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PART I. INTRODUCTION

A. Needs, Wants, Buying Patterns

A city of contrast ... where richness and poorness is found
side by side: This is the mystérious, glittering city of Istanbul
While there are cars racing on the banks of the Bosphorus and
people dining in luxurious restaurants, there are also the ones
who live in places where there are no de&ent roade, and where the
people consider meat a luxury.

This city includes approximately 2 million individuals, and
this is the total consumer merket. It is a place where there are
a large number of purchasers and consumers; where families of high
economic level buy more than those in lower levels; and where the
typical consumer purchases only for today's needs. PYeople of
various occupations, ages, nationalities and religions, and dif-
ferent sizes of income, live in different parts of it.

As to the above-cited factors as age, sex, occupation, incomne
etc., there are different consumers and purchasefs. Accordingly,
they have various needs, wants and peculiar buying patterns. ‘his
kind of a market, with such diverse characteristics, needs wise
study and attention. Then, we see that, one single merchandising
policy would not give eppropriate answers to product anq product
services, sales promotional techniques, prices and terms of sale,
physical arrangement and display of goods for sale, for all these

different segments of the market. In my study, one segment is
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chosen, with certain characteristics, wants and buying patterns,
all of which call for a unique merchandising policy for the mar-
keting institutions that cater to this segment of the market.

What are needs and wants? To need something meansa ability to
use it in a situation which has some reasonable chance of arising.
To want a product is recognizing it 2s a means of meeting a situa-
tion which is regarded as both probable and important. (7, pp 21)

Among the factors effective in.turning a need into a want,
price will be mentioned as an example. A product must not only
find a place in the pattern of life, but its price must bear some
reasonable relationship to the family budget. kvery family has a
limited income with which to meet & multitude of wanis. It is
reasonable for itlto do its spending so as to satisfy the most
desirable patterns of wants. Here comes in the value of market
research, whereby the buying patterns of consumers can be deter-
mined. Buying habits are the actions taken by the consumer or his
agent to acquire the goods and services they want to buy - overt
buying behavior.

A study of several major factors in consumer buying provides
a practical understanding of the consumer market, in which the
market analyst is interested. By the use of modern research tech-
niques, statistics about sex, age, and occupation of the buyer,
in what kinds of home they live, their economic status as indi-
cated by income figures, rentals or possession of luxuries are
gathered.

Market research, which was applied in my study, supplies in-

formation as to conditions, which influence or enable people to
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buy what they want ... It sets the market picture in which the’

buying act and the motives for it functionj; it helps to mirror the
individual in the buying act, from the outside in, e.g. in making
a purchaae, the conditions which enable one to meke the purchase

must not be forgotten. 1Is there enough money to buy the dress you
want? The cost of a dress one likes and can afford are important
considerations. (7, pp 10.) An analysis of what, where, how and

who, would provide the basis for formulating marketing policies.

B. Consumer Expenditure Surveys

Consumer expenditure surveys are specialized family living
studies, where the emphasis is on collecting data, relating to
family expenditures for goods and services used in day-to-day
living. The patterns for contemporary consumer expenditure sur-
veys are found in studies made in Europe in the mid-nineteenth
century. Two waves stimulated them. The first was the unrest
among the Buropean working classes in the late 1840's. JfFamily
expenditure accounts were collected as a result of their growing
concern for their economic well being. The second was the ex-
panding application of statistical techniques in the analysis of
social data, In 1857, Ernst Engel; a German statistician, made
the most famous of all statistical analyses of budgets. His
studies led him to various hypotheses covering the relationship
between income and expenditures for various classes of goods. And
most current surveys affect the continuing validity of Engel's Law
that "the poorer a family, the greater proportion of its total

expenditure, that must be devoted to the provision of food."
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(1, pp 16) The law also states that as income increases, a smallel
percentage is spent for food; approximately the same percentage
for clothing, usually the same percentage for light, heat and rent
and a larger percentage for health and recreation.

With time came the changing purposes of surveys... Business,
government and public at large needed a background of factual in-
formation on the consumption aspects of the economy, againat which
to evaluate the many current proposéls for economic recovery and
expansion. (l,.pp 19)

In the United States, the rapid and continuous changes in the
economy following the Civil War, focused attention on the living
conditions of all types of poor ;n the population. Industriali-
zation, waves of immigrations had expanded "poor" to include many
city workers, as well as the old and the unemployable. In this
transitional period, the first expenditure survey was made in
1874=75 by the State of Massachusetts., The study was modeled on
the European studies which dealt primarily with the laboring
classes in the expanding industrial areas or with the poor. Soon,
the focus of family income and expenditure surveys, became &8880-
ciated with the cost of production and the inquiries broadened
from State to national coverage. The nationwide expenditure sur-
veys were begun in 1888, and rank among the oldest date colleetiau%
from concern with the welfare and “"cost of living" of wage earner
and relief groups, to the need for information on consumer expen-

ditures in relation to national accounts for the entire population

(1, pp 18)

ey
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In Turkey, the State Institute of Statistics involves in
such activities as for example heslth personnel survey, survey of
the government employees, and family budget ipquiry. In 1914 and
1929, two consumers' price indexes were constructed, but these did
not depend on family living studies. The 1914 index was consiruc-
ted during the Ottoman Empire and dealt with the consumption ex-
penditures of moderate income femilies in Istanbul. The index was
based mainly on foods. Consumers' price indexes, depending on
femily living studies, were prepared in 1938, for thé cities of
Ankara and Istanbul by the Conjuncture Office of the Ministry of
Economy and Commerce. The lack of trained staff and the inade-
quacy of the organization are some of the reasons for the limited
success of the surveys. In Istanbul, the survey involved four
.income groups of workers; and three income groups of employees in
Ankara. At first, different indexes were constructed for those
income groups. When there were no considerable differences bet-
ween 1940 and 1941 in monthly indéx results by income groups,
therefore it was decided to make only one index for all income
groups in each city. (1, pp 105-108)

A new index of the Istanbul Chamber of Commerce is based on
a family budget inquiry conducted in [stanbul in 1954. "The in-
quiry was limited to families of civil servants, employees and
workers. According to the 1950 census, total working people
amounted to 221,820. Of this, 89,520 made up the segment on which
the inguiry was based.

A, The civil servants: 6,000 - High officials and
technical personnel
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B. lEmployees (Bureau and Sales officisls): 15,990

C. Workers and janitors (including skilled workers): 58,360
\ For the last group, ¢, the average monthly net income both of
the head of the household and of the other household members,
amounted to 207 T.L., the results of the inquiry showed that the
A group spent 36.01% of the general expenditures on food, during
the year. 3B group spent 42.37% and the C group spent 50.9% on
food. Rent and repair amounted to: for A - 29.35%; for B -26.16%

meif

and for C - 21.39%. The inquiry also showed, opposed to kngel's
Law, that as income increased, a higher percentage was spent on
rent and repair. It should be mentioned that the rents were very
high during the time.

In housing, 28.2% of the A group, 29.3%% of the B group and
28.5% of the C group owned their houses. The survey method was
used in the inquiry. The inquiry is criticized from many points

of view, e.g. sampling, lack of trained staff, etc. (2, pp 1-20)

The Cost of Living Index for the Wage Farners of Istanbul City

(Istanbul Chamber of Commerce)
1958 = 100

Years Food Heat & Clothing & Rent & Miscell. Gen. Index
Light Furniture Repair

1955 68 76 68 69 T4 69
1956 78 86 75 78 79 78
1957 89 89 87 88 87 86
1958 100 100 100 100 100 100
1959 118 130 118 110 135 - 120
1960 127 143 121 120 137 127
1961 . 130 143 118 140 140 131
1962 138 145 119 157 141 137

(2, pp 17)
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After 1954, consumption patterns have been influenced by
economic crises, price changes of imported goods and by differences
in agricultural producte. As a result, the weighte of the index
are unrealistic. The State Institute of Statistics has decided

to conduct family budget inquiries to provide weights for a new
consunmer price index. The information to be obtained by the in-
quiries will be important in another way. Law of Strike and Lock-
out was enacted by the Grand National Assembly, and the way for
greater labor union activity and collective bargaining has been
opened. Thus, there is considerable demand for reliable consumer
price information,

The State Institute of Statistics has collected datas on
consumers' expenditures only from the "Gukurova" studies which

are basically experimental in nature. The survey on "“gukurova"
peasant families was completed in one month, in 1962, relying on
the memories of the peasants during a single interview per family.
Expenditures were summerized as: 1. Food; 2. Clothing;

3. Housing; 4. Other. The Questionnaire contained a list of
food and other expenditures for the past week and additional
questions were asked to pick up annual purchases prior to this
pericd. The study indicated that expenditures were understated
on an annual basis, and clothing and housing expenditures appeared
to be the least accurate. The proportion of expeﬁditures on mis-~
%ellaneous items was high. Questions about personal expenditures
here asked of some peasant families, and not the rest. It seems
that the families appearing in the sample resented this situation,

Fnd 80, there is a doubt as to the degree of reliability of the
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answers given. (1, pp 122-123)

Last summer, Robert College started a survey on Rural House~
hold Consumption of food items only. Data has been gathered and
the results will be ready in a short time. 8Still no surveys have
been made, showing information on amounts spent on different items,
average prices paid for individual purchases, frequency of pur-
chases, location and type of market outlet patronized, mode of
payment and the shopper... +the information needed for market
analysts.

Today, money plays an important role in the lives of men.
Financial status influences individual behavior and often gives
direction to it. The income of an ihdividual or his family, can
indicate the person's education, political thoughts, hobbies and

consumption behavior.

C. Purpose of the Study

In this paper, my study is concerned with the consumption and
market behavior of low income families, living in the gecekondu
ares behind Robert College. A consumer expenditure survey on
this market will indicate the buying patterns of these families.

The purpose of the inquiry is to show how much oi the current
expenditures of the low income families living in a certain area
in Istanbul city was spent on food, housing, clothing, education,
health, transportation, recreation and other miscellaneous items;
how they bought, on cash, credit or installment basis; where they
bought, at bagzaars, retail stores or from peddlars; and who bought.

I assumed in my study that there is & relationship between income
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and the buying patterns. Also, food expenditures would be oI the
first order of necessity among the items of expenditures included
in the family budget.

Results of the stﬁdy may be helpful in giving some insight to
a retailer who wants to formulate a plan for this market, as to
what merchandise to stock, at what place, and in what way will he
offer the goods - on credit, cash or installment basis, and to
whom appeals will be aimed.

In this paper, I have tried to give the whole picture of &
specific area, as to their buying habits. Even with the limita-
tions and the problems involved in consumer expenditure surveys,
this study may be useful in giving some information which have not
been collected up till now in Turkey, on what the people spend
their income, place of purchase, mode of payment and shoppers.
This small inquiry can be considered as a pilot study or & guide
for the future inquiries. Especially presentation of findings in
great detail will be attempted. Even single incidents, cases or
observations will be put down, not to miss anything which may have
some significance.

The paper is divided into ‘t;hret_-:' pri.ncipal parts as follows:
I. Introduction, II. Marketing Research Proccedure, III. Obser-

vations.
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PART II. MARKETING RESEARCH PROCEDURE

A. The Situation Analysis and Informal Investigation

1. Basic Information:

At this starting stage, background knowledge on consumer ex-
penditure surveys conducted in Istanbul and in Turkey was obtained
The 1954 family budget inquiry of Istanbul city by the State
Institute of Statistics, gave some information which has already
been shown in Part I.

Mehmet‘;ﬁug, dean of the Business Administration Institute of
the University of Istanbul, wes interviewed. What he contributed
to the study was the results of the famous 1954 survey. PFYrofessor
Haydar Furgag¢ of the University of Istanbul, who was elecied chaim
man of the Cento Symposium on Consumer Expenditures, expressed his
view of the great need for such a study as was intended. Accord-
ing to him, the 1954 inquiry was outdated, and had meny limita-
tions as to sampling and unqualified staff. He said that in
Istanbul City, the families who were considered as "low income",
had average monthly net incomes varying between 300 T.L. and about
1200 T.L. These figures are approximations. Professor Hart has
found out this same result during his Gecekondu studies. The mean
was around 500-600 T.L.

According to Mr. Purgag, occupation would imply a certain
income level. In the 1954 inquiry, workers (including skilled

workers and janitors) made up the low income families and their
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number was 58,360. As a comparison, the condition in the United
States may be cited. There, a large proportion of the low income
units were single wage earners, retired persons, students and

young wage earners just starting work. (3, pp 15)




THESIS

ROBERT COLLEGE GRADUATE SCHOOL
BEBEK, 1STANBUL PAGE 12

2. M"Gecekondu":

In Istanbul, most of the low income families live in gece-
kondu  (literally, a dwelling run up at night) areas. Twenty
years ago, in Turkey, the first few gecekondus, mushroom houses
were seen about the area of Kazligegsme in Istanbul. Now, the
areas of gecekondus make up & large part of the big cities, and
great numbers of people live there... How has this come about?

One may start with the cold fact that in Turkey, the populé-
tion growth is tremendous, 3% per annum. In 1950 the population
being about 21 million, has reached 31.4 million by 1965. [The
village population during the same years, has risen from 15.7
million to 20.6 million, and has shown an increase of about 5
million. 1In other words, half of the population increase in the
last 15 years, had remained in the.villages. There, the main
source of income 1s agriculture. Naturally, when this population
reaches the active age, it will seek its living in agriculture.
In case this becomes impossible, it will move somewhere else, to
cities, to find a living. (12, pp 2)

This is what has been happening in Turkey. A ministry of
Housing Survey suggests that each year, approximately 170,000
people migrate from the villages to the cities in Turkey. (5,pp20)
Other causes which produce heavy migration of peasants cen be
cited on, &8s the attractiveness of cities to these people due to
educational opportuﬁities which are availavple in the cities, higher

ray rates, modern amenities, and an easier life especially for
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women. In the e¢ities, women no ionger have to work in the fields,
which is in fact & backbreaking toil. Also,‘high birthrates and
decreasing death rates in the rural areas, result in greater human
pressure upon available land.

As a result of these migrations, great number oi wvillagers
have come to Istanbul and settled in the gecekondu areas of the
city. Now, it is estimated that, of the 400,000 people, which
is a guess, living in the mushroom houses, about half have come
from Anatolia, and the remaining half are emigrants from the
Balkan countries and Central Asia, or native Istanbulis from cer-
tain sections of the city by urban improvements. (5, pp 62)

If 400,000 is an accurate guess, this makes 20% of the city's
population. If Istanbul's share of migration is accepted to be
one gquarter, it means that the city's gecekondu population is
being reinforced by a 10% yearly increase from outside the city,
as well as by the natural increase of the gecekondu people already
in the city. (5, pp 58) Also, the National Planning Department
estimates an imecrease in the number of gecekondus from 250,000 to
100,000 withir 10 years. According to the same calculations, it
is estimated that the people living in those houses will make up
about 25% of the total population after a short period or ten
years.

In the development of the gecekondu areas, in their constant
new growth, the amount of money and man hours of labor that have
gone into it, must have a value of many Turkish Lira. The gece-
kondu people build fheir own houses, but on somebody else's land,

usually land belonging to the government. The house is built as
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fast as possible, preferably by night. The Government is to be
kept away until the roof is built. Thus, at the beginning, the
houses look like shacks, but gradually, by being pulled down and
rebﬁilt, tﬁrough additions and improvementis, become more or less
decent houses. Naturally, in this process, money and energy is
wasted. 8Still one wonders at the skill and creativity oif those
people who build their own homes.

When the roof is completed, the Government is asked to supply
normal municipal services similar to those provided to legal areas,
The situation in 211 the areas are not the same. Areas like Zey-
tinburnu and Taglatarla, have elecﬁricity, municipal services,
telephones, some school facilities and even garbage collection,
while Giiltepe has none of these services.

In gecekondu areas, a great number of the people are wage
earners, and many of these work in the nearby factories as in
Zeytinburnu, According to Prof. Hart's Zeytinburnu research, it
seems that factory work is not highly valued and is considered as
merely & stepping stone to house ownership. With house ownership,
additional income can be secured by renting one or two rooms. The
people, besides being illegal craftsmen, have mechanical or tech-
nological skills. There are such cQSes as the man who makes a
unique type of sack by a process which is his own invention. A
refugee family that manufactures plastic raincoats and sells them
for lower prices, though of equal gquality, than those sold in
bazaars, and the man who, from & well in his garden, supplies him=-

self and several other houses with piped-in tapwater. (5, pp Tu)
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I may add to these cases, the fémily who in his house makes color-
ful socks and sells for lower prices and the man who has started
by selling sandwiches to Robert College students and now owns an
apartment in the city, and maybe, in the near future; will operate
& tea garden.

Cities' population is increasing through these migrations,
but the economy may be gaining skillful and energetic people who

seem to have initiative.

3. GFecekondu Areas of Istanbul

In Istanbul, there are now big gecekondu areas like Tagli-
tarla, Zeytinburnu and Giiltepe. #From nothing but green riells,
they have now developed into dynamic sections and suburbs ol the
citys Here live the people who have come from Anatolia, Balkans
and some parts of Istanbul. There are more than 50,006 gbégmen
in Zeytinburnu, 30,000 refugees in Taglitaria and 30,000 Istanbu-
lis in Giiltepe.

After settling in those areas, the people work and build their
own houses; then the goal of the gecekondu dweller is to furnish
the house. Due to the influence of the city, and their new urban
surroundings, the needs and wants of these people increase. The
almost crumbling‘houses change shape. Number of rooms increase,
separate baths and kitchens are added. Goods are purchased to
furnish the house. Now, there are even some gecekondus where one
can find commodities such as washing machines and reirigerators.
Clothing chenges; men use ties, women become particular about

their dresses, and hair styles.
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In Taslitarla, besides the gecekondus, there are even a lew
gpartment buildings which contain ofrices. In this area, there
are various shops which sell on installment basis. One may find
sudhrwhich contain a variety of commodities, from needles to
carpets and Aygaz. "Kolaci's" (starchers), dressmakers and coif-
feurs also exiet, and are increasing in number. KXolacis serve
especially the bachelor workers and mostly young worker girls go
to the hairdressers every week, or when there is a special occasﬁnﬂ
such as an engagement or wedding. In Taslitarla, for the first
time, Zirast Bank established its branch in 1958. The minimum
amount of money saved and deposited in the bank was about 20-30 TL
Women and children work as well, and save what they can.

Thus, the standard of living, and & consumer market with its

diverse needs and wants is emerging.

4. The Area Behind Robert College

Pour years ago, there were only a few "overnight" houses on
the green hills behind the new kngineering sSuilding of kobert
College. Now, in this place, there are about 30U gecekondus.

This is & new, growing area in comparison to other old and big
gecekondu sections and suburbs of the city. About two thousand
pecople live here and almost all have come from Anatolia, from

the villages of Glimiishane, Giresun, Sivas, Kastamonu, Bolu, Sinop,
Elazig and Erzincan.

At the present, there is no water, nor electricity, nor any
other municipal service, but only a single decent road. The

people use gas lamps for lighting and "Sakes" (water carriers)
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with their horses, provide water. The houses have been built
recently, and need a great deal of improvement yet. But, in tinme,
there will be toilets inside, and at least another room besides
thé pedroom. Accordingly, there will be better and new householud
goods to furnish them.

Local grocery stores are frequented by children on duey time.
Horses carrying baskets of vegetables and men with coloriul mate-
rial over their shoulders wander on the main road. People go to
bazaars on Saturdays and shop even from other developed gecekondu
areas as Taglitarla. |

Yet, the people are working constantly, even the women
staying at home, make colorful socks and bags, which are in
fashion now. Children go to school at Hisar, and the families
live with their aspirations for them. People save to imprové
their homes, to get a radio or Aygez or even a sewing machine.

Only about two months ago (March, 1966}, in a gecekondu, a
program of voluntary instructions on reading end writing, and in
childcare was initiated. Aiso, free medical care is given on
certain days. The eagerness and the joy of the women, with their
notebooks and pencils prophesized the future of the area - growth

and pProgress ...
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B. Methodology.

‘1. The Sample:

As it has already been indicated, the specific purpose of the
investigation was to determine the buying patterns of low income
femilies, living in certain sections of the city. In the informal
investigation, it was found out that most of the families living
in the gecekondu areas were of low income, and we may assume the
definition of low income as covering those families whose average
monfhly net income ranged from approximately 300 T.L. to about
1200 7.1., as indicated in the previous pages.

Some investigations indicated that in the nearby gecekondu
area behind Robert College, such a range of income existed. Then,
this area would make up the universe, which in a sampling sense,
is that collection of units which are to be sampled. (6, pp 150)
In the selection of this area, there were also a number ol impor;
tant considerations, For this inquiry, contfidence and trust to
the interviewer is important. In this area, families knew the
institution of Hobert College, and were ramiliar with the intel-
lectual activities of the College. Previously, some college stu-~
dents and teachers had visited the area and done some studies.
What is more, many families living there had jobs at the College
and knew the interviewer ss a student.

This year, the.gecekondu problem was crucial and people
living there would be suspicious of any stranger wandering in the

area and asking questions; especially about their income and their
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expenditures. The person might‘very well be connected with the
government.

Apart from confidence, the interviewer could get coopersation
and honest answers from the people. The area being near the
College, it could be visited easily and frequently. And simply,
the interviewer had a high chance of being accepted to any home.

About 300 families made up the universe and a sample ot thirty
houses was decided to be chosen to represent the universe. Tae
pilot study had shown that the infterviews were very impdrtant and
took a long time. Since one single individual would be carrying
this kind of an interview, (consumer expenditure survey) where
the gathering of date is a very difficult task, tThe sample size
was thought to be adequate, and with thirty cases, the interviewer
could devote a long period of time to each family, and do the
interviewing skillfully and with greater care and patience.

It was planned to design & random sample. After visiting the
area, it was found out that the place did nct have & plan yet.
Houses were built more or less in a haphazard feshion. Apart from
the single main road, there were not many definite roads. What
were present divided the area into sections. Due to this, some-
thing like a rough map was drawn; the roads were indicated. Then,
it was decided to visit every second house lying on the side ol
the roads.

Actually, when calls were mede and noone was at home, or no

one could answer the questions, the next house was tried and so on
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2. Type and Source of Data:

The type of date chosen was the survey. In the survey meilhody
which is sometimes called the.questionnaire technique,the data
would be furnished by the members of the household in & conscious
effort to answer a question. The method would be in the form of a
factual survey where the respondent would act merely &8s a reporter.
The information for the survey would be obtained by interviewing
those families living in the gecekondu area near Robert College.

Actually, record keeping was tried too, but only three mem-
bers did this. Most of the wives were uneducated and were not
able to keep records. Apart from the formal interviews, iniormal

chats with the interviewed families provided valuable information.

3. Forms:

A questionnaire was prepared to be used in interviewing the
families. The information would be obtained either from the head
of the household, or the housewife or frpm other members of the
household who would be in & position to answer the question. After
the pilot study, the questionnaire was revised. The final one had
five parts. The first part provided information about the house-
hold members, their relation to the head of household, sex, age,
Principal occupation and other occupations. A large section was
devoted to income, to cover all sources and the income of the whole
household. Kest of this part dealt with questions as to aids to
dependents living away from the household; whether the house was
their own or not; how many room there were; whether there was a

bath or a toilet and the length of residence in Istanbul and pre-
vious residepnce,
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The second part wes prepared to report a complete detail of
the family's purchase of food items in the week preceding the
interview. To facilitate recall, the major food categories with
thé season's food items were present. Expenditures on housenolad
durables were organized as to kitchenware, bedroom items, room
items, house cleaning items. The individual items were not put
down. Clothing was also divided into major parts as to woman's
underwear, outer clothing, man's underwear and outer clothing, and
children's underwear and outer clothing. A separate check list
was prepared, but was not read to avoid leading questions. Medical]
home improvement and educationel expenditures were also asked on
an annuel basis as clothing end household durables.

Water, gas expenditures were on a monthly basis; heating ex-
penditures were.given for the whole heating season. Expenditures
on recreétion were gsked on one week. Check lists were present
for the expenditures on education and recreation.

The third part of the guestionnaire contained questions as
to the-place of purchase for food, clothing and other iteums.
Possible types of outlets were listed. In the fourth part, pos-
sible modes of payment were listed for food, clothing and other
expenditures. PFinally, the last pért was prepared to get informa-
tion as to who made the purchases as to the food, clothing and

other items.

4. The Pilot Study:

A pilot study was carried in the gecekondu area behind kobert

College, in June, 1965. Five families were interviewed during one
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week. The study was useful on several points. After this test
investigation, the questionnaire was reorganized, reformulated and
reworded. WMajor methodological questions, which will be discussed
later, came up vividly. ZPlans had to be made beforehand, to deal
with them during data collection. There was aiso an opportunivy
to think about the problem which the study indicated: In taree
cases out of five, expenditures had exceecded the incomes.

This may have been mostly due to the food expenditures. here
the period of recall was one week. The question asked was: "What
food items did you buy last week?™ If, during that week, items
were purchased in quantities-that could be expected to last for
three or more weeks, then overestimations may result. When the
families voluntarily do not indicate this fact, expenditures for
the week are multiplied by four, to get the monthly expenditures.
This is an example of how inaccuracies may creep in. Some food
items like bread, biscuits, macaroni, Ssna, Vita, milk, cheese,
olives, yoghourt, vegetables like cabbage, leek, spinach, fruits,
meat and other items like tea and cigarettes are purchased regu-
larly and at short intervals. Then, these would occur in the
weekly purchases of all the interviewed families. Then trnere are
some items which may be purchased iﬁ greater quantities once a
wnile. Bugar, rice, flour, vegetables like potatoes and onions,
and some fats and oils might have been bought months ago. And
these may very well be neglected, since the question for food ex-~
penditures is on the last week.

To deal with this methodological problem, additional informa-

tion was obtained about food expenditures, both during the
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interview and during the informal talk. The pilot study had
already indicated the porular items purchased for major expen-
diture categories. When food items were listed by the respondent,
additional questions were asked as to how long these items would
last, the frequency of purchase, and if there were other items
bought in greater amounts and how long they would last. The esti-
mations given were noted on the questionnaire. It was interesting
to note how some housewives gave detsiled information as to the
food items purchased. How & certain quantity of meat could be

utilized for so many mezls and in so many ways!

5., Interviews:

The inquiry spreaded over two months. It commenced on
December the third, lasted till the end of January. Since many
of the families were workers and were paid once a month, care was
taken to include the time when the monthly pay was brought home,
When calls were made, the interviewer introduced herself and ex-
plained that this study was school work and only the result of
the inquiry would be presented to the teachers; all the other
information would be kept secret. As mentioned before, the fami-
lies knew of Robert College and were sympathetic with the College
student's work.. fany expressed their aspirations for their own
children to be studying like this. It was explained that the
study would show how much a month the family spention various
expenditures. The need for accuracy was mentioned.

‘Respondent's cooperation was elicited tihrough getting fami-

liar with the families; by listening to their problems, by being
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ready when any kind of help was asked, by accepting their invita-
tions to tea or even to lunch with them. TheTe ﬁere even times
when a loaf of bread with honey sent from Anatolia, was shared by
the interviewer, the wife and the husband.

On the whole, the respondents tried to give honest and
.accurate answers. Numerous details and thelr own views were ex-
pressed voluntarily. They knew that the success of the study and
the interviewer's graduation depended on them, on their own
answers and information. Appeal to the instincts of pride and
vanity always helped.

Qut of the thirty cases, 2 were rejécted'for the first part
of the inquiry: On what the families spent their income. The
main expenditure categories, those of food, household duravies
and clothing were all overestimated. Apart from those two cases
where total expenditures exceeded income by 447 T.L. in one case,
and by 253 T.L. in another, 12 families overspent. Of these over-
spendings, the minimun amount was 2 T.L. and the largest was
138 T.L.

Care was taken to interview both the wife and the head of the
household since, in many ceses, either the wife or the husband had
less precise ideas of certain purchases. The memory recall is
very crucial, when the families were to mske sincere efforts to
be as accurate as possible in their answers. An attempt was made
to limit the data to those which could be remembered by the res-
pondent, so the time period was restricted to one week for the
féod items, to reduce the demands upon mnemory as much as possible.

"Theory of the Last Purchese" -~ During the last week, which food
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items did you purchase? To facilitate recall, a long list of food
items belonging to their majof categories was used during the in-
terviews. To overcome the methodological problem involved in caseg
where items were purchased for longer periods, additional questims
were asked as has been discussed in the pilot study section. This
method was followed to minimize error when purchases were expanded
to a monthly rate.

The period of recall was one year on ciothing and household
requisites. And the consensus of opinion isthat the period of
recall should not be more than one month, except in these two
ceses. (1, pp 133) Expenditures for clothing are usually done
during the year on special occasions like marriages and ceremonial
occasions like Bayrams. Here it was assumed that the intensity of
stimulue and laws of association would work, and recall would be
achieved. With certain clothing items, especially the small items
like stockings, socks and head covers. the interviewer has to do =z
little probing, since these items are forgotten easily. The main
ones were remembered either promptly or at some time during the
interview. BSome families could even rememoer the meters of mate-
rial bought, but all the others seemed to remember clearly what
they paid for them. In general, oné may say that small and inex-
pensive items have a high chance ol peing torgotten and this may
cause some underestimations in this expenditure category.

Almost the same things can be said about the household durabld
goods. Here, some items like lampglass, glasses and the house-
cleaning ones, had to be asked on monthly or even on weekly basis,

since detergents as Star, Vim or soap as Giineg Sabunu, end the

aRAN BCVEESITRS] TUTePRARE:
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others are bought more freguently, and it is easier for the res-
pondent to remember them on the weekly or monthly basis. It was
interesting to note that the few families who kept recoras, in-
cluded those items and moreover, household necessities and pencils
besides the weekly food purchases. Educational expenditures were
also asked on annual basis. This takes care of such items as bag,
and parts of the unitorm only. So, according to the frequency of
purchase, weekly and monthly purchases can be answered. Items
like pen, pencils, erasers and sharpeners are lost very irequentlyy
even daily, according to what the families said, and these were
calculated on weekly basis. This may overestimate those expen-
ditures, but the strict annual basis would probably underestimate
them. Kecord keeping may be tried for such expenditures, too, at
least for the above mentioned ifems. kecreational expenditures

on a weekly basis, took care of the expenditures made on cofree
houses and on newspepers. Expenditures on lottery and movies are
made vefy seldom during the year and toto may be played every two
weeks.

Recreational expenditures might have involved some personal
feelings, and the questions'asked about them might raise some per-
sonal prejudice. [n one or two casés, the neads of households
expressed definite feelings for movies and toto. They answered
with emphasis and pride that %hey did not spend money on such
things. However, they were both very religious people &and called
“"hod jas" by the gecekondu people. 1 cannot say derinitely whether
such expenditures, including alcohol are considered socially un-

desiraole by most people and hence underestimated.
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For the other sections of the questionnaire containing the
pldéce of purchase and the mode of payment, it was better 11 tne
head of the houéehold were present during the interview. When the
purchases were made from outlets which were not in the gecekondu
area, the husband knew the exact place, since usually he himself
bought them. Although there seemed a favorism for cash basis
payments, most families did admit what they bought on creditv or
on installment. With expenditures on home improvement, the ques-
tion was asked as to if any such expenditures were made last year
and how much. Many families voluntarily gave information as to
whether they ran into debt or whether they paid for the materials
on cash basis. In some cases, families explained as %o how they
saved the money for such expenditures.

On the whole, I may say that the families cooperated very
well, and a genuinely friendly atmosphere prevailed auring tue
calls. .Trust and confidence which were tried to be acnieved
during the inquiry, helpéd much in dealing with the methodological
problems involved in consumer expenditure surveys: 1. The inter-
viewer was accepted to all the houses, and the respondents dis-
closed their intimate information on income and expenditures.
Pencils or erasers were given to families who had children, and
after the interviews were over, small souvenirs were presented by
the interviewer, for the new year. 2, Since information was
gathered during a single interview per family, the willingness
of the respondent to cooperate was crucial. LKecell of numerous
details toock a long time, and the respondent showed a great deal

of patience 28 well as the interviewer. In aduition, he accepted
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a little probing and spent even one or two hours talking about the
study and the questions involved. It will be mentioned again that
valuable supplementary information was obtained during tihe intor-
mal part of the interviews. 3. Even though most of the ramiiies
made sincere efforts to answer the questions as accuraiely as
possible, there is the fact of relapse of "memory recall" in tne
interviewing method, especially during a single interview perx
family. As a result, inaccuracies creep into the findings: Some
expenditures are overestimated and the others underestimatea. One
may conclude that a day-to-day record for a month would yield bet-
ter results if the families were willing to do so, and were able.
However, in this method, there is the possibility that account
keeping may alter family spending patterns; 4. In two cases,
interviews could not be carried only with the respondent. Some
neighbors, who have seen the.interviewer, gathered around. In one
case, they even prompted the respondent to answer in the manner
they Judged to be correct. Under such circumstances , due to
personal prestige and other social factors, the answers may be
distorted. 5. PFinally, it can be said‘that the interviewer needs

great skill and experience for such kind oif an inquiry.

6. Tabulation:

While preparing the tables, other methodological and concept-
wal difficulties came up. The unit of survey has been the "house-
hold" typically composed of the head of the household, wife and
the children. However, in some cases, there were relatives staying]

in the same home and sharing the meals. Some were students, others
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worked in some place or another. This complicated the concepi of
household and had to be dealt with, when income and expenditures

were estimated., Aids and support.of dependents living away from

the households, and expenditures made when marrying a near rela-

tive had also to be considered.

Such extraordinary expenditures on home improvement, posed:
another problem. In some cases, the percentage of income spent
on them was very high. When information.was obtained from the
respondents, &s to whether this amount was paid by previous
savings or was a debt, the problem has been dealt more easily.
When a certain amount was paid as debt monthly, then this figure
appeared both on the expenditure side and on the monthly incone
side. This was done so in four cases, where the families explained
that each month they had to pay 50 T.L. In one case, the annual
expenditure for home improvement was 8,000 T.L. Of the amount,
3,000 was contributed by the father of the head of the housenold,
2,000 by the father of the wife and the rest 3,000 was debt. With
the rest of the cases, the expenditures were treated as current.

The collection of data on household income involved
theoretical and practical difficulties. Care was taken to cover
all sources and the income of the whole household. Income in T.L.
in previous month from principle occupation, income in T,L. in
previous month from other occupations, income in kind, grants
and aids to those who live outside the household, made up the main
sections of the income part. There were interesting cases, where
one daughter contributed cash, monthly, by living with a rich
family and where relativeg staying with the family and making the

ususal expenditures, supplied money irom their fathers living in
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Anatolia. The items constituting the income in kind were given
by the families and the values for them were suggested by the fa-
milies as rough estimgates. As & result, a great deal of value
judgement and approximations were invelved in calculating tine
income in kind. Aids to those living outside the household was
subtracted to arrive at the total disposable income figure. Host
of the families lived in similar houses; there were only a few
houses which were in good conditiong as a result imputed rent was
not calculated. In fact, the income figure arrived at is a rough
estimate. PFinally, in preparing the table for major expenditure
categories, and the percentage of income spent for each oif them,
where expenditures exceeded income, the percentages for major
expenditure categories were calculated on total expendaitures, not
on income.

In conclusion, due to the limitations of the survey me thod,
the resultvs of the inquiry are subject mostly to errors of memory.
In using the method, I was aware of the limitations, and due to
this, & pilot study was conducted, and care was taken in the pre-
paration of the questionnaire, especially in the careful phrasing
ot questions. A great deal of attention was paid to data gathering
Understanding of the psychology of fhe respondents was necessary.
Keactions of the persons interviewed were observed and noted down
in the study. 1In this way, bias and error was minimized as far

&g possible.




THESIS

ROBERT COLLEGE GRADUATE SCHOOL
BEBEK, ISTANBUL PAGE 31

PART III. OBSERVATIONS
A. The Aresa.:

Behind Kobert College, beside the road going to Etiler,
spreads the rapidly growing gecekondu area where this study was
conducted. Thirty gecekondu families were interviewed. There
were 6, six-membered; 6, five-membered; 6, four-membered; 8, three-
membered and 4, seven-membered families, There were T4 children,
44 of them boys, and 30 of them girls. The age range of the head
of the households was from 27 to 52. In two cases oniy, the ages
were as high as 45 and 52. The rest clustered around 30 and 35.

ainly, the household members consisted of the head of the
household, wife and the children. Some families had relatives
(e.g. brothers' children} staying with them. At times, other
close relatives came to visit the families from Anatoiia and
stayed with them for some period of time. During the summer,
with - some gecekondu families, thé wife and the children went
to Anatolia to stay with their own families. ©Some comments were
made in relation to this, that in this way, the head of the house-
hold could have additional jobs as construction work, and be able
t0 save more. When the wife and the children came back from their
visit in Anatolia, they would be bringing back certain food items
like Bulgur, flour, dried beans, etc., and certain household items

such as woolen socks, handwoven carpets and covers,
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The principal occupation of 12 of the heads of households was
as janitors at Robért College. There were another seven who were
skilled workers; employed at the College, too. Of the remaining
eleven, three were employed as unskilled workers at Atakdy College
in Etiler; 2 were taxi drivers and two were weavers who worked at
home. The rest were skilled workers who worked mostly in the near-
by areas, such as Etiler. There were seven families in which the
women worked, too, e.g. one did housework at homes, another washed
the clothes of Robert Qollege students. Of the children, three
girls and boys were employed as skilled workers. The rest of the
children were either students or too young to go %o school. Only
8 few of the heads of households had other occupations besides the
principal one, e.g. & mechanic who is also a "parkeci" (floor
joiner); the weaver who is a photographer too. As was mentioned,
most of the janitors working in Robert College, could have other
jobs as construction workers, during the summer months.

Monthly cash income varied between 310 T.L. and about 1150
T.L. Income in kind consisted mostly of food items. Eighteen of
the families had food items such as flour, bulgur, dried beans,
potatoes, onions, eggs, white cheesg, dried fruits and honey.
flostly the food items were of the cereal and cereal products group
and some dried vegetables. Those came from tne rest ol the family
relatives living in Anafolia, and the kinds of food items depended
on the areas from which they came. Complaints were made as to the
transportation costs which made bringing 6f the food items from
Anatolia expensive. Due to this, food items could not be sent

more often and in greater quantities. There were even such items




THESIS

ROBERT COLLEGE GRADUATE SCHOOL
BEBEK, ISTANBUL PAGE 33

ae dried meat, nuts, "salga" (sauce), and “"salamura yapragi"
(pickled leaves). In five cases, income in kind consisted of
items of clothing, such as dresses, suits and shoesj ana in two or
thfee cases, there were furniture items. Only five families had
no income in kind. There was &8lso a case where the family received
money from a daughter who lived with a rich family.

Grants and aids to those who live outside the household in-
cluded cash varying from 500 to 1000 T.L. during a year. ©Seven
families helped dependents in cash. Besides cash, nine families
who extended aids and grants, sent old clothes and even some food
items. OQut of 30 cases, nine families helped dependents.

Almost all the families had their own homes, except ilour,
who paid rent ranging from 20 T.L. to 60 T.L. & month. 1lb fami-
lies owned two-room homes, with separate kitchens anda toilets.
There were 10 one-room, 3 three-room and 1 four-room houses, with
separate kitchens. In most cases, the kitchen served tne purpose
of a hall and was used as a storage place for wood. In fifteen
cases, toilets were outside the dwellings. When they were inside,
they were used as baths. There were no separate baths.

Most of the families interviewed., eleven of them, had come to
Istanbul from the villages of Sivas. The other areas were such asr
Gimiighane, Sinop, XKastamonu, Gifesun, Erzincan, Bolu and Karahissxy
One family has always lived in Istanbul. Ten families have been
in Istanbul from one to five years; ten from five to ten years,

and another ten from ten to more years.
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B. What

Data gathered from the interviews have shown that the current
expenditures of the low income families living in the specified
area, were on food, heating (water, gas, and wood), household
durables, clothing, home improvement, education, transportation,
recreation, medicine and rent. As it was assumed at tne beplnning
of the study, food expenditures were of the rirst order ol neces-
sity among the items of expenditures included in the ramily dudget.
The low income families, 28 of them, spent 48% of their income on
food.

For reasons of interest and comparison, the situation in the
United States ie shown below. For the average wage earner or the
clerical worker family, the current expenditures were as the fol-
lowing: |

1. Food accounted for 40% in 1934-~3%6, 33% in 1950 and nearly
one-fourth of the current expenditures, 24% in 1960.

2. Excluding home purchase costs, housing and home mainte-
nance, including labor-saving equipment as automatic washers and
the 1like took almost 30%. |

3. Clothing accounted for 1l%.

4. Personal and #edical care amounted to 8%.

5. Publiec transportation and miscellaneous were 3%. Lhe
remainder about 25%, was used for the following types of expendi-
tures which, in many other countries, are not considered as impor-
tant to & wage earner as in the United States: entertainment,

television and radio; reading and recreational activities; tobacco
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and elcoholic beverages; automobile purchase and operation (15%).

More often uSQd, rather than new cars, were bought ana mostly with
the help of installment credit. (3, pp 17-18) Table I shows that
a greater number of families, eight, had incomes of 600-699 7,1,

a month, which was mentioned by Mr. Purgag to be the mean for low
income families.

Table II shows the major expenditure categories, and thne per-
centage of income spent for each of them. In preparing this table
it was found out that in several cases, total expenditures exceed
totael income. Especially in two cases tnere was a great deal of
difference between total expenditures and income, that of 253 T.L.
and 447 T.L. When examined, food expenditures were found to be
very high; the percentage of income spent on food came up to Y0%
in one case, and to 8%% in the second, which were at variance with
the rest of the percentages spent on food, in other cases. In
these two cases, the percentages for the other major expenditure
categories, such as household durables, water, gas and heating,
and for clothing, also kept high levels. The cases were rejected
since with those, the interviews have been unsuccessful. Too
many inaccuracies and overstatements had crept into the answers,

In the other nine cases, where expenditures exceeded incone,
percentages for expenditures were calculated on total expenditures
and not on income. Total expenditure figure was considered as
income in those cases. (It is possible that the excess expenai-
ture came from past savings.)

The results showed then, that the percentage oif income spent

on food ranged from about 70% to 26%. In about ten cases, the
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TABLE I
Income Distribution

Monthly Income _ No. of Households
300-499 4
500-599
600-699

700-799
800-899
900-999
1000 and over

N W e W o

Total monthly income for 28 families: 19,793 T.L.

Average monthly income per family : 706 T.L.
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TABLE II

How the Low Income Families Spent Their Incomes

(Average for 28 families)

Expenditure Categories % of Income Spent
Food 48
Heating, water and gas 10.73
Household durables T7.30
Clothing 7.15
Home Improvement 6
Education 3. 30
Transportation 1.73
Recreation 1.63
Medicine 1.33

Rent . 1,02

Total % of Income Spent: 88.19%
Savings: 11.81%
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percentages varied around the sixties. 1In these cases, usually
the household durables section, the third main category, was low.
The rest varied around the thirties and forties.

The percentage of income spent on heating, water and ges, camg
as the second highest in the list. This was relatively stable,
the variation being around 9 to 15%. There were only a few cases
where the percentage dropped to 6% and went up to 19%. In this
gecekondu area, there are.not yet water facilities. Some families
provided weter from "sakas" (water carriers), but others utilized
wells. Accordingly, the expenditures for water varied from case
to case. Expenditures for heating snd gas did not show much dif-
ference from family to family. Since there was no electricity in
the aréa, gas was used both for lighting and cooking purposes.

The fhird highest expenditure category was Housenold purables
7.3%. The inguiry has shown that for these gecekondu houses, wuicH
have usually one or two rooms, the percentage oi income spent ou
household durable goods and housecleaning items reaenged irom l.<Z%
to 26%. In several cases, about seven, where the percentage moved
around ten and twenty, the household durable goods purchased,
included such items as “Aygaz", radio, sewing machine and "1iiks"
lamp. About six families had bought Aygaz during the year; the
price paid for the item was about 350-400 T.L. Three families had
bought radios, the prices of which were about 630 T.L., 850 T.L.,
and 950 T.L. Again three families bought sewing machines, the
prices of which ranged from 520 7.L. to 1220 T.L.

Other expensive household durable items included mostly bed-

room goods such as the spring bed, sheets, pillows, bed cover and
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wool for the bed, that is the whole set. This, as a whole, may
amount to 200-400 T.L. Lamp (liikks), stove and "kilim" (a kind ol
carpet), were also among the rather high-priced items. In cases
where those relatively expensive goods were purchased, other goods
forthe kitchen and for the room were almost negligible. But in
every case, there were always those expenses made for glasses (tea
and water), since these items break easily. In many cases, expen-
ditures were made for other various kitchenware, such as forks,
spoons, plates, cups, pans, pots and pails. Also the items for
the room included those of the bed set, crib, cover for the sofsa
and "pala". Expenditures for lamp glesses were very frequently
made, since they are fragile, too. Among the most used house-
cleaning items, soap and détergents like "Star", "pop", "Tursil",
soda and "(Camagir suyu" (washing water), took place. "Glineg soap"
was used by some families. Apart from the various parts oi Tae
bed set, the above listed frequently purchased items were not
expensive.

Clothing accounted for 7.15% of the income which was near to
that of household durables. The percentage varied from about 2%
to 24%. In about eight cases, the percenteges fell to such levels
as 2 or 3%, and in three cases rose to levels as high as 12%, 23
and 24%. In these specific cases, the total incomes of two fami-
lies were about 1000 T.L. In one of those families, there were
three members, and the wife alsc worked. lere clothing for the
only childa, a student, was considerably high. A relatively expen-
sive pullover (50 T.L.), suit (90 T.L.) end shoes and boots were

purchased. The clothing expenses of the mother were high, too.
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In the case where the income was sbout 700 P.L., the head of the
household was involved with the welfare of this gecekondu sares,
and has been aétively engaged for this cause. All through the
Study, he had given information about the sres and talked of his
connections and contacts with influential people. Clothing would
be important for such a person. Among this family's purchases
were golden bracelets for the wife, a gold wateh for the daughter,
silk dresses again for the wife, and expensive coats, suits, shirts
a2 necktie and a hat for himself. However, the popularity ol golu
has been observed in other cases, too. The wives usually had
necklaces made from gold coins. This is also seen in Anatolia
where women prefer to wear several gold bracelets on one arm and
gold coins around their necks. And these people who have recently
come from Anatolis are continuing this tradition in Istanbul. The
Anatolian village way of clothing is noted on other items, too.
The bright colors, gay designs of the materials, the long pyjamas
and hand-made woolen socks worn by women in the day time; the whitsg
head covers, snd the colorful scarves are some examples.

The hesds of households could be seen in their working clothed
during the week, and in their best clothes at the weekends.
However, on a certain occasion, wien in this area child care,
medical care and reading and writing courses were started, the
women who enrolleé and attended the courses were very careiully
dressed in the way of city women, and not of the viilage.

In half of the cases, the heads of households purchased sults
coats, jackets and trousers which were relatively high expenditure

Coats amounted to about 200 T7.L., suits varied from 125 T.L. %o




THESIS

ROBERT COLLEGE GRADUATE SCHOOL
BEBEK, ISTANBUL PAGE 4]

380 T.L., jackets and trousers ranged from 75 to 200 T.L. Women's
coats amounted to 120-350 T.L. The most common items purchased
were fabric f'or underwear, material for dresses, head covers, socksyd
scarves, stockings end shoes. The prices for shoes both for women
and men varied from 20 to 60 T.L.

In some cases, coats, shirts and shoes which needed some
repair, were given to the families as presents. In one case,
shirts were brought from Germany. There have been other incidents
where preference for imported (usually from Germany) goods have
been observed. Radios and materiel from Germany have been pur-
chased by some families. There is the fact that some heads of
households are working in Germany, and bring some goods from there,

Of the rest of the expenditures, home improvement, education
and recreation deserve some attention. Home improvement may ove
considered as a unique expenditure category for the gecekondu area,
The mushroom houses have to be built in a short time. Due to thisl
they are done in a hurry and are rebuilt several times, to become
more or less decent places to live in. From time to time, consi-
derable expenditures have been made for improvement. The first
conditions of the houses, and the need for rebuilding, have been
explained by the dwellers vividly énd in great detail. When the
yvearly expenditures have been reduced to monthly basis, the per-
centage of income spent on this has been very high in some cases.
The percentages varied from 3% to even 31%. As indicated in Part
T1{, some of these expenditures were made from past savilgs, some

were debt and even part of the expenses were paid by other members

of the family.
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Another expenditure category, which occupies an important
place in comparison with the remaining expenditure categories, is
education on which the percentege or income spent was 3.30%. ‘The
items on which the ekpenditures were made were the school unirorm,
bag, books, notebooks, pencils, erasers, sharpeners, daily pocket
money, and aids to institutions, which are collected at school.
The frequently lost items like pencils, érasers ana the best
quality notebooks and pens might have caused the percentage to be
as high as three. The parents seemed anxious to eguip their
children with the best materials for school work: Education may
mean much to such people. Generally, one may correctly observe
in such low income families in Turkey the aspiration for their
children to go to school. orta, iise and even to the University.
They plan and pray to God that someday, with God's help, their
children will go up the social ladder, ana acquire higher educa-
tion. So, a large part of their income may be spent on education,
willingly.

On the average 1.6% of the income was spent on recreation.
The main expenditures were made ror newspapers, and sometimes 1o
coffee houses, toto and, once & year, for lottery tickets. Very
seldom, some families went to the cinema. However, during summer,
movie going may increase. The pilot study made during the summer
had shown that some families went to open movies. There will be
a8 new tea house in the area and this mey increase the expenses for
recreation, too. There were no expenses made for liquors, like
beer or raki, the most popular ones in Turkey. This point has

been discussed in Part II. No expenses were made for the theater
L]
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or famjily matinees with music. This is very understandable since
these places are expensive,

1.73 and 1.33% of the income went to transportation and
medicine respectively. Since most families go to work in the
nearby areas, the expenses for transportation were made when the
families went to other sections of the city Lor some purpose or
other, as for example to shop or to go to a doctor. iedical care
is given to the workers at their working place. When women and
children became ill, money was spent on medicine, doctor and
“igneci" (man who'gives shots ). Complaints have been made as to
spendings of large amounts on doctors who were not good. There
were considerable expenditures for illegsl abortions, to0o0.

Until now, Table II has been discussed, excluding the expen-
ditures for extraordinary events such as wedding or circumcision.
These cases were mentioned also in Part 1L, The pattern of expen-
ditures according to major income categories is shown in Table IIL.
Here, in the lower income bracket, 300-499 T.L., the percentage
of income spent on food was higher than in the upper income brac-
ketsy 63.42% and 31.65% respectively. As income increased, tne
percentages fell down. For household durables, it was 5% in the
lowest income bracket, and siowed an increase to 1l-13% in tue
higher income brackets. For heat, gas and water,tne percentage
remained sround 10-11%. Clothing indicated approximately tne
same percentage, 6.6% in the lowest and 7.15% in the highest in-
come brackets. In between these two extreme income categories,
there were some variations as to percentages; about 5% in the

income categories 500-599 T.L., 600-699 T.L. and 700-799 T.L., and




TABLE ITI

Pattern of Expenditures According to Major Income Categories

(on 28 families)

Income Types of Expenditures
Categories
¥ood House- Heating, Clothing Medicine Educa- Trans- Recre- House kent

hold gas and tion porta- ation Improve-—

dura~-  water tion ments

bles
300-499 63.42% 5% 10.45% 6.60% 3,50 ——- 2.87% 1.80% .T75% 4.87%
500~599 52.62 9,12 - 11,42 5.65 1.15 2.37% .85 .70 4.60 _—
600-699 44.13 4.16 10.95 5.13 1.22 3.55 2.67 2.00 4.97 1.17
700-799 46.76 4.10 10.80 4.776 - 3.96 -— 1,53 12.16 —_—
800-899 42.48 11.77 11.17 10.6 T 5.75 1.23 2.00 1.83 —
900-999 35.83  9.16 8.60 11.06 . 90 3.46 .70 L0 15.1 -
1000 and  31.65 13.85 9.95 7.15% 4.70 7.30 2.50 1.80 9.4 -

over
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about 11% in the 800-899 and 900-999 income caetegories.

Medicine was 3.5% in the lowest and 4.7% in the highest
income brackets. Bejween them, the percentages were sround l%.
Education showed an almost consistent rise from 2.37% to about %
and even 7%. The 7% figure calculated on two families in the 1000
and over T.L. income bracket, sppears to be too high. Errors of
memory ﬁight have caused this.

Transportétion showed approximately the same percentage for
most of the income brackéts, around 2%. HKecreation did not shnow
an increase with increasing income. Opposed to Engel's Law, the
percentage of income spent on recreation stayed about 2%, even
though income increased, which implies that recreational activity
is not a function of income, but is related to other atiributes,
like socizal clasé or status. There were some down 10 +T% éna up
to 2% with different income categories. KRent will not be mentione&
since only four families paid rent.

Most of what Engel has said about food, clothing and heating,
water and gas, has beeﬁ verified in this study, foo- As income
increases, a smaller percentage is épent for food; approXimately
the same percentage for clothing, snd usually the same percentage
for light and heat ... This is what the law states.

Pattern of expenditures, according to number of children,
is shown in Table V. A11 the families had children; and most of
them had one, two or three. As the number of children iucreasea,
the percentage of income spent on food increased, but wien 1T came
to five children, it dropped to 351.05%. There were only three

families who had five children, and these tamilies had monthly
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TABLE IV

Distribution of Children

Children No. of Households

No children
One child

Two children
Three children
Four children

Five children

L IS L Y« S




TABLE V

Pattern of Expenditures According to Number of Children (on 28 families)

Types of Expenditures

No. of Children Food ~ House-~-Healting, Clothing Medicine ZEduca- Trans- Recre-House ient

hold water & tion porta- ation im-
durables gas : tion provement
No children i m———— ——— e ————— ——— ———— ———— —————— |
one child 42.55% 8.68% 11.50% 8.52%  1.10% 1.67% .91% 2.05% 6.60% 1.304
Two children 55.44 - 5.71 g.75% 8.05 1.07 1.62 1.84 6.04 «94 1.48
Three 'children_ 44, 46 6.73 11.41 4,85 ‘ .85 2.70 2.03 1.96 8.25 1.51
Four children 53.28 9.62 12,68 5.48 2.16 3,32 1.48 1.10 3,66 ————m-

Five children 3]..03 5. 30 9- 13 6- 34‘ 073 6- 70 30 30 ‘66 5- 60 —w-——
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incomes of 600, 800 and 941 T.L. In all these families, at least
one child received free food at school or at the working place.
The percentages of income spent on household durables, medicine
and home improvement showed ups and downs, as tie number ol
children increased. Heating, water and gas moved around Y-12%.
Clothing dropped from 8% to 5 and 6%, as the number of\children
increased. Withoﬁt the expense of many children, wife and husband
could spend more on clothing, for themselves and for one or two
c¢hildren. With more children and thus other additional expenses,
the expenditures on clothing might have been reduced naturally.

In Anatolia and in the villages, mothers make dresses and under-
wear for their children from their own old clothes. Also, children
use the old clothes of their brothers and sisters, While the per-
centage of income spent on recreation was 2 and 6% with families
of one and two children, it dropped to .66% with the increasing
number of children- One can give the same kind of explanation as
in clothing. The families might have cut down the recreational
expenses due to the burden of many children. The opposite was
observed in education, where the percentage of income spent, in-
creased from 1.6% to even 6.7%. This is self explainable.

It has been shown in this inquiry, that with the low income
families living in the specified area, the greater proportion of
total expenditures was devoted to the provision of food. As a
result, the information on food deserved extra attention. In
Istanbul, there are those food stuffs which are available through-
out the year, such as rice, macaroni, fish, sucuk, dry beans,

chick peas and hazel nuts. There are also fresh vegetables and
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fruits which are not available throughout the year, such as green
beans, green peas, green pepper, - tomatoes, cucumber, eggplant,
orange, mandarin, cherry, plum, peach, apricot, melon, water melon
and grapes. Nowndays, one may find fruits such as melons or grapeg
and'vegetables like tomatoes even in winter months, but they are
expensive,

Data for the study was gathered during the autumn and winter
months when many fruifs and vegetables are more expensive when
compared to summer months when these are at their pesk anu rela-~
tively cheap. The food items were collected under the categories
of I. Cereals and cereal products, II. HMeat and tish, IIL. Fats
and oils, IV. Dairy products, V. Vegetables, VI. Fruits, and
VII. Others.

In Table VI, the percentage of food expenditures spent on
each food category is shown. The value of each food category in
T.L. wes related to the total food expenditures. Cn the average
for 28 families, 34.64% of the total food expenditures was spent
on cereels and cereal products, which, in all the twenty eignt
cases, proved to be the major important food category.

In this category, bread was the chie:r iten; even with fami-
lies of three members, at least two loaves of bread were bought
daily. With families of three and four members, three or iour
loaves of bread, and with larger families, Iour or eveu five were
bought. The other items purchased in this category were macaroni,
then rice, some "“gehriye", biscuits end simit. Only in some cases
flour was purchased. The explenation may be found in the practiced

of Anatolians and the villagers. There, "bulgur" (cracked wheat),
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TABLE VI

Structure of Food

Composition

(on 28 families)

Pood Categories

Cereals and cereal
products

Meat and fish
FPats and cils
Deiry Products
Vegetables
Fruits

Qther foods

% of Food Expenditures

34.64

6.07
10.57

9.78
12

6.46
18.71
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wheat flour, "tarhsna" (dried curds), "kuskus" (dried uough),
"erigte" (noodles), "nigasta® (starch), "yufka" (thin wafer) are
prepared at homes, basically from wheat flour, during the summer
months. Then these items are consumed during winter. Since most
of these families have recently come from Anatolia, it is very
likely that they are doing the ssme thing. And due to this, there
were practically no expenditures on these items when the inter-
views were conducted.

Other foods took the second place, as 13+71l% of the foou ex-
penditures were spent on it. Here, the most commonly purchnased
items were sugar, tea, olives, cigarettes and salt. OI these,
olives were bought for 6 T.L. a kilo, and a package ot tea ior
4 T.L. was bought each week* In mostv cases, tne nhedd of tne
household smoked cigarettes; then one package a day amounted to
at least 7 T.L. per weeks. A8 one can see, tnose items alone,
being relatively expensive, cost a lot. It was interestiug to rntd
that one family used ¢malica which costs 2.25 T.L. & pack. A few
families bought a brand of tea (Horon tea) which costs less,

2.75 T.L. Although expensive, olives were purchased frequently,
probably due to their high calorie content. Usually jam was made
at home, and in some cases honey, which is expensive in the cifty,
came from Anatolia. Wost of the families did not buy coftfee, beer
or other aslcoholic drinks. Helva and tahin were bought seldom.

Twelve percent of the food expenditures were on vegetables,
which ineluded both the dried and tnhe tresh ones. The basket o1
fresh vegetables during December and January included such items

as cabbage,leek, spinach, celery, radish, carrots, cauliilower,
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potatoes and onions. Of these, the heaviest expeﬁditures were on
potatoes, and then came onions, leek, spinach ana cabbage. The
price of potatoes varied from 75 krs to 1.20 T.L. a kilo, accord-
ing to the quality and from where they were bought. If bought
from "Hal", the fresh fruit and vegetable market, and in great
gquantities, the price paid was lower. I[n most cases, it was
bought for 1 T.L. a kilo. Complaints were made as to the eXpen-
siveness of onions, which were mostly 1.20-1-40 T.L. a kilo; thus,
onions were not bought &s much as potatoes. During the week, two
or three, and even in some cases, four kilos of potatoes were
purchased. All the families.bought and consumed at least a kilo
of potatoes per week. In the pilot study carried in June, onions
were bought for 50 krs a kilo. Then, they were.still small in
size, and many were taken out from the soil, to maxke room lor the
remaining ones, which would grow . until winter. This is why the
small onions cost less.

Of the other commonly purchased items, leek 1 T.L. a kilo,
cabbage 75 krs a kilo, and spinach 1.50 or 2 T.L. a kilo, took the
priority. Carrots, radish and celery were also frequently oougnt.
Leek is an inexpensive, popular winter vegetable and cabbage was
used in great amounts both as a meal and as pickles during the
winter. WMany families grew "black cabbage" in their gardens and
consumed it. It was interesting to see that very little expendi-
tures was made on dried vegetables. In ceses where any dried
vegetable was purchased, it was dired beans 3-4 T.L. a kilo, which
was expensive when compared to fresh vegetables. Sometimes,

lentils 2 7.%L. a kilo, was purchased too. Dried beans 1is also a
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popular food item to Turkish people, since it is both nourishing
and tastes good, especially when eaten with onions. For low in-
come families, it replaces meat as a source of protein. As has
been mentioned, dried beans, lentils and kidney beans appeared in
the "income in kind". This may also explain the very few expen-
ditures made on these items.

After vegetables came fats and oils on which 10.57% or tne
food expenditures went. In this category, especially “"Vita",
"Sana" and olive o0il were purchased frequently. Usually a kilo
of Vita - now 7 T.L. per kilo - was purchased every week. Besides
it, sometimes olive oil, 6.50 T.L. & kilo, was boughtduring the
same week, too. Most of the time, a kilo weuld last & month. In
other cases, preference was given to olive o0il. Besides these,
Sana was bought, uéually in 250 gr packages which cost 80 krg.
Two, three or even four packages were bought during the week.

Some families purchased "ig yagi", tallow or cooking fat. "Ig
yag1l" costs less (3.50 T.L. a kilo) and five kilos lasted a month.
The same was true for cooking fat which costs zbout 3 T.L. a kilo.
The wide use of fats and oils is seen witn low income families,
who heavily depend on them for nourishment. Only a smali amount
of mesnt, 5ut much oil or fat would serve their purpose.

Dairy products took up 9.78% of the food expenaitures.

During the interviews, in two cases, no expenditures were menglaned
about this catégory; and in a few cases, expenditures made were
low. Milk, white cheese and yoghourt were purchesed. kLggs were
not bought, since they are expensive; one egg costs 40 krg. Some

families ate eggs since they had chickens or eggs were sent irom
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Anatolia. Usually, half a kilo or 1 kilo of white cheese was
bought during the week; the price paid for it varied from 6 TL.
to 9 TL. a kilo, azccording to the quality. White cheese was
another item which appeared in income in kind. Often families
with small children bought milk (at 1.50 TL. & kilo) daily, 250 gr
each day. At times, it was purchased in greater guantities, to
make yoghourt from it, too. When it was not made at home, 2 kilc
of yoghourt was 1.50 TL., or a cup of it 1 TL., bought daily in
some cases.

The lowest expenditures were made on fruits and fish on which
6.46 and 6.07% of food expenditures were spent. The basket of
fruit included oranges, tangerines, lemons, apples, pears, chest-
nuts, nuts, welnuts, dried fruits, "leblebi" and "gekirdek" (seeds),
Apples and oranges were the most frequently purchased fruits.
About 2 kilos of apples, 2 TL. a2 kilo, were purchased each week.
| Then came oranges, the price paid varying from 1.75 TL. a kilo
tc even 2.50 TL. a kilo. Tangerines, costing 15 or 20 kurus &
piece, were much less popular. In the interviews carried on
during December, grapes were still bought for 1.50 TL. a kilo;
peanuts at 5 TL. a kilo, were purchased, too. These, being expers
ive, could be afforded by the relafively well-to-do families of
this area and where few members were present in the hcusehold.
"Leblebi", or parched chick peas, or "leblebi tozu", a cheap item,
were found to be favorite items of the children, and 1 TL. was
spent on them each week. |

In winter, fruits are scarce and relatively expensive.

Whereas, during the summer months, peaches, grapes, pears and
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melons are at their peak, and relatively cheap; so, low income
families cen afford to spend heavily cn these items. The inguiry
has shown that, in winter, expenditures on the relztively expensive
fruit category were curtailed. Apples, oranges and tangerines
were bought. In Anatolia, and in the villages, fruits such as
apples, plums, apricots and cherries are dried during summer,
for consumption during winter. It is very likely that many oz
the families have done this same thing.

The fish and meat category, which is the major food category
as to its calorie content, was the most expensive one, in fact,
a luxury category for these low income families. Fresh mutton,
at 11 or 12 TL. a kilo, fresh beef, at 9 or 10 TL. a kilo, and,
if with bones, 8 TL. a kilo, were purchased at times by those
families. Sixteen families made expenditures on meat during the
week in which they were interviewed, and usually half a kilo of
fresh mutton was bought. In some cases "kavurma" (fried mesat),
which is prepared in & special way during auitumn, was consumed.
Three families bought fish, about two kilos during the week, at-
1,50 TL. a kilo. One would expect more expenditures on fish whicn
is in abundance in Istanbul. Besides, there are various kinas,
both expensive and cheap. The cheap ones as "hamsi", "palamut" au
"istavrit" could very well satisiy the low income ramilies. ([here
were a few cases where the heads of housenolds caught fisn them-
selves, saved some for consumption, sold.the rest or even gave
a few as & present to his neighbor. But, most of the families

preferred meat or a substitute such as beans. In Anatolia, most

of the people do not est fish, and, in fact, do not have the
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taste for it. It appears that these people, who have come from
Anatolia, still have not acquired the taste for fish.

Another table, Table A, shows yearly consumption per consumop-
tion unit. (1, pp 11C) The highest in the category was bread,
with & consumption of 133 grams. Fresh mutton, olive oil, milk,
petatoes and sugar had the priority in their respective categorice

Before ending the "What" part, =2 final table, Table VII, hss
been prepared which shows the patiern of expenditures on food
categories according to mejor income brackets. The percentage
of fooed expenditures on ceresls showed an increase from 300-4Y9Y
income bracket, up to 800-899 TL. income bracket. After this, the
percentage fell from 42.3%% to 30.5%, and then increased toc 40.5%,
On the whole, the percentage of food expenditures on cereals,
generally increased as income increased. With fish and mest,
there was a mixed pattern; the highest percent spent on it, &%,
appeared in the 300-399 TL. and 800-899 TL. income categories,
and in the remaining categories, the percentage fell to 4% and
moved up to 6%.

In the Fats and 0Oils category, the percentage of food expen~
ditures on it, on the whole, was from 1¢ to 12%, except in the
income brackets 600-699 and 1000 and over, where 1t became 5.5%
and 19% respectively.

The case of Dairy Products was similar; the percentage of
expenditures on them was about 10-14%, but fell to 5 and 6 in tue
same two income brackets. Vegetables started with 12% of the Ifcco

expenditures in the lowest income bracket and increased to law,

and then fell to 10% end finally to 5% in tue highest income
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TABLE A

- Pamily Budget Inquiry in Ankara,

1954,

of Families of Civil Servants

Year by Consumption per Consumption Unit

Bread

Wheat bread
Wheat flour
Rice

Macaroni

Fresh mutton meat
Fresh beef meat
Fresh veal meat
Poultry

Animal fats
Margarine

Qlive oil

Milk

Cheese

Butter

Eggs

Yoghourt
Potatoes

Sugar

Salt

Tea

Coffee

Raki

Beer

Wine

(1, pp 110)

KEro

133.0
12.4
T.1
8.0
6.6
27.3
1.8
2.4
1.9
3.8
4.1
6.3
00.8
545
0.4
0.8
10.4
13.4
28.2
1.8
- 0.4
0.7
0.4
3.5
0.9




TABLA VII

Pood Structure According to Income Categories (on 28 families)

Monthly Income Food Categories
Cereals & 1IFish & TFats & Dairy Vegetables  Fruits Other
Cereal Meat 0ils Products Foods
Products
300-499 29, 25% 8.25% 12,20% 14.50% 12% 5.20% 15%
500-599 31.50 6.20 10.20 8.70 14.70 6.20 18. 20
600-699 36,70 4,10 5.50 4,80 14,50 7.20 17.10
T00-T799 42,30 6.60 10.60 10.30 9 4,00 13%.60
800-899 30.50 8,20 10.70 12 : 11.20 7,20 1.60
900-999 34,30 4.3%0 T.30 13.60 10,30 7.30 20.00
1000 and 40.50 6.50 19 6 5 7.00 13%.50
over .
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brécket. The percentage of expenditures spent on fruit increased
from 5 to about 7% as income increased. With the Other Foods
category, thé percentage moved around approximately 14-20%. All
this indicates that, at least for the income range characteristic
of the group survéyed, it is difficult to hypothesize any general
relationship between income and expenditures on various types of
foods. _

After having observed the food expenditures in more detail,
we are to move to the Where, How and Who parts of this inguiry.
Here, the place of purchase as to the tfoou, clothing and otner
items, the mode of payment and the snopper for the same itews are

snalyzed.

¢, Place of Purchase:

Table VIII shows from where the purchases were made with
respect to food, clothing and other items. For food items, 29 of
the 30 interviewed families patronized the local grocery store,
and very close to it came the bazaars; twenty bought from the
peddlars, and ten bought from such outlets as the fresh fruits and
vegetables market, Migros, Hisar and Levent shops. .

The local stores in this newly developing areas have been
established by some gecekondu dwellers in their own houses. [he
smell plate and the goods Seen from the window indicate that the
place is a store. There are assembled a variety of food item$,
and such gqods as gas, matches, lamp glass, ropes and S0 on.
Usually, what is bought from the local store is "preakfast items",

as the interviewed people expressed it. Bread, tea, salt, sugar,
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TABLE VIII
Place of Purchase
(Number of Families)
Food Clothing Others
29/30 Local Stores 22/30 Simerbank | 20/30 Bagzaars
26/30 Bazaars 20/30 Bazaars 11/30 Kapaligarsi
20/30 Peddlars 17/30 Kapaligarsi 6/30 Peddlars
10/30 Others 7/30 Peddlars 6/30 Others
4/30 Bohgaci 3/30 Local Stores
2/30 Others 2/30 Simerbank
1/30 Bohgaci

Qutlet
‘Bazaar
Local Stores
Peddlars
Bohgaca
Stimerbank
Kapaligarsi
Others

Place of Purchase

Food Clothing
26 , 20
29 _
20 7
- 4
- 22
- 17
10 2

QOther Items

20
3
6
1
2

1l
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Sana, olives and cheese, especially the last three itlems were
bought frequently, every two or three days. Often, cuildren ot
the dailly needed items, such as the loawves of bread.

The bazaars (those in Begiktag, Mecidiyekdy, Unkapani and
Eminﬁnﬁ) are favorite shopping places. Some bazaars are set up
on different days of the week, at certain areas, e.g. Besiktasg's
day is Saturday. Bazaars perform many services for the customers.
In one part, there is the food section; in another there are the
clothing and other items. One can find almost anything there, and
for lower prices. The same items would sell for more in their
original places. One can buy a pair of Tanca's shoes for 45 T.L.
When at the shop in Istiklal Street, it would be selling for
135 P.L. What is important is that the customer does not have 1io
shop around in different sections of the city to find what he wantg
Everything is brought to his feet; all kinds oif commodities are
assembled in one place, and for relatively cneaper prices.

The Begiktas bazaar, which is very popular with the gecekonau
people of the area, is a unique place where many low, middle and
even high income femilies shop. People wander in it, buying high-
heeled shoes for 35 T.L. a pair,_ready made dresses, coats, sulits,
cheese, vegetables and fruits. The variety of the customers, and
the veriety of the commodities offered make it a colorful place.
Especially for the families of the gecekondu, whose recreational
activities are very few indeed, this place has the charm of s big,
noisy fair. The husband who goes to coffee houses as a recreation,
and the wife who visits the neighbors, come together and spend

their weekend in this Begiktas bazaar, meeting friends ana chatiing
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while they shop around and watch other people.

In the specific gecekondu area, one often sees a man beside
la cart loaded with vegetables or fruits, or leading a horse which
carries the same items on its back. These are tne.peddlars who
are found in almost every section or the city. [t is quite a help
for women working at home, to fina these people at their doorsteps
selling food items like potatoes, which are bought at least once
or twice during the week.

Other places of purchase included those snops at Ltiler,
Levent, Hisar, "Hal" (vegetable market) and Jdigros. For food
itéms which are bought in greater quantities, that would last for
long periods of time, the fresh fruits and vegetable market is the
place. There,.one buys what he wants for low prices.

For clothing, the findings indicate that most of the families
bought from Stimerbank, twenty from the bazaars and seventeen from
Mahmutpaga. Here, the local grocery store had no role et all.
These are all low priced outlets where even middle and high income
families shop. In Kapallgargl, a veriety ol goods exist. OUne can
easily follow the fashion there at low prices. ©Shoes in Italian
style sell for 50 T.L. Sﬁmerbank's goode are low in prices, out
good in quality. The low income families can get clothing itemns,
e.g. shoes which would endure the cobbled, muddy roads of the
gecekondu. Middle and high income families, at times, buy from
there, since one can usually find commodities to his liking.

As to the peddlars who carry meters of cloth over their
shoulders, and "bohgaci's" who knock on doors, carrying a bundle,

there were some definite opinions expressed by the interviewed
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families. These sellers were looked upon a little dubiously by
some families. Bohgacis would appear at times and disappear again
There was not much of a chance of knowing these wendering people,
as there was that chance of getting into personal or close rela-
Tionships with the sellers at Besiktag bazasar. Also, bohgacis did
not sell on installment basis. What is more important, some inci-
dents happened to destroy the trust in them. In one case, the
bohgaci had offered a piece of material as imported irom Germany
and named a price accordingly. The mark on the fabric indeed
looked of German origin. Later on, it was itound out to be home-
made and the same material was selling at Kapasligargi for lower
prices.

Still, many families bought from peddlars shoes or meters ot
cloth, on installment basis. There is a chance for the wife to
choose herself material for a dress, scarves or shoes to her
liking. Otherwise, the husband would be doing the shopping for
her in Begiktag bazaar or Siimerbank where he goes alone. "Who"
part of the inquiry indicated that, with some families, the husband
shopped for clothing items alone.

For other items, bazasr was'the favorite place of shopping.
Then came Kapaligarsi. Peddlars asnd other outlets located in
various parts of Istanbul, shops in ktiler, Hisar and even in
Taglitarla were more or less popular. ‘Especially big ana expen-
sive items like radios, Aygaz were bought from such places. In
tnose cases, the buyer knew the seller and, very possibly, there
was trust towards each other. Often, credit was extendea to tue

buyer.
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Peddlars sold the frequently needed items, usually to tue
wives. Items for the room like cover for the sofa, material for
pillows, could be bought also on installment basis. ~rlates, cups,
glasses, that is, those items which were easily broken, were
supplied from the peddlars. Finally, another seller called the
"eskici" will be mentioned. This person collects old things,
clothes, empty bottles, cans and pieces of metal; and, in return,
he gives simit, candy, leblebi to children, clothes pegs, baskets,

pails and small goods for the kitchen, to the wives.

D. Mode of Payment:

Table IX indicates the mode of payment for food, clothing and
other items. The majority of the families bought tne food ivems
on cash and open credit, eleven on cash basis only, and one on
cash and installment basis.

Usuélly, milk, yoghourt and olive o1l were paid for at tue
end of the month. In most cases, the purchases were made Irom
the local store on credit basis. Some families bought on credit
fpr five or six days, at the end or which the total amount was
paid. TUsually, payments were made at the end oi the month, and
the amounts paid ran up to , generally, 100 or 200 T.L.

A month seemed a long period for some of the families who
purchased on credit basis from the local store. These families
were anxious sbout the correctness of their accounts. They said

that there was the possibility of the accounts being distorted,

-t

and mistakes might have crept in, especially ii the periocd was long
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TABLE IX
Mode of Payment

(Number of Families)

Food Clothing
18/30 Cash and open credit 21/30 Cash only
11/3%0 Cash only 4/30 Cash and open credit

1/30 Cash and some installment 3/30 Cash & some installment
2/30 Open credit only

Others
21/30 Cash only
6/30 Cash and open credit

3/30 Cash and some installment

Mode of Payment

Food Clothing Uthers
Cash only 11 21 21
Cash and some installment 1 3 3
Cash and open credit 18 4 6

~Open credit only - 2 —
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For clothing and other items, payments on cash basis only,
dominated. In both cases, twenty-one families out of thirty,
bought on cash only. In clothing, there were two cases where
purchases were made on open credit only. From the bazasr, and
from the shops in Kapaligargi, clothing items were bought on credit
and installment basis; eépecially coats and suits. The same was
true with other items like radios, Aygaz and sewing machines, vuuuﬂ
are expensive. Otherwise, in general, there seemed to be ravorism
for cash basis payments among the interviewed families. “Veresiye
igen iki defa sarhog olur', that is, "Who drinks on credit gets
drunk twice", was uttered by one of the families, who avoided
purchases on credit and installment basis. The expression may
imply the anxiety and the sorrow involved in this kind of payment.
The people may feel that they do not own the commodity until it is
totally paid. They may feel sorry and anxious every time they
notice that the good is being used and getting old, but still not
paid.

In ore or two cases, families hesitated to say that they
bougnt certain items on credit or installment basis. But, in the
informal part of the interview, they admitted that some :tems were
bought in this fashion. On the otuer hand, with the ramilies wic
bought on cash basis only, the answers were very definite, aud
uttered in a proud tone.

T waes interested to know if there was any kind of relation-
'ship betweén the length of residence in Istanbul, and the use of
cash payments. Table X was prepaied for that purpose. The table

shows that, for all items, food, clothing and others, as the length
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TABLE X
Use of Cash Payments According to Length of
Residence in Istanbul

(Number of families using cash payments only)
Length of Kesidence No. of Food Clothing Qthers
in Istanbul Families
1-5 years 12 5 9 9
5-10 years B 4 7 8
10 or more years 10 2 5 4
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of residence in Istanbul increased, the number of families using
cash payments only, decreased. This may indicate that the people
who have come from Anatolia, adopt to their new urban surroundings
after some time. Once they have jobs, their own homes and the
children going to school, they feel secure, =nd & sense of be-
longing to the city develops. They know what they want and from
where to get them. Since the sellers in the bazaar, Kapaligarsgi
and Taslitarla, know them and extend credit, then, why not achieve

his goal, buy a radio, now!

E. Agents of Shopping:

The last table of the study indicates the shoppers. Here
the findings have shown that most of the time, wife and nusband
alone bought the food items. In seven cases, they proviced the
food items together. Where mostly the wife bought, she got the
items from the local store and from the peddlars. The husband
could go to the bazaar or Hisar, Levent or Etiler shops alone,
but the women from Anatolia and the villages usually 4did not go
far alone.

For clothing, wife end husband shopped together and did their
purchasing. The word "together" was uttered by the husband with
smiles, and with the explanation following it: "I wouldn't dare
buy for her alone. Whatmight happen it she did not like it%"
But, with some femilies, the husband did the shopping alone. In
such cases, women told theif husbands what they needed, and tne
men would buy accordingly. These may ve the newcomers from Ana-

tolia, who have not yet got used to taking their wives along with
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Food
12/%0 Mostly wife
11/30 Mostly husband
7/30 Together

r\ostly wife
iostly Husband

Together

TABLE XI

Shoppers
(Number of Families)

‘Clothing

14/30 Together
10/30 Mostly husband
6/30 Mostly wife

Others

17/30 dostly husbsand
7/30 Mostly wite
6/30 Together

Shoppers
Food Clothing Others
12 6 7
11 10 17
7 14 6
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them. They prefer their Women to stay at home and not tc be seen
by strangers.

With other items, in most cases, the husband alone shopped.
Usually what the wife bought alone was irom peddlars or from tue
local store, such items as lamp glass or various small items.
Generelly, the important household durables were bought together.
For all the items, when the husband the the wife shopped together,
it was either at the Begiktag bazaar, Kapeligargi, Siimerbvank or

the shops in the Istanbul section.

F. Implications for Marketing:

In this paper, the study was limited in scope to the low
income families living in a newly developing gecekondu area. The
fin@ings mey be important in indicating some characteristics of
this markets and the overt buying behavior of the consumers. Lach
year, similar people, consumers, will be coming to Istanbul 1rom
various parts of Anatolia, from the Anatolian villages, and en-
larging the kind of market which has been studied.

The marketing man is confronted with peoﬁle who still retaiw
many of their village habits. These are people who like ceriain
food items, who prepare some like “Bulgur" (cracked wheat),
"tarhena" (dried curds) and so on at home for consumption later
on, and do not like to eat fish as most of the Istanbuiu do.

The findings of the study indicated that most of the incone

of these people, about 48%, is spent for food. The major Iood

categories for these people were cereal and cereal preducts,
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other foods and vegetables, especislly potatoes. The trend is on
starches, and it may continue like this. It does not seem very
likely that the prices oI such food items as meat and dairy pro-
ducts,like butter and eggs, will fall and, as a result, tuey may
be considered as luxury items for these people.

More dwellings are built and improvementis needed. AccorainbLﬂ
materials such as cement, briquette, etec. will be needed.

As the newcomers from Anatolia adopt to their urban sur-
roundings and their standards of life become higher, their needs
and wants increase. About 7.3% of the income of these people were
spent on household durables. Various household equipment, mainly
goods for the bedroom, kitchen and also such items as radics,
Aygez, sewing machines, will be among the products offered; Among
the clothing items, there will be a market for low priced, ready-
made apparel for men, women and children, such as coats, suits,
jackets and trousers.

For the retailers planning to establish tehmselves in the
gecekondu areas, the assortment policy may be based upon the clues
given by the composition of expenditures iound cut in this sTuay.
This would involve the number and yariety ol the products to ve
handled, also their style, design and the gquality of the articles.
The products offered for sale would be mainly food items. Among
the food items, those in the cereal and cereal products, items in
the other food categories, and vegetables, would take the highest
place. Household durables and clothing items would constitute the
next largest section of the products offered for sale. Other

goods would include the materials for home improvement, heating
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and gas, and items for education, like notebooks, pencils and bags,

The ‘policy in regard to style must conform to the desires of
the group of consumers to whom it seeks to sell its products.
Those people, at the present, are following their village habits.
The style of women's clothing reflects this. The long pyjamas,
woolen socks and head covers were mentioned in another section of
Part [IT. At the present, there is no great demand for style
change, which makes redesigning unnecessary. Whereas today, 1ln
big cities, many products are not worn out, obut are being dis-
carded due to style-obsolescence; the style ol women's clotning
makes redesigning necessary at least once every seasolls

| For this market, the restrictions on style chenge means lower
manufacturing costs for producers and the merchant. However, colon
and design have to appeal to these people, who prefer bright and
gay colors. All the products cited have to be low in prices, but
81till good in quality, so that they can last for long periods of
time.

The retailer can carry the products mentioned, and there are
reasons for handling a wide variety. 1In the villages and in
Anatolia, the consumers buy almost all they need from & single shop
which handles a grent number of products. 1t has also been men-
tioned that in the large, developed gecekondu areas like Gazi
Osman Paga, there are shops which sell almosti everything one can
think of. This may be similar to the general store which was
dominant in the rural parts of the United States.

The inquiry has shown that these people prerer bazaars,

Kapalicarsi, Slmerbank, peddlars, that is, low-cost agencies and
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low-priced outlets. Pricing policy can be set up on this tact.

To sell the products, the retailer should charge lower prices than
he would charge in other areas, such as Taksim, Nigantag, Jiglii or
Bebek.

The “"Where" part of the study may also suggest a shopping
area for such a market. In this area, all the shops for tood,
household goods, clothing and miscellaneocus items may be located.
In this way, the consumer may find anything he wants in one single
place, without travelling around in search of low-priced outlets
from where he can buy. This shopping area can also serve as a
recresation place. People could meet each other and chat wiile
shopping, and if there were a tea house, sit and have a cup ol
tea or coffee.

By time, the customers would come to know the retailers es-
tablished in this area. (are is neecdea on tne part of tue seliers
in building trust and confidence. This nay be an important ractor
in the development of credit and installment sales. The findings
have indicated that, for food items, cash payments are dominant
with some use of open-credit accounts; for clothing and other
items, payments on cash basis dominated. Accordingly, the retailery

cen formulate the credit vpolicy. Food items, which make up the

majority of products, would be offered on cash and credit basls;
then, most probably, the total bill would be settled at tne be-
ginning of the month, on payday. For clothing and otner items,
installment credit could be extended, and tne retailer would
expect to be reimbursed periodically. It nas been observed that

the gecekondu people are anxious to make thelr payments prompTly.
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So, it is very likely that the installment payments will be kep®*
up to schedule. It is Probable that the purchsse on installment
and credit will incresse for clothing, household durables and
othe items, in the future, as the people feel themselves as a
part of the big city, and acquire the sense of belonging and fec’
secure,

Pinally, to lure women shoppers, the retailers should con-
centrate on sales promotion. Price appeal can be stressed for
clothing and other goods. Women, especially those in thne Low
income group, are price conscious. Service, also, can be useu &
an appeal. The seller may guide and assist the women shoppers in
their selections. The style and design of wearing apparel play
an important part in if salegbility. To attract women shoyppers,
coloriul and gay materials should be displayed in 2 prominent
place in the shop. PMleshy posters and colorful signs can be used
to decorate the shops.

The market now resembles a village one, but it is likely th-~
these consumers will gradually adapt to the city 1ife. For the
time being. this village type of market can be satisfied 2t =z

good profit.




Monthly Income

TYPES OF EXPENDITURES

APpPpelilsase L

B ; o  Household iHeating, wa- ! ] o N )
Fami— Cash .In Kind i TOTAL | Food | Durables | ter, gas Clothin Medicine kducation
lies ’ Amt. % |Amt. % Ant. : Amt. Amt, 7%  Amt. id

1*! 310 | 11 321 | 275 [69.4 |11 | 2.8 | 47 | 11.8| 30 75| & | 2.0{ - -
2% 310 20 330 1 270 155.7 ! 47 9.6 50 10.3 | 34 7.0 | 45 9.21 - -

3 430 6 436 | 270 [61.9 {28 6.4 47 10.7 | 18 4.1 12 2.8| - -
4% 300 12 312 | 260 |66.7 ! 5 1.2 35 9.0 | 30 7.6 - - - -

5 620 20 640 | 217 |33.9 |40 6.2 | 88 | 13.7 | 36 5.6 | & | 1.2 - -

6 600 - 600 | 160 [26.6 |43 7.1 75 12.5 ! 40 6.6 6 1.0 | 37 6.1
7 1150 35 1185 | 332 i28.0 P55 J21.5 | 139 11.7 | 43 3.6 | 10 8.4 | 37 3.1
g 600 63 663 | 292 136.4 L74 |21.7 86 10.7 {193 24.1 4 5y - -

9 871 35 906 | 292 }32.2 |85 9.3 78 8.6 | 30 3.3 9 .9 25 2.7
10 825 6 831 | 298 {35.8 180 {21.0 | 123 14.0 | 80 9.6 | 20 2.4 | 40 . 4.8
11 650 38 688 | 220 |31.9 {20 2.9 70 10.1 | 82 11.9 8 1.1 - -
12 970 65 1035 366 [35.3 |65 6.2 85 8.2 {111 10.7 | 10 1.0 [120 11.5
13 600 | 200 800 | 250 |31.2 |15 1.8 54 6.7 | 14 1.7 2 2120 2.5
14% 605 25 630 | 271 |40.4 |56 8.2 | 133 19.8 | 30 4.4 3 -4 |75 11.1
15 890 25 915 | 340 |[37.1 135 {14.0 | 171 7.7 1211 23.0 8 .8 51 5.4
16 540 25 565 | 347 (61.4 {67 [11.0 65 11.5 | 32 Ted | 25 4.4 {15 2.6
17 890 51 941 360 | 38.2 |40 4,2 90 9.5 | 65 6.9 | 10 1.0} 21 2.2
18 609 50 659 262 39.7 | 30 4.5 90 135.6 | 21 3.2 - - - -

19 550 40 590 326 155.2 |20 3.3 61 10.3 25 4.2 - - {20 3.3
20 700 35 735 | 234 }31.8 {80 10.0 71 9.6 {.46 6.2 - - 1v¢ 5.0
21 530 25 555 272 {49.0 |40 7.2 78 14.0 | 29 5.2 1 .2 20 546
22 560 | 25 585 | 263 144.9190 hs5.0 | 58 9.9 | 20 3.4 - - - -

23 780 10 790 | 358 145.3 | - - 47 5.9 | 10 1.2 - -1 - -

24 675 - 675 | 421 {62.3 116 |2.3 | 70 | 10.3 | 29 4.2 - - 120 2.9
2% e} - 1 716 1480 '63.2 118 2.3 [130 | 17.1 |53 | 6.9 | - i - (30 | 5.9




TYPES OF EXPENDITURES

Appendix'l ~ contd.

Fami- ‘ | - Pood Household  Heating, ;
_ Cash [n Kind TOTAL fAmt % - Durables . water, gas Clothing i Medicine nducation
; : i Amt. % Am%. % Amt. % |Amt, % | Amt. %
26 | 600 | - | 60p | 205 34113 |21 44 | 7.3 | 12 |20 |5 | 83| 41 1 6.8
27 | 610 | 25 | 635 | 535 i84.2, - | - | 66 |10.3 | 20 | 3.1 | - - 10 | 1.5
28*| 700 - 700 ! 550 | 66.5!22 2.6 110 [13.3 | 58 7.0 |- - 38 | 4.6
: ' N I i }

* Percentages are based upon total expenditures, not on total income.




Appendix I

MONTHLY INCOME TYPES OF EXPENDITURES
Fami- Cash |[n Kind| TOTAL | Transportation] Kecreation Home Improvement hent Total
lies Amt, % Amt. w | Amt. % Ant, o | LEREN-

1* 310 11 321 - - —_ - _— - 25 6.3 396
2% 310 20 330 - — 19 3.9 - - 20 4.1 455
3 430 6 436 - —_ 11 .025 -~ —_— 40 091 | 426
4% 300 12 312 45 11.5 3 .8 12 3 - - 390
5 620 20 640 - —_— 20 031 — -— 60 -093 | 469
6 600 — 600 50 .83 2 .0033 50 .083 - ~~ 463
7 1150 35 1185 60 .05 32 .027 | 166 .140 - - 1044
g* 600 63 663 15 1.8 37 4.6 — - - - 801
9 871 35 906 - - 15 .016 | 166 .183 - - 690
10 825 6 831 20 .024 8 .0096] —- - - -—- 769
11 650 38 688 - -— 50 . 072 - - — - 460
12 970 65 1035 - — 8 L0077t 50 . 048 - - 765
13 600 200 -800 6 . 007 8 . 010 30 .037 - — 399
14 605 25 630 8 1.1 9 1.3 85 [12.6 . —_— 670
15 890 25 915 20 .021 6 . 006 83 .090 - -— 925
16 540 25 565 - ~— 6 .010 - - -- - 567
17 890 51 941 - — 2 .002 | 170 .180 - - 758
18 609 50 659 6 .009] 5 .007 | 125 189 [ -~ - 539
19 550 40 590 -~ - - - - - - - 452
20 700 35 735 - - 16 .021 5 . 006 - - 511
21 530 25 555 - - 10 .018 95 171 -— - 545
22 560 25 585 20 034 —- - 8 L0135 - - 454
23 780 10 790 - - 5 L006 | 250 . 316 - - 670
24 675 - 675 75 W111] 28 .041 - - — - 659
25% 716 — 716 -- - 15 § 1.9 35 | 4.3 ~- -— 799
26 600 —_— 600 - —_ - - - —_ - - 320
27 610 25 635 — - —_— - - - - _— 6351
2g* 700 - 700 -- - 17 1.4 30 3.6 — - web

*Percentages are based upon

total expenditures, not on total incone.



FOOD COMPOSITION

Appendix IT

o !g Cereals and Me%t and (Pats & Oils{ Dairy Vegetables | Fruits Others
o cereal *ish Products ! ‘
E : ~ products I I 11l IV v Vi VIL
'E E & 1 value Value Value Value Value Value Value
o S T.L. % T.L.| % | T.L.{ % T.L. % T.L.| % T.L. % | T.L. %
1 275 85 30.9 1 24 8 34 11 40 14 48 17 8 2 38 13
2 270 92 34 24 8 36 13 46 17 16 5 16 5 40 14
3 270 90 33 48 17 27 10 30 | 11 30 11 9 3 36 1%
4 260 54 20 - - 40 15 42 16 40 14 30 { 11 54 20
5 217 72 3% 24 11 25 11 18 8 24 11 10 4 44 20
6 160 80 50 —_— - 21 13 _ - 36 22 11 6 12 7
7 332 | 110 33 34 10 55 16 28 8 10 3 47 | 14 4 14
8 292 84 28 52 17 21 7 36 12 %2 10 1¢ 4 55 16
9 292 100 34 9 3 31 10 50 17 30 1v 10 3 o 21
10 298 83 27 24 8 37 12 28 g 40 12 46 | 19 40 1%
11 220 54 24 - - 28 12 8 3 52 24 32 | i4 45 20
12 366 | 176 48 12 3 84 22 16 4 28 7 e R U L5
13 250 | 100 40 - —— 27 10 3 12 32 12 12 4 45 17
14 271 | 104 383 - — 15 5 16 5 52 19 36 | 13 4o 17
15 340 95 27 22 6 24 7 40 11 39 11 48 | 14 72 21
16 347 94 27 44 12 34 9 30 8 44 12 23 6 78 22
17 360 | 152 42 16 4 21 5 48 13 36 10 21 5 68 15
18 262 88 3% 18 6 10 3 36 13 30 11 24 g 56 21
19 326 | 120 36 44 1% 28 8 16 4 64 19 10 3 44 13
20 234 60 25 32 13 43 18 25 10 32 13 10 4 32 1%
21 272 80 29 - - 34 12 38 13 46 16 24 8 50 18
22 263 Q0 34 - - 33 12 27 10 %4 12 23 & 56 21
23 358 | 230 64 - —— 16 4 36 10 14 3 12 3 50 13
24 421 | 157 37 42 9 36 & 44 10 50 11 22 5 70 16
25 480 | 184 38 36 7 50 10 55 11 53 11 28 5 T4 15
26 205 80 39 _ - 24 11 - _ 22 10 S 40 19
27 535 | 216 40 40 7 43 8 55 10 45 8 40 7 96 17
28 550 | 150 27 45 8 80 14 86 15 60 10 36 6 93 16
! |
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