim. 
A)A-yni coru~teyim E)Kl.smen ayni gar. c)r{l.smf"n ltarl]l. gorij:;;teyim D)T~ar~l. gar. 

31.GittiOim yerin-ortaml.n,azellik. ve gereJ,;lerine gore oiyinirim. 

J:..)Ayni goru;teyim B)l\l.srnen ayni gar. C)Klsmen !,;;ar~l q:orii.!?teyim D)Rar§1 gClr. 

·32. fnsanlara gtivenirseniz. size adil davran(lcaJ~lardl.r .. 

A)Ayni gorU§teyim R)K1smen ayni aor. C)1<1smen kar~1 gorii§teyim DJ!<ar~1 (Tor. 

33.Defile izlemeyi severim. 
A)Ayni ooru~teyim B )r~l Smen ayni qor .. C) Kl.srnen l\arfjl gorii~teyim [', )I{ar~l. I)or. 

34.Ea§kalarl.nl.n hakk1rnda ne dU~ijnc1UgH bence or-emli de~ildir. 

A)Ayni gori.i.~teyim E):'~smen ayni gore C)!Usmen kar~l. gori.5/i1teyim D)r\ar~l. gcr. 

3S.Derim dokunmaya son derece cuyarlloo 
lI)Ayni gorti§tcyim D)I(1Smen ayoi gor. CJKl.smen kar~l. gorU§teyim D)!<arp gar. 

36 .Beceriksiz oldu~um dUYgusuna kaDl.ll.yorum. 
A)Ayni qori.i~teyim B)!<l.smen ayni gor. C)J<l.smen karljl. gortititeyim D)1<ar§1 gar. 

37 .C;ogunlukla do~r" olanl. yananm. 
) , .. C)Kl.srnen k~r~.l. q.orU~teyim D)I:arlil. gar. A)Ayoi gcriisteyim B K1smen ayo, (!or. " 
Yandaki soruda verilen glyimle ilgili inuclarlnl. 

de~erlendirerel. .. , size (Jore bu kl.yafetin, ne gih.i 
38. 

ozelli~lere s~hi~ hir erke~e ait olahilece~ini helirtini~ • 

. . . ... . . . . . . .. . . . . .. . . . . 

. . . . . . . . . .. . . . . . . . . . . . 
.. .. . . . . .. .. . .. .. .. . . .. .. .. .. . . .. 
...................... 

U r'k ~ektigi problem ve bilmecele;d <;ozmeyi severim. 
39 .Ba §kalannl.n g <; U y , ., •• • ) • .' 

. . ... t 'm BJK1smen ayni gar. cJ1(J.smen kar§l. goru~teY1m D Xar§l. gor. 
MAynl. goru§ eyl. • 

40.Ben onemli bir insanl.m. . D)K ··r 
gor. C)!(J.smen kar§l. ,gorU§teY1m ar§l. go • 

AJAyni gorU§teyim BJKl.smen ayoi m . 
. . _- ---- ----­•. _ ._ 4._ .. '_ 
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